


KOCCA

KOREA CREATIVE CONTENT AGENCY
=Bl = =
Oj= 2= LMASSE

CONTENTS INDUSTRY TREND OF USA 20224 7%

H= Key Word

20223 0= 2topdA MY Fgf 2Ol L1,
= 210z 2022 Of7 2opdA Mol EHIES 20D 2o,
o HdE e SHoz NdRE 222 SoRiA eto|d, FHEE,
I SS (5 2loRiA BAME 2HE)IR= HS=Z 164 O] HHE, 8§
& SRR 2jopdA S2HO| 20224 HUME FISI0 A

SHOM, 2022 EuML SPAIAE 2021E0] Chet Xi=S

HIZOZ ZbERv| M0 200N SEE Bic = 71Y

9| #Xl= 20215 7IECRE of +XYS Hot=. =9 2t

OpdA MRH0| SFot JHEHE a2 === it &,

0= & 228 20pdA M2 7|20| BRet D=HE| E=

HHUES SHOZ =90 Si=0M St 2fopdA LA

HEEC O §2 7HES ZE6h IS, =20 £ HEEE

Chs HEHEQ 7|o| et M=, ZHES oEE. cokdy

L2 HHEO| HolS ool B0l B2 Aoz E0Xi=H,

7 0 = clokdy L2 HITHH J&o| HiHelet HiTH

T dEo= kbl E=0iT Mghlt Fe, X 40| gEE

HY 220 SO & B3 OpE T0| SA0| 2012 Aoz

TYE. 0| 2Pt 2I=9] 2fokdA LH0)| CHEH A0S =FY

ofl % LN HoH| X2 M = WIS S

SIRTEXTIZY O|ZH|ZLAME]
2022.11.30

F2U

o = o
g 2HIANSH  zaxzuus
KOREA CREATIVE CONTENT AGENCY

~— 288/




(o]a(@)

KOREA CREATIVE CONTENT AGENCY.

1. 20224 2lOlAA A1 3%
1) 20214, HHT HHZFEH Sl=M 20
2) HHE0| XS %FE 22 20MdA MY
2. 20224 E10 SjO[dA HAHE
1) 2% 2l=A 221 20lA AIY & 10 EM= dat A0
) £ 10 HHE AN A4
3. 2021 2jojMA AHO| EX
1) A ME7|Ye| Eof0] 2HAE 20214
2) 2HIXTt J|EH0] E= 2fOpdA ALY

4. gt AARY

ol

BB 20221 ajojdia et 3

(2022'4 73)

1. 20214, WG9 FMZFRE =|=M 20

@ b SE SIS £ Us 2H0|MY LYol EXE
e 20228 LAE (5 2=2E 20|MA 2RE)= Z0[MA L9l SAGE 2021 HS UEY
ACH HHT 3 HAXIOIH AHAU(CHFYHO| SEIL B= H37IE LEE 80 - HEX)Q
Z7|, ™Y O|MLZ =0p7tai= © MAIl dM 581 H=¢ 2t0[dA LHO[ OfEA O

0
SE0| HFE HIE 20|=A| EIME Solif 4ol US

c (& 2EY 0|MA 2(ZE 2022)01 MEH, Zt0[MA Aol 2021 HE2 CHASH AIEQ
=

I:II-% A Hl'oﬂ O-It AMA EA‘I()" [[I-El- 8|— |'J__l_|- M XL

T —H /| o

=
oI5t 2 Efz4S QUE 2020 Wi} HImSIH 2 Zo| s
+ 2021 WEQ| AL, ME|BORLE(0| 5l=5l2 T L5t HHEST

UAACH, HHT 0|Ho| H&2Z S0t= Y0 AT olee =

O (5 2=Y 2{0|MA 2[ZE) WalsH= 2l0|MA FE2W
o I MA 2tojdA Mdnt AHIX HFO Cieh ZAtRt EES oh= 2t0jdA SZ2E(License

X
Al E01%‘—‘319|—f FHE19=




(o]a(@)

KOREA CREATIVE CONTENT AGENCY.

@ HEEC=

S&F (20224 73)

e

51

Global)2 =& AJ0|X9| 2t0|MA .
A

7I§3H%!%. 21, HiA3sE, ZHE SC=

(o]
A

HT
un

0o

=2 20| A Zldol= HEZAE
EIEE)(The Top Global License Report)= X
MZ22 EHEES metsh= 20| = HIOHE

20l A
H| WSt

|22 1] 2lojdA Z2Ho| TZE, ZH

EURES 2t0|MA 2|EE 20271)0M oAt T2 16070 & E#E
H TA=, HHE 2= Qo IA|
Atz oM. 2022 ¢ ZEZENM= 2[2E W

, BE XIEeF HTEOA HHT 2 HA| H¥O0|

HIlC = *FHEIEE g:T_JI\_%

e el — 1

MHI
ro
0%
=2
ro
N o mEE
10 o
A
=
w00
||

|
=
I
4>
i
0
0
=
|
|-|'IJ
I
N HU
oz
=
it
o
Q'E

n

mo rir mn

H
Hu
i
i
my
Hu
E [
o
o
I‘__>.:

Sofl 2oy &

$Q

EE_HE &HIOIE g42s
HAlet=
2 H1M (2022 4 0= Ef0|A,_1¢ Atod
gon, Mz Xzo EXE
2|ZE 2022)0 ZAHY

%2 2Ho2
E 2022)7} HEHO|

A A S2 (& =222 2o|da

3] ar0| A AT B BTN RS 2H0|MA MRS MRS TUSHS AIMO) 947t
ROI7} QUEH), B 2f0|MA MRI0] FRUWH| Bl A7IE SHE HUCS T SHH P
HYEN(HE2, Be S SF PO 53 JHETL 20MA Aol FH0| Bi= Z97t ¥,
Tf2pk| 23 ZEX JHIE AR0] 2H0|MA MelolA 2 HISS XX - BRIt BB 4
QU= MB, 27, ATR S5O HAF AIYOZ 2A0[MA Melo| FAS FHH= YT S




(o]a(@)

KOREA CREATIVE CONTENT AGENCY.

'IWES

|23 2| 20198 &t= FH2H 2t0|MA HOf 2k O[0|X| (BA: St=&H)

- 0lo} Z2| (5 B2 2A0MMA 2RE 2022)= HEYE 49| 20lMA Aelo| o BHE/IP
S| 2ojMA Mol EHS UE HIS BOFD US. BIAJ ORE M
2OMA HEMEE EEXE 1 90| 7Y EME, AEHQME, M, A4S2
X|oY/SEIQU/USISHUE, BO|TAE, BB, ARX A7 U HY S CIYet 4EZS
SHCES MIGID HOfohs MASS 2f0lMA A0 TSI CIRD US. 0= F=Y
2OIMA AQI0| FHRETL F40| B F2 AFOl2H= o0j7} ofL2t, 2lojHA Mg o
YT EENOR MY [IS0] AX|BHD ULFel K02 HOIY

« O[3 AIZt2| ROIZ TEAoI0] 2 BIMUIAE SH HRUET} 7IZHI} S 20lMA AN
Q17| CHR7|HCH: 20213 F A7 2H0[MA A9 & 100] 22 HHUSSO0| OfF A2

FISHSHOMH ST HEHE ASIO| 519 EaE, |P

O MN—

’

=
SHEHEO| gt O =F0| M=K dHE

2 O XEHS 7ML U=, &F HEH,
| -

O, #8 SS9 g0M XHZet TIELH0| Eit

20223 £10 2HojMA HHE

1. 28t 5|24 HQI 2l0|MA A|ZH E10 BHC Map AJ)

[

o
Q@ 22Y 20|MA M 20219 5 $US 2608 A LY
H g

Heto] ﬁH%*ﬁé 40 7H HCE 2EHY +C2 £4 109
A

Hei= oA| 25t

—c= =

ot 3 S
Jatof ChHet CHERXQl d82=, 104




(o]a(@)

KOREA CREATIVE CONTENT AGENCY.

F (20224 73)

RETAIL
RANK BRAND SALES
2021

1 The Walt Disney Company $56.2B (E)

2 Dotdash Meredith $35.9B

3 Authentic Brands Group $21.7B

4 WarnerMedia/Warner Bros. Consumer Products $15B

5 The Pokéemon Company International $8.5B

6 Hasbro $8.4B

7 NBCUniversal/Universal Brand Development $8.3B

8 Mattel $7.4B (E)

] Bluestar Alliance $6.5B

10 Paramount Global/Paramount Consumer $6B

Products and Experiences

|23 3| 2021 2f0[MA ZHY = & 10 BEUE &9

Oluin} ORRVIX2 €E CX=L| ZML(The Walt Disney Company)?t 22% Z|C{9
ZHOMMEM 239 1 Y€ XZZ. EE XL Ao = 20219 2HYS Stt 2t0jdA
740 DT2HEQ| M MA Q0] 2f 562 o Z2{0| EolH, Ol MAL 7|7t H

m 22 S7ket +=X|Y

CE4| MHCiA(Dotdash Meredith, ™ Meredith Corportaion) SA| 2748t
X2, “EU+ oAl 2021 H M2 359 €8, MA S7(2tat HUS M
68 AZ B7IMZ. TEMA HCA= 07 W 7S ST AIFe| MF EHMEZ (InStyle)
(Entertainment Weekly) {EatingWell) (Real Simple) S QME{EQIHE L Zt0|TAE
IHAHZI HHEE O EHRoI US

| IS

=k
a

People 0@ allrecipes! @ serious eats Simply SouthernLiving ~ CookingLight  EatingWell  LIQUOR
o REALSIMPLE  §fSruce MYDOMAINE  [nlefainmet MAGNOLIA
InStyle BYRDIE DRIDES TEASL: Prochugger Parents [ thebalance  Lifewire

|23 4] =EH HHA9 ME EHES (EX: IAC.com)

3 ¢l O{MIEl EBHE = (Authentic Brands Group)22 2021 A 217 & =2{9| Tij4-S
J_’_, HA Oid] 138 Y 2= 2 59| J/IE 23, OME EHME 82 L2 M

feot 71892 Forever21, Lucky Brand, Nautica, Juicy Couture, Nine West,

Reebok, Ted Baker, Volcom 2|0f| Ct4=C] EHEE AQoll US

HFHOIC|of//Y HefHA  AxH IDZZHE(WarnerMedia/Warner  Bros.  Consumer
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DISCOVERY
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Aoz {58

o EAZ ZML QIHUMZL| 20|y THEAESl 2lHY 12 2021 A 850 o Haf, XA
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Consumer Products and Experience)?l 60 2 22{2 3=

e (B 22Y 2l0|MA 2|ZE 2022)= BHCI0| HF JZ(Bandai Namco Group), AEt A|2A
H|=(Serta Simmons Bedding), LI# 2E| FXE3|0|M(Nissan Motor Corporation), BMW
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FHEC 0= A5t 2MQ1 O =L Al Z2HE AY 2 HE2|A(Disny Consumer
Products, Games and Publishing)2 4 H S M MA AHXSZEEH AtZEOR2
CI=L] BEHESS 02 AFSQ AHXS0A UMl HE0 SR 7158 dY€C= J|E6H0
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[
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P As HAd A0 2old

o= TIRYE L On, C|EL| EHES| O|0|X|E 31| & =+

A2 HE6t1 U8, 0|2 HH, HEIE C|=L| S M(Adaptive Disney Collection)2 Z0H
019 EHOE FAIY &= U= OO|HO|L} ZOHQI0| YIS & U= S2(HI0] H HAEYH TAE
= Tofgt

Cinderella's Coach Black Panther Light-Up Incredimobile Wheelchair Buzz Lightyear Spaceship
Wheelchair Cover Set by... Adaptive Costume for Kids Cover Set by Disguise -... Wheelchair Cover Set by...
$49.99 $49.99 $49.99 $49.99
* %k Kk % X (9 * % % @ * @

|28 7] EC=UoIM HOisks G-YEE =L 23 (X &H=U)

@ TEMA HojA

=228 Zo[dY BEdE=E ENAl HOA= EfolEéEfo' °.1|E151|°._|D._1§
0o FI7HlE EHEE ARet EHYEC= 0|5 LXAD, H2 = I=(Better
Homes and Garders, O|ot BHG)2t El 2t0[M At EFEL‘IQ% 0|07t S
2021 ¢ ZEOHA] HgCiAall 2o|Md 20F =2 <o 3599 22 FHAE. BHG=

dH 5 3 7HA OldES Mool QUn, ZOE 220l

AE0% 22401 AENE Sdff 0= W ™ XH9 AH[XILt HAZE
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20lEE Sdff 2HE #
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OEHXI0|Z A|ARS 26l 8 FLO4RIQ] QUH[Z10f, JHAARA H HYUKS0| AR, 2HY
AE0 S2 MUY = AEE EoiF= MHIAS HMEste ASY. BHG 2[& KAHOIE
OEXI0|= AAR2 2021 F 7= 1 2H2 MO FYAH0| L ALH O=, LI,
L
T

AUE, 53 5 MY B34 AHHE F&ot= 400 i XH0| 2=

ol
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M%%‘E'.% S5{7t= AHHIE TO| HfRstl UZ. 22 L AT OiAHZX Allrecipes =

W717], FYEF, Q2|8 LY BEUEE YO, Real Simple 2 HHAI YABE 2

1;—‘3%‘%0| AtgiE st UZ. 20|E DHAZIMO| MEHMO=Z S0 "2f0|Z Of7t0|E”
i

1 2Ol MA ElEY +RO= 210 9 HEE BUSUS. ABG 2| ZEZZRQ=
507l Ol¢e] =28 EHEZ FJ&=0], 20|EARY, AHEQAHE, T, AHEQHE
O2ME| S CHYe 20f9 AIRFC=E 7IgE 2ot UAS

* ABGZt Exot AEEQHE EZME|Z= HEMOZ OHRE W2, AH|A D52, Fol0l=
2|, Al 2, HIO[HIE HF S0| A2H, 0|0j0f TR2HE|ZE (AR UAEZO0|EE)
(AEX LHAEYO[EIE A (ARX YHAEYOEIE ARLR) S5 ERIL AS

=
IL-E—(OIOP ABG)2 EHE JHL, DY, DIC|0f, AHEHQAHE AFS MEdh=
L_

1) https://dotdashmeredith.mediaroom.com/2007-10-08-Meredith-to-License-Better-Homes-and-Gardens—
Brand-to—Realogy-for-Creation-of-Residential-Real-Estate—Franchise—System
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2) https://www.buzzfeednews.com/article/danielspielberger/how-the-minions—took—over-the-world
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KOREA CREATIVE CONTENT AGENCY.

|22 12] ZAZ Ao QEILIME EE 0[0|X] (FX: 720/0]X])

« (5 2=¥ 2I0[M)0] 2020 ik 2021 H, H M| 88 71 EMEQ| 2|HY 2f0|MY MYXE

ZAret HiO| =M ™AL FI|CHH| S7ket U2 396 & FH0| Fg TH|E ALY =7|<t
HWoEM 7[EH|M0|2I EiMe= STUCH, Eo| EF S0 HSEH Q0| OfL{2f
CHEECIYSH AB0AM =EAH HOZICH=E MOAM IFH0IZtD HIEHS. AHHQIMHE, 7|
sH#E/EHlS(Corporate Brands), &, Mtz 3 A, M S 2t0|M4 2|H0| 2H0{5H=

LY HEAM MR SF0] BORS
2021 H0f| 2t0[MY o2 MHT AES AL SHHAHEI0IHIA) 7I1EC2 HTHEH 7| HHE,
AHHQAHUE, M, ASF, KNG X FM/OsH BAHE, JO|TAEIY, HS2|Y, AL, 2471
|Zo2 HMEH M, AEEQAHE(AEZY,

OtE, X9 & R 222 206F

A

AY =0|UCt. TO{ QUTERHELO|HIAL)
AY), 2O|ZAEIY(E M FE), 71 2

II'I\j

TOP GLOBAL LICENSORS (BY CATEGORY)

20.45% i $271 BILLION
29.55% $115.8 BILLION

CORPORATE BRANI

ENTERTAINMENT

FASHION 6 BILLION

FOOD & BEVERAGE $6.5 BILLION
HERITAGE/COLLEGIATE ! N
LIFESTYLE $8.6 BILLION

BLISHING )4 BILLION

SPOR 5.68% 7 BILLION

5.68% $19.5 BILLION
1 1 J

i i
0% 10% 20% 30% 40% 50%

*Each submitting brand to the Top Global Licensors is placed in a category of primary business operation.

|22 13| AL SIZAHEIOIMA) 7I1E 20212 2t0jdA Q17| FHE|11E]|
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7A0}ZJFASHION

IO ENTERTAINMENT

IOV LIFESTYLE

<1071 CORPORATE BRANDS

1V YHERITAGE

|23 14] HO§ QAZFRHEIOIMIAD 71Z 2021 20| Q17| FHE| 12

NPD 59 z| =28 27 MY EHE 2 AT 2EEN O=H, ™ MA 2+ AE2
2021 4 1042 & =2{0f| Sot= WES ORWS. 2020 A1} H|WSHH 8.5% S7t, 2019 Hat
HIWSHH 12.7% B7Fet +=X|0|0, 22 10 A &5 FHH| 02| 2|10 HEHAZS HHFUS )
0| Z2 JUE HiEC=Z EilM= 2023 Hoj et FAet dit KlyE= 2tojdd
| 12|Z2 R, MEE, XA, E(&E0], EE AY, AEZY, TV, Hst, FU 50| 20 28

7SS AP}, Lot AY, LA, RE| FHHIE|S] BEHEE HF0| HYHS

—_

ElI

% ChangevlY CAGRv 2019

I  Outdoor & Sports Toys +11% +22%
I Games/Puzzles +17% +31%
I 0ol +15% +12%
I Infant/Toddler/Preschool Toys : +17% +12%
I suilding Sets 5 +23% +24%
I cxplorative & Other Toys +38% +24%
I Action Figures & Acc +35% +9%
B Plush +39% +14%
B Vehicles +32% +21%
B Arts & Crafts | 1% +10%
B VYouth Electronics | il i i | +15% 7%
$3.2 $2.4 $1.6 $0.8 $0.0 2825 850 $125 $200 $275 $350
Sales ($B) $ Change (SMM)

|23 15] 2019E1 2021 ST FHE|112] &7 O MU= H|W (EX: NPD 18)

2, EHI=7} 7190| Ej= 2fo|dA Al

@ HTHoOoR A|Xt=l H|CHH EC7} ISk O|X
E

=
MY HOIME HWX T A B2 A&

AESE|1H Ecld ME AE2 2t018A LHUME

H2 Al SO HEAH FEHES 7| MEAYLE &0l JUS. TELHY QEX|E AZ=

(|2t ALHDRE WEA9 (7]2e 0|0p7]) S HWHO| Y& IPE 7[He=z 2Ho|dA
A

AlIZel AH|AE|7E 220112 7| WE. OIS BT, (AEIZX) TAMXI0|Z= Fotz A|RE|0f
TV OHLIM|O]ME Al2|=, AE2Y SHF Al2I=, Y=, HHLO|X(RZ), 27, AEF, =27,

’ T, & TT,
27 S Hget AHI 4E2= 2H0|MdE UAS

3) https://www.npd.com/news/press-releases/2021/the-npd-group—u-s—toy-industry—sales—experience—19-
increase—during-the-first-half-of-2021/
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@ HIHH EHE, OFAE Moz &

« DICof MY AE2[Y AFO| 40| oA & A7tz HHYO| AUAS. HHH2
HILHHO| 7kset 02 7HX| LHmt AMH|AS] dFES 7IGeZ=H, EHES0] JEi
MHIAE JHYSH= O ANMET HICHHEQI Q47 SQSiRZ. BEiMe %4C=2 HUMETL

HEISS MQotHM &% HIUE o2 HHeE UXHS

REDUCTION OF PRODUCT

= = =L
F=oliOfol= OFAIE
PHYGITAL CHANGES
TO THE CONSUMER
« 119

E-COMMERCE’S EXPERIENCE: 11%
INFLUENCE ON

CONSUMER

HABITS: 78%

THE ADOPTION
OF AR/VR BY
CONSUMERS: 11%

RETAIL
CONSOLIDATION:
22%

LOCATION-BASED
ENTERTAINMENT
AND POP-UP RETAIL
EXPERIENCES: 22%

BRAND
COLLABORATION
AT RETAIL: 67%

CE=

|23 17] 20234

OFFERINGS: 11%

AN INCREASE IN PRODUCT
OFFERINGS: 22%

DIRECT-TO-
RETAIL
STRATEGIES:
22%

DIRECT TO

CONSUMER

STRATEGIES:
33%

RU7t F=H0FE 2t0ldA O M2t
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ASRAM 2E(78%), 2lEHIY AFS Ao BUHE 2t HYUG7%), 2lHY AMYS MK 22
CIHE & A0 H2H(E3%), HHE £ 2EY T2H(22%), 2H(0|M0| 7|2t ABEHAHE
2 HEY 2EHY AAT2AAQ22%), ZRHE HE2| S7H22%), 2lHL S& (22%), Z=ZHE
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golg & QS
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3) SEHeIe YRS T THASH Al

4) BEHEE NEHQ 83 ffol CIXEH MAYHHE Sdol =4 & A
5) X&7tsd0 et =2l= ALE 20| Mo £5 Fx0 SY¥S OE A
6) 2lEY, BHE, 7|Y, IP 2t QAEH2 ALE A

7) 1gFo| NI et X[Ad EXL O HEL SQeHE A
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B zaeaay
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0}2 HIRLAME BERt

X

F4S MEHE +1-323-935-5001 shju@kocca.kr

dz|ls 25 +1-323-935-5001 elliehong@kocca.kr

H&g o +1-323-935-5001 skwon@kocca.kr
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