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1 Disney Hotstar 42.9
2 Amazon Prime 21
3 Sony Liv 12
4 Zee b 7.5
5 Netflix India 55
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* https://www.india—briefing.com/news/indias—ott-media—services—industry-rapid-growth—-amid-competition—for-market-share-26375.
html/

* https://www2.deloitte.com/content/dam/Deloitte/in/Documents/technology-media—telecommunications/in-TMT—predictions—2022~
noexp.pdf

* https://marketfeed.com/read/en/an-overview-of-indias—booming-ott-market

* https://www.livemint.com/industry/media/indian—ott-market-to-touch-13-15-bn-in-10-years—deloitte-11645515343481.html




