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L= [y = | K=
1) SEot ZH=MAS| FEH
2) ZEI=AMAS Qfet QTa} J|Hin} 7=
3) ZEI=LAO QXX
4) ZHIRL A HEXA
3. HIEHH S

O Q1= 719 FEIRMY WM FAH bW H S=YIHS Aot FAAY
9l

23 S0 sS¥= 276t ¥
HERMOIM o ZEHX| 48, I A, 0] &0 ‘28’ (Culture Industry),
HEMA (Creative  Industry), ‘EZEZH(Creative Economy), ‘CIXIEZAI (Digital
Economy) & SE0I HEet HARKON LUHESH M2fH HMO|L HEZAMOIM HHNMO=

=EA M8EL AS

2 XX MA(Cultural and Creative Industries)g A=,

S
MH|A, 23t #F9| MM, RS MYCZ Holst UZ. Ol HY ZUS(YM2), UXE &
o

o
£ gH9 IH=7} AN(ES), SE(EY, =HR 5), Ol0X|(S), Se(HA, ),

_

1) UNESCO. (2005). The 2005 Convention on the Protection and Promotion of the Diversity of Cultural
Expressions
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 O[0f 2t MAl GDP d&ut 18 F=0| 5%t 7|0E ofl2 ZSI2H=LH0| AC2T [
Z dgs o A= HIE. 50| MAXHO0| LZEL U= 7120 O] ZOFHMZ MA BH|

=) | BRZERMEDL MHA £5 ZT,
HEH 285 S2 5o X4 JKsE WM I 25 S 22Y 2oEHIMAL
2002 A 4,360 & &2{(~605 = 1,680 & &)0M 2015 A 9,640 A =2{(~1,338 = 320 ¢
)2 A NB5IUSO
1. BalEEEA0| SHO 27t 10| BUR| £at

- 229 SHTERME] WHINO| UUF SHOI TS IUX HE MM 2oATURMY
UHS st O KNS OIE é>'7fE | QIZUIAIOF, 22|OIAOL, T2W, B4R, HEY
S RIS BSEHR NEI} MHIAC 29 HUS STHGD US. 0SS 22 SHOMOL

2) UNCTAD. (2019). Creative Economy Outlook

3) 1USD=1,388KRW, 1KRW=17.04VND Naver Finance 22(2022.9.28 7|%&)

4) UNESCO. (2018). Re/Shaping Cultural Policies, 2018

5) United Nations Conference on Trade and Development (UNCTAD). (2010). Creative Economy Report 2010
6) UNCTAD. (2021). Creative Economy Statistics
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HAYNE S0t 770t 58 Mgt 0[S 7HXAL US. SHOMA0tS| 22 HI=
AUN UAXM FHES UEE B JHK Q4= ZF F7t9] e, UURH, S LIYEY)
« SHOMIOI= AU HHOXL Q7 BE7t &2 X2, Ate]-Eoty Hafet TR & SuX
Cifds #= S0I1Y0| AUS. SEOI =27t WRE0| 0N 849 et T=0| 41
A= RO|H, 0] VRS2 A7et A0, o, &S 7MKL U4, 0|5 IF & s AR
AE HMAL SuX HES 7HXLL UF. 0|N0| SEHOF 2et2HI= MY LAYS FSdl=

IHHMOZE= 2015 OFE IZ2A 1IEIEI OV\EI E(Martin Prosperlty Institute)Of] [E2H,
AZIEE= MA 109 =7 & 920 2E. Est AIEEE 7|&(Technology),
Ms(Talent), 8Ql=(Tolerance) & Ml 7tX| 7HE X|HOIM =2 S52 &3, 92 =Xl=
HS, o, ZH-AE9 Y Sk WA LiErd. §HH HE|T(52 2), L20[A0HE3 %),
HIE'S(80 ¢l), EH=(82 £l), ZELCIOK113 9l), QI=HIAIOK115 )= A7IEEHLC M H2
T?(Q. YHEOZ FZHOIAOIINY RYUstAl MA 10¢ 2 E= H7/IZEE M5t
Za2|m, o|Alof, HIEY, EHi=Z &2 50~100% Qo =0{Zf. LtHX|, ZEC|oret
QUEHAO= ™ MAXME2E 100 7H301| £oHK| ¥, WIIKESE HE2 +Z0(0, Z7t ALO|0f|
OfAlOre] Zb =717F X MA H AEXIFoM

EL_
oo
afolll Aol ZaE

&l =2 et 28 e

= =7t le =¥ s =4 S =2
9 A7t 7 5 23
52 2o 54 65 53
63 20| A[OF 24 69 101
80 HE'H 45 104 73
82 Ei= 38 84 105
113 ZHEC{of 87 118 78
115 2= H|A|Ot 67 108 115

|2 1] SE0F 27t F2H X5 &=2H(2015H 7|E)
XEX: Martin Property Institute

7) Michael G. Peletz. (2022.09). Diversity and Unity — Asia Society
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« 5tH 20183 UNCTAD SA®0| MEH, MUtHMOZ FHOI R2HXME 52 FZ CXIQ
200 HMEED US. S MA 10 AH =7H0| RE HIIHEE= JHY U2 HIES
ACH, 7,430 & Z2{(2F 1,031 2,840 & &2 g =951 1,270 Tt 74| YX2|E
OHED QUS10. 0l SHOF X[YUM AJIZZQL QIF= At0|0f RSIZEIXAROl
HICHEI MO 25t7F 11, £t 2014 A BEZN HeietA & 7122 2H=x 412 £50|
2 HIEE XKt U
o 1 20f, UO|A|Ot= 2=t SHOF X2 ZSIZHIXAA| LS =H H3L0| 7[0{5t U=
Aoz HItE. 2018 UNCTAD™O| MEH, L O|AOt= A HEOICIY Z=Y.
OLImO]M, F3t, AY S IR sk T Jom it X|& Jts
2HSH Z7H0| 2 0|YUS JHNRT UAS. LHOAOF HEE X SHOIQ &=
SAXE PHE7| ol 2StRE=AQ] LMo F25t0 US. LUO|A|0te] ZHIXME =0t

EAIsHE 2005 A 26 & (3 X 6,090 & &)0IAM 2014 H 60 & H2(8 X 3,280 & )2

s

b

71 HESIAS. CIXRl 4E2 & 399 (5 X 4,130 Y )2 7HE @2 & HIFS
AXGHOH, AlMZE EHE= 9 44508 =HH(1 X 3,099 6,6002 ),

F0ICI0{(F4-s3H-AY)E 92500 2 Z2i(1 X 2,661 4,000 2 )2 FE 0|AS14
o L OAIOIR} OEVIXIZ HE|H2 2014 H HE-S4-AFE AMH[A 0§EO] 31 Y H2{4 =
3,9200 Y &), AlMZt MH|AT 54002 H2{(749Y 52000 ¥) § FHX MEW
MHIAE Sgotl #&ck= XCE MAXHRE 2N UZ. Tl =Ll FQ EH
AEE OtH2|7H54%), OFAI0H29%), RE(13%), AMIOHLI0K3%), OfZ2|7H1%) S
2017 A a2 T OfL|H|0| ML/ 3|(Animation Council of the Philippines)1®0f| M=2H
Ze|H2 X[ 30F S MA OHLHO|M HZH MHIAE HIoH 23, HE CI=4, ¥4
8atEA, 71E HERA, HBO, HBO, Ot YA 2| Y OfL|H0|d AFRLCIL0A XIZfet
AFH| F(Scooby Doo), E&H2|(Tom&Jerry), OHEA IHUZ|(The Addams Family),
7tH(The Mask), O HEZA(The Jetsons), E2iZ= Z(Dragon Ball Z7), E

I

8) UNCTAD. (2018). Creative Economy Outlooks: Trends in International Trade in Creative Industries 2002-2015/

Country Profiles 2004-2015
9) UNCTAD. (2018). Creative Economy Outlooks: Trends in International Trade in Creative Industries 2002-2015/

Country Profiles 2004-2015

10) United Nations Educational, Scientific and Cultural Organization (UNESCO). (2015). Cultural Times. The First
Global Map of Cultural and Creative Industries

11) Sioson, E. P., and U. Korwatanasakul. (2021). "Mapping the Readiness of the Creative Ecosystem in ASEAN.”
Online conference presentation, 20 April. Webinar on Creative Economy for Sustainable Development: Potential,
Challenges, and Ways Forward. ASEAN and ADBI

12) ORIl M8, AEZ &H|, ROIC0|(BY-=51-AY), SHEEEY X)) 52 Zgd

13) UNCTAD. (2018). Creative Economy Outlooks: Trends in International Trade in Creative Industries
2002-2015/ Country Profiles 2004-2015

14) UNCTAD. (2018). Creative Economy Outlooks: Trends in International Trade in Creative Industries
2002-2015/ Country Profiles 2004-2015

15) Z2|mojL Mo 2| 3|(Animation Council of Philippines)= ME1t C|X|& 2D 2 3D OHLHO|MS T2 MEOZ 5t=

S|EAPE 20l= HIFAL H[F2| &3
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ZoiH(Captain Planet), TIY L|Z(Finding Nemo), QIHEHE(The Incredible) S {H
OfL|H|O F3to| H|=H I-0 &St

TOIEHRMO LW s A= 2 =72 YRO| Wl Tl g Mzl A=
2. Xz, tAIOtS] €8 R7IS2 oM LEBH ZHXLMY WU FHotl US
g Q8 7k 22 A8 27| BAN SaE. X0, B2 =7E2 0lHe MYSS
sdotd HHAZ|7| 2lgt HE 7[&-7|72 EIMS. HE =0, J7IE=E= XFS dkot=
2 SHXMYPoZM ZHXTIHS flot MY FES LGRS, J7IEEE ZHEUYUO0]
Y + A= BFS TEol7| gt BLot ZEl LES ARl E= OL0IH0E X717

40

CIXIE, 0|00 S2t
2 Ae(Wee, 2021)16)
H7I22e} OREVHXZ2 Y 0|AOt= YRRE CXE ZH=Q Z3ZH= LHYSE |40
EXetCh= Mekg 71X /S, 1996 H, Z|0|A|oF= “HE|O|C|Y I ZF2|H(Multimedia
Super Coridor, MSC)'E A|Zfoff Z2[O|A|OF HEEA OIC|{E =170 SH= 7|0 HAQY
#2 GlEE Q=M ZYOJAote] CXIE FME gdstotr =ZIgh 0| Dz=MEE=
H|OJA[OF HETL LY O|A|Ot CIX|EANMIBSAHMalaysia Digital Economy Corp, MDEC)7t
HAISH M2 =7+ M2 O|LIMEIEZS] MSC £ WHE ftst ‘“L|0|A[0 C|X|E(Malaysia
Digital, MD)’ ZZHMEZ QIS0 24 2020 1 7 & 4 & INHE|U=0H L OA|OF CIXIH
ANEO EXIE Rx& Aoz MUE. 0| MD ZZHEQ M2H CXE &3, XA 49

Soff ZOJA|0F 7t CIX|E ZH=AS 2dslotH, 2o
Ze|OJAIOF MM HFet ZHI=AY X 7[5t

= %
oF XML 7Y Z2HMEQL i WIR9| HHO= Ois, LA
b

i
|:|0II

SIS QAISOEM

YEY A= MY

43 ZNEse
Ei=ol 42 ZH=MY LNMS FTSH| 2Ich Ei= Z2|0I0IE|E ZH| 0|0|TA|(Creative
Economy Agency, CEA)= SHI=AQ! WX StAS M5 -rIOH Bi= &XX[F HEYIE
s MEACQ 33 F T 2EE0 MM ARIE HASINS. CEA= Edt #EY
SIEOI0E |RUAT HOEZAQl HAHES ZO5HA 3. 2018HRH
1= (Bangkok Design Week)E 7HZ[GI1 A7\ A Z3eE g 22t
HZsk= CEA 22121 of7tH|0|E HESIAS(CEA 2

SHOIAIOF2| CHE =7tof| HISH HIEY RaIZHRAMAS x7|9] M0l HOZ HIIEH. HEH
HE= 20099 2020 A7X|Q] 25 4y HM2f,19) ZAY, 2016 H 2030 HE X2
2020 AKXl Zspity M MEf,20 AY K 1755/QD-TTg

16) Wee, M. 2021. (2021). ‘Creative Economy for Sustainable Development: Potential, Challenges and Ways

Forward - Singapore's Case Study.” Online conference presentation, 20 April. Webinar on Creative Economy for

Sustainable Development: Potential, Challenges, and Ways Forward. ASEAN and ADBI
17) Ministry of Communications and multimedia Malaysia, MSC Companies To Transition To Malaysia Digital

Status

18) Creative Economy Agency, Public Organisation (CEA). (2021) Creative Economy Review

19) Hi

Ed Z2ARA. (2009). T2020E7MXI9] 35k JHY T2, ZF H581/QD-TTgE

20) HIEE ZE|AMRA. (2016). 2030HE X[F= 2020AMX[2 2akited UM Hef, AF H1755/QD-TTgs
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Lol 22 HOMO| TH2H, 2021 3 HEF AU
g 0

D1E20| 2020 & O1= CHH| 11% Z7Fst 6 2 3,000 Bt =2{(8,744 21 4,000 B 0] O]
Roz FHAE2

o L M FIE AR, TE AIY 48] S SAGH7H HE7| HZ200 HIET A Aol A
HE2 24 O 3. AZA CI0JE SA 2lAF H 2| Al & StQl AEHE|AEK(Statista)2
HOMO| =M, XY A-= H MAN Hish 2019E HEH AY AF2 MA 27 2,
SEOMAOF A AIHOIM 4 /S 715822, 5 ZHIY ClOJE 24 3ARl & OiL|(App
Annie)2| 2021 A HIM0| MEH, HEHS ANZSEAESF, FEUHE I SHOIAOF =7t
ZEH0IM & 1070 AIY HE2IM 5 5 ¢ 7| S4YD). M2t HEY ZHI= LHH2 OF

AUYSEO0IX|2, HIEHS AR OHS2(H 0 JHUAF X AHEQAHE, HEiZ S5 d3ok=
2 2 1

=
BIXI7H B2 AHI7H BESH J{CelD SSHR! AY AIS 2R

£ot 27 St EA ISt TIX[Eet FH= SEOIOM M22 4F AH|Q 2HX &F
=

MES 0|80 ¥ ZieZ oAM=, 20199 MAAXMEZ(The World Economic
Forum)242 &% 10 A7 SHOIA|OF 415297t 11E0| 2030 HA7tX| 4,000 2t FHof|l 0|
AOR Fitk= X[ W =307 5712 98%E XY A= HUH

o SHH 20174 OIEl DZZAMZIE| QAE|SEE(Martin Prosperity Institute)202] EI1TA{0]|

H,
M=H, 2030 A7 ZAlels ® X9 =719 ZH EHS OIFUS. I2tM 5
QLA HIEE, H[HUA AH &0 O =5 A= HgE. HE =0, We are so-
cial 2| 2022 GX|E HUM2N0f| M=H, SHOMAOL X|2Q| HREE =7I0ME 2H= o
2H[E0| =2H, SHOMOH X[F9| B2 =719 AH|IME2 MAl E=20 AR UD &

O|C|0{0f|A] 2EIXE AH|GH= O O UL A|ZtS AH|SHCHD &

Ls1— —

ol

nz o

21) HEY ZESAE. (2021). HEL HY A J1%8, FHON A2 (#HE)E 72/

22) Statista. (2019). Statista global consumer survey

23) App Annie. (2021). Vietnam: Quick Look A Mobile Market of Opportunity

24) World Economic Forum. (2019.12). /n 2020 Asia will have the worlds largest GDP. Here's what that means
25) SEOIA|OF AlE=2 QI=UA[OF, Z[O[AJOf, H2[H, Ef=Zut HEHS LUs

26) Martin Prosperity Institute. (2017). The Rise of the Urban Creative Class in Southeast Asia

27) Data Reportal. (2022). Digital 2022 - Global Overview
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20%
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15%

10%

5%
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Zajg HEY QI=UlAlO ZYO[AOF MA BZ HIHE

[
)
H

|22 1] 20204 YT #SS @st A4 OO AL
XEX: We are social & Hootsuite
c AT 7K =0 He= A2 28 HERF, AY S UXIE 2H= 439 4H| 2. FHHZ,
A ot7| flet 1H|EQ| B ALZA MAl &%l 570= & Ec|T, Ei=, QAUZUIAO HEH
4M=2 SEOt =71

3
A st7| st Qe Yl AFR (20224 7|F)

100.0%

96.4%

94.7% 0
i o 94.5% 93.4%
90.0%
0,

85.0% B4, 3% £3.6%
80.0%
75.0%

am El= Ol L AlOt HEH HIIZE MA E

|38 2| 20223 HY O QUELI AZXt HE
XEX: We are social & Hootsuite
* SHOIAOI| E2 AH|XHEO0| AOEEL 24 HUNHSHYS MESHH 2G £E0AM 3G H
4G £E=2 O HIEA MetolH ZEX MHE 0 MHIAE IS 7|22 OrEe

[—

A

=0
O —
X

=220 B B2 ARIE HE. dX0 SE0F XY W A4 DHHe HFs U=

Hu

« HH=Z SEOI HHY MFHS2 4%, OXE 2H=x 4H|, 22120 MHA Mg

|:|E Lo,

o




AX|E28). ™ MA Hd A HEYIMHIA(SNS) HEKES 31%0 17 gH SHO=

53%01l =829, 2022 A EY0|= ClAT(Trade Desk) EUAS00| M=H, SHOMOIA
2

o S0t 97 ©f AjZte| OTT AIHOR 2020 & 57| Cfd| OTT ZEIX Atz

28T 48.6 A2t OTT & AlIFols 09| ARl AA 37| WHH| 9%2| 48E % 28

Rlcth 217t S3E 11%00 sligots SHONSEA) OTT AMXIE 29 HOR Xids
OTT AIHXH= 2,000 2 o =8, SHOMI0I OTT XEES 34%0| Egs. L3,

ZH= HE-MH|A AH[XO| 44%7t 16~34 M| HE2 S22, 0| 2 M= ofF 4 AlZF 0]
OTT ZHIXE AHIYOZM 27| 82 =22 L AH|UY0| 2 A= HYE. DREUIX=

2022 'A We are social HEIABN0| C2H, SHOMA|OF 27159 AHIKIST MA 119

QIHY 8= AHl 2F0 Kottt o
StRO| QIE Wl AL A|ZHO| TSt S HOF = 7ot MA| B H|n
(~AIZk~8)
12:00

10:48
9:36

8:24
7:12
6:00
4:48
3:36
2:24
1:12
0:00

g AMAEZ H7t=ZE e:zyAlor  Ei=m ZEo[Alor  Ha[H

|23 3] St2 QIEUl AFZAIZIO| CHEH SEOF 271t MA| Ex H|W(2022E 7|F)
XEX: We are social & Hootsuite

o HHH, ZHX HF-MHIAQ AH| 22 QUT, AFZAPL AHEHAHE 4F0 O 2
o

NEs

QIZLAIOI|M HSO0|SS Ut AEHCI= Qat ZEIxof

st XI&2 MEstl US. QAUZUAOF ZSUEA=(Badan Pusat Statistik, BPS)Q| ZAL|
[2H 210X EfUD} AHEHQIHE AE X|SM2 2017 H 1 7] 5.5%0HA 2017 E 2 27|

6.25% 2 A& SIS, £, Z2 71 AE oF VBt 22H =28 59 7I=+20 gt
1

H 2N XE2 20179 1 27| 5%0A &2 olf 2 27| 4.75%= 7*_4\_3.:!32)
o AIC}7F We are social @] CIX|E 2022 H HIIAS)0| M2H HEY AH|KER

28) We Are Social. (2018). Global Digital Report, 2018

29) PwC. (2021). Global Entertainment and Media Outlook 2017-2021

30) The Trade Desk. (2022). THE FUTURE OF TV 2022 The state of OTT in Southeast Asia

31) We are social. (2022). Digital 2022

32) Global Business Indonesia Guide. (2018). Thirst Quenching: Indonesia’s Food & Beverage Industry
33) We are social. (2022). Digital 2022

CXIE
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ZHxE REZ of= AUHY O|ZX HIEWMEZ SHOIOAM 1 21 XiX|otl UACH, HEHS2
Il MA Eat old2el XIFoM FLet =7t
Ol O] At2| CIX| 8 2H= 101 H|E
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% 180% 80 e _—
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XEX: We are social & Hootsuite
o 0l0 T2, M MA Rz OXE 2H=9| 71 27| U= YEQl WEEA, AZEIO| § <
2 TV AEZ|Y MHIAE XSote S0 25 A2 = 0| ot

FEECOXE 2H = 0y

35% 318

30%
24.1%
20.3%

25%

- 17.9%17.4%16.7%
0,
15% ]4‘4/012-9% o
11.84116/0105%98‘V 0
b 0,
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5% I I I
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S <& & \ N 0
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XEX: We are social & Hootsuite
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HES ZEIX MASS (20224

e 2021 A AEBMCIEXIE}E(Standard Chartered)?t 2HHESH HABO0| MI2H M|A Q| C2

X0l HloH SEOF A OfMIeh =752 XFdh MA =2 AFUME F¥HJ0| =2

H— o
I
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1 2009 OMIOt- S5 ZRIHE KtRFHX|CH
(ASEAN-Australia-New Zealand Free Trade Area)
2 2010 OfMIOt-B= XeFIEE
(ASEAN-China Free Trade Agreements)
3 2010 OfM|QH-QIE XIFPAEE
(ASEAN-India Free Trade Area, AIFTA)
OfM|OH-UE XIFPIEE
4 2008 ASEAN - Japan Free Trade Area
5 2010 OfM|Qt-Bt= XIRPHEE
ASEAN-Republic of Korea Free Trade Area)
6 2019 OtMIet- 8253 AeFId
ASEAN - Hong Kong, China Free Trade Area
Ol ZEX AN SHXHA

Regional Comprehensive Economic Partnership
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MOl AMHE SHOF Z7I=2 OtMIQt XIRRAX|H(The ASEAN Free Trade Area, AFTA)
X

125101 X2} 27} 7to X|Y DI} MAS XIY5HD X% U 2H SUISH HA|

dii= AFRAYHEFTAS S
Hut FX0 A Sl X 71”0 M=
B0F1 AS. AHHL=Z, OtM2Fat M MA IEHS MO|o| MZE F 7HX X

SHEE HZotl H2XOoz FASIT US. ES| OtAOIX|EEEHMIE(Asia  Regional

1o - 1—

Intergration Center, ARIC)0| 2™, 2022 WJX| CtE 2710 H|a SHOF Z7HS0] FTA

Az 2 B0l MINOR Hoisn AUS

34) Standard Chartered. (2021). Overview of the Intra~ASEAN Corridor: Opening New Doors in ASEAN
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2 = FTA 24
1 AtE= 45
2 QILA|O} a1
3 El= 38
4 22 0[A/of 35
5 Hajm 27
6 HIES 27
2 27t FTA 24
7 52L40) 21
8 Z=iof 17
9 2tA 16
10 ojoto} 16
11 =g|p2 _

|2 3| S50t =712 HMZ FTA 8742022 4 7|%)
XEX: DTM Xp&| ZAL

olo] B2, 2 ML T BN, S K, 259 HIS T, 45l HZ0 Chet B2 8,
AF H2A SN, ST 28, SHOMK 79S0] BIRI0 AOZ 4 A= 7|8 HB
S B2 0jH2 XY, Ol S0t 27t 2SRRI SN EXES STsH FL I
5 sl B 92 JIPS2 SHOF X% U ST M T2 LIRS 2to #ozgE
OpAIOte] XIQRSHH(FTAIS & OlafaHo} &7I%Q! AT 20| THs3. oIS S0, 22
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JIgE2 H7IEEE XF9 Z8 AMHA IHX= #EoL HEH, QEZUAOL
ZO|A|OtS] MHIE X|FC= Mit &FS &2 =+ US

HEZWAM= ZZHN XN SHEIHAEHSHXIEE(Comprehensive and Progressive
Agreement for Trans—Pacific Partnership, CPTPP), SQEASHHEY

QR ASE™(European Union - Vietnam Free Trade Agreement, EVFTA), G=-HIEY

NRRHYUKVFTA) S A2 29 ®H0 YasHwN ¥ oy Zay
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Free Trade Agreements

PRUKVETAZS
sSug=
1 S5
UK
- N
Kyrgy h A i Belarus
........................ e e e S
pASEAN s -
f —
= 2 "™ ===
Cambodia Philippines  |ndonesia Thailand ' Russia J
. B\ KFT (| f - VICET A 5 D' _\
( — ) .
| v | (= - (C+ =JH ‘ ' p .
R, )" n : -
! | SouthKorea Laos Vietnam ingapore Brunei Malaysia ‘ 5 Chile Mexico
s o @ & 1) (¥
\.\‘ R 4 Japan  New Zealand  Australia : Peru Canada
cpTPp’
'
China
--------------------------------- REBP - ocimicincns
\ EVFTA /
Graphic® Asia Briefing Ltd.

|73 6] HEY FTA XZ IIEY
XEX: Asia Briefing

4. Xt QX0 244

SHO IS 2EY MEHSS HZcte ZHLISt SUE =oll, SEHOIAOF Z7t=2 OlH|
SHOIZ 220 EXIXIES AT RXlot US. £35| OtMeto] CHst =1 X™EXHFDI) =
2015 1,180 A E2{(~163 = 7,840 & &)0IA 2019 H 1,590 A =H2{(~220 = 6,920 &
eNE 35% SIS, E5t OIMQF L FDI= & FDI 9 13.8%2 DI AEEee). 2015 A

L A EX CHH] 17%2 2 HISS AHXIEL

15%, 2009 9 9%0| E1f3iH FDI = 2021
o[2{gt &St =20l EXt S7H= SHOM| thst EXIXIES| AMEE UBdt= ALY

SFAMOE SHO| FDI HE2 SZYUA EE 27t5 S7I3S. 2015 HEE| 2021 HIHX|
XY FDIS 7t 0|5 A% (CAGR)° T%2 |E18%), 0IF(-4%), E=(5%),
Q1= (0%)30) & 7Lt DA ZAsH HEES| AIMEL IH HESIUS. 0|72 O
Ao Hlsi SEOt X[ ot §7| Mol of2f MUs 2Ee

T

35) ASEANStats 2021; ASEAN Master Plan on Connectivity 2025; UKABC Investing in ASEAN 2021 | 2022;

Straits Times, "South-east Asia is getting 'smart’ with urbanisation”, May 2018
36) Domestic investments proxied using gross fixed capital formation according to World Bank definition. Source:

Euromonitor
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|32 7| Z7+-X9Y FDI 420214 7|F)
XEX: Euromonitor

o ME HIXA(Cento Venture)Ol =M, OMIQH W XH2Q| 42%7t QUTU|A|OF AEFE0|
EXECH QUEHAIOIRE MItREE AEFERHO| X HA| H2ie| 64%E XX|gHs. el 2

HIEEHHAMS EEE S7t5t UAZ37)
=7HE WM EX=2Y H|E
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201 | O 65% 034 e
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2020 A A 6% v IR
2021 | AR 0%, 4% e
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I3 8| =271 HIN EXtZH HIg1t A 7 HIg
%&EX: Cento Venture

37) Cento Venture. (2021). SEA tech investment 2027
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AL 22 2 3 SO AEHQIHE A ZH=x MAY st £XH20| S7t6t] JCH,
E3| M9 489 12 2 HI8S X}IX|E39)

2013~2015 49l 571 208 =9 2016~2018 4491 571 FOF'E 2 2019~2020 &9 57 2O0FE =9
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u (g} = 7|t w7t

|22 9| ¥ FDI HIE

XEX: Cento Venture
£3|, 3¢t S0t X992 A AMO|(GameFi) g ZRME EXIE Sdlf M2 A S0
M2, OE S0, AIVEEN =2AME E  OlE2tA(Ethlas)  AEBIEYE2
M|IZO|OHI|ERIC|OkSequoia Capital India), SHOF GIZEZEAHAX(Yield Guild
Games), ol&MHE(Hustle Fund), HIF2PHI|E(Venturra Capital), C|HAAMA DAO(Deus

Ex DAO), S0|A=Z2XYE DAO(Play It Forward DAO), 2ZxHIAL|0|A(Blockchain
Space), X|YAAHE(Genesis Fund) S EXAISEEE 2708 22{(¥ 37 24,700 gt
e EXMs  H339. sHH 2021 Hol=  EEE  AYmMOo] ARKE =M
S29|=(Andreessen Horowitz)2RE{ 460 2t 2{(~63 Y 8,500 2t &) Z=5H40)
2,240 Bt &2{(~310 Y 9,100 2t &)2 F2zas S8, FI et A2 HEHM= 2 719
AQoo] ZZMEJL EXIEU=O, Ancient 82 A|E ZIR2E0AM 4000 H2E
EXRIC M4 Axie Infinity = Ul 2| 2 2F2E0AM & 900 O E2E Z/US42)

=
=}

ZH= Nz S
22 2 A 32 St S T ofLls SEAS LS. 7I0] M22 Yit HES 2Rl
M2t Aol gz SHOMOL =750 M22 YMX= B¢ SH0t =7t= X2,

38) Cento Venture. (2021). SEA tech investment 2021

39) Cointelegraph. (2022). Three-month-old stealth Singapore Gamefi startup raises seed funding

million

of $2.7

40) Crunchbase. (2021). Yield Guild Games, Investor financials
41) Ancient8. (2022). Ancient8 Raises $4 Million in Seed Funding to Democratize Social and Financial Access in

the Metaverse
42) Crunchbase. (2021). Axie Infinity, Company financials
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AN, ZHE, oM S0 st o|MeZ =2A| MZYMA miEAel X|Ho| E. FHHO=Z,
SHOLAOF X|S2 SXH 2019 H0i| GDP 7+ 32 & &2{(F 44 9 4,100 2 )2 M|A 5 €9
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3ES SF0M S0t Z7t2 0|Fstn UAZ. FHEHL=E 0] J|US2 OhE(Apple),
MMHFMXHSamsung Electronics), LI0|7|(Nike), OfC|CtA(Adidas), HP Zt
7Ige & & US4, 0123 HiZUM X2[Hez = X0 /XS HEF, Ei=,
| O|AIOt 22 SHOt =7t= 0] 4t 0|0 et =19 CHet0] & AN
Aot HIEY HE= 0|-5 Z8S 7|22 750, BX2 U §X |X|0
Cier oS FTst A2, HEFHO 00 =2 2019 A 9 &0l S=10|M O|HS 2fot=
7|19 Q=201 EXE QX[ot7| 2I5t0 ‘Thailand Plus’2te MZE M7 |X|E ATH5IHS45).
2019 A 10 Eofl Z20|A|Of ME= oflQl 7| 3 LHO[A|OF LHO| FXISh= L4 AEIEY
719 2 {8t 20 EXE LHSIH, 2t EXXE M YR MHMXOo=z FIEH0).
CIZHAIOF HRE HEH, Ef=, ZHO[A[OH] Hlof K7t L2|X|2 =2l X RXIE
floto] =5kl S I Zut HEHE2 30 232 EXAUL F3EHH SI6HHAE 7),
SAo| FUEE HZESte +=(Google)@t 0|0{EE H|Z5H= OiE(Apple) S 22 3|At

HEHOZ MAS O|Foh= IFHS 7HES5HA &47)
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43) ASEANstats website. (2020). ASEAN Key Figures 2020
44) Asia Perpective. (2022). Moving Manufacturing from China to Southeast Asia: An Introduction
45) In September 2019, the Thai government approved the new "Thailand Plus" package of measures, including

expansion of investment benefits regarding the Thai Board of Investment, special deductions for investment in
advanced technologies and innovative production automation, and establishment of an investment steering

committee aimed at investment facilitation
46) Nihon Keizai Shimbun. (2019.11.18.). Thailand and Malaysia implement foreign investment incentives in

succession, competing with Vietnam to attract foreign investment
47) Ting-Fang, C. and Li, L. (2020). Google, Microsoft shift production from China faster due to virus. Nikkei

Asian Review, February 26; Ting-Fang, C. and Li, L. (2020). Apple to produce millions of AirPods in Vietnam amid

pandemic. Nikkei Asian Review, May 8
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Source: Prepared by MGSSI based on Vietham's Foreign Investment Agency data
|22 10| 20204 =7t4H HEY FDI S¢
XEX: MGSSI
e oHH, Y O|AOF= 2[=2| M7, WAt & Oz 7|7] MZAYXMIE HEAE XL=2M 2 FAE
7HX2 U2, 2019 Holl= 0] F7k= 0= 7|}0IM L] BXt S7t5 =48 2018 Hof| O|=xt
=9 9 S0 IXE 0|F 0= HMZEYMZSZS L O|AOOA it SHH| MIHO=
Ltel. CHRERQ FXh= "U0jAote] M2|2 a2t 22l= HEQE st U349
, OHLITO|M MAOIME S 7|& U™ H20| 3 XH2(3D)49) OfL|H|0[M0] 7|&H,
2 Qo M MAXMLE HESSH=AZS. 0= OfL|HI0|Me] F 90%= Y=, o=,
2 Bt ARCL0| =3t OHLIH|O|M ARCIQE Sot0f OFA|OLOIA H|ZHE. 24K O]
o, LYO|AOF, &7tEE, HEY, Ef=, 2=, CUEUHAIOl, 5= S2= 0Fotil
12%0). MEtA SEHOMAOF X[ W2 ARLCIRIt 3D OLIHIO|M XMiES MESSh= 0|
7| MO0 ofLmo[d &= 2 M &F2 gt 240[ &. Planion Animation, Thunder
Cloud Studio ¥ Animation®) S2t Z2 HEHS B2 OfLMOM ARCRE= 3D

OiLoo] 23 MH|AN SHES =. Ol2fet MH|A= == F4, OUHOlE ME St 22
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MU

Jor

mo 4
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2t A
OIRAA MHIAZ QI5t QY. AMIIEZ29| Tiny Island Productions 2t Z2 CIE 7|Y

E|Z0| 3D YA ZH= HEOZ OHLIHO|M ZHI=O| JH U KE| SHS F1 US52).
otm - A'PHOl AIRK Geng: Pengembaraan Bermula)= 201143 Les 'Copaque
Animation 0| X|Zfst Z2|O|A[OF £|=2| 3D OHL|M|0|Md H5IRI53). ESH T2| ol ofL|mH|0]M
HIEAMSS 'OFfHA IHUZ|(The Addams Family), 'E2i2 & Z(Dragon Ball 2)', 'UZE

48) Tanaka, M. and Hara, T. (2020). "The appeal of concentration of semiconductors and medical equipment —
the current state of the Northern Corridor Economic Region (Malaysia): corporate movements and the investment

environment in Penang and Kedah," JETRO Regional Analysis Report, March 17
49) cmptl.com (2018). How 3D Animation is Gaining Popularity in the Media Sector?
50) Research and Markets. (2022). Asia-Pacific Animation & VFX Industry: Strategies, Trends & Opportunities

(2022-2026)

51) M2 AZ(Bao Mosi), 2016 "Made in Vietnam' 3D OHL|H|O|M: RIXHZ H|' 7|A}

52) IMDA. (2010). Singapore Stereoscopic 3D content on show at the Asia Television Forum
53) 3 The Star Online (2009). Children Enjoy Watching First Malaysian-made 3D Animated Film
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ZOtA(Finding Nemo)', '@1Z8|HE(Incredibles)’, 'AFH| F(Scooby Doo)', '3} H|2|(Tom
& Jerry)' Sdt &2 OHLIH|0|M HZHE HMZfst= 2D ILEHE.' Hzg MEigsd). QI[A|Ote]
71¥EE 2D OHLIMO|M 20N RXIE RAISHH, '2tHiofe] M= (Battle of Surabaya)
Sit Z2 Ag ZUXE HAfe £35| oL HO|M MH0| Z=HstA| U™Msh= L|0[A|0k= 2D
OiLIMO|ME HIEC=Z POl Tiet §&S =AstAS. & XIZ(Chuck Chicken)',
H|—||11|0|M HEEe BRE=

'‘Mustang

Mama', '&7|(Hogie the Globehopper)' ot
L OAIOMOI A HMIZHE X|MIHAH(P)O] U= FaI0|0 AFE0| &=

HELS HIZS SHOFIE 37| 2atEHEMelo| 55

ol

OMIOF AFR=Z0IAM 20214 2UHSH ‘ASEAN Key Figures’ EIIA550| [MZ2H, 10 7Y
3|2=2 GDP &= 3 = EHa{(¥ 4,164 X)0f| =& oHH, OtM[Qt2 0|, 5=, L2t =0j 0[0]
M7 5 2lQ ZAH H=0| =cta &t 2000~2019 A TAl= 2008~2009 HO| MAHZAXILI7 0=
276l ZE 79| GDP 7t S7+8h 2020 E7K|, FZLE19 Omc|lel F&S O|X|X|2t
0| =79 GDP= 2000 GDP CiH| 5Hf &7tg. Ot=2f ZELH19 2] FEO0|
2020 U2 HQ5t, ™ X|¥9o 19QE GDP T Z7teke ZAE0| US. Xt 204 =0t
OFM[Qte| BXl= ABT 5% HHES 7ISE. OMMQ 2= & 0|}, ZEC|of, 2teA
HIEH S0| 7t& =2 GDP d&H&= 7 HIHEZ, Ei=, ZL|O[A[Of, QUELAOF,

s 3 QM= (ASEA 9 A OfMI2te| 3,1 = EEKOF 4,302 =
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|23 11] 2000~2020 OfMIQt &|2=2| GDP
XEX: OfM2 ALR=

54) Chong A. (2012). Kenkoy Kick-started komiks'
55) OFAIOt AF2Z. (2021). ASEAN Key Figures 2021

Brunei Darussalan
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tAl ZZI5t7| flet ZMA
IE MAGIM 7HS WY E
Hez 73 J7IEZ20HM= 71
5% 22%77HX|
1(2F 291 9,706 £ 3 ¥)
IHE. dEMHIA

HiZMl(dividend
tax), KLtM|(estate duty)?t FEAEAM|(capital gains tax) & HE 2HQE SAl 22Y
SIAHRl AAE OH H(Ernst & Young, EY)lt Y=2RAXIST|FH(IETRO)57Q EITA0|
M2H, J7IE2E= 2= 7|»S flet OtAOt Z[119] Xt =XX| & oftz2 7IFE. Ol= 2I0IM

ZH= Mol dtE 0] AY

o Y7IEE2 20 QITUIAOl= SEOMAOMA 7+ ZHE FM =7t2 LHN UAS.
MA2@(World Bank)58)9| 2021 4 S0 M=H, 2A=HAOk= GDP 7t 11 < 8,609 o
3,000 H2{(& 1X 6,8482 4,510 6,000 NE MA 20 21# 2o

0

SEOMOMM 7+ =3, o, QU A0l YEOdi 23t HddS H
s

FY Tt =7t F otz UFE 5 US. 0
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FRAR! 2EH|

E= Z710[Rt

=
flet 7|=7t . AZHA|0FS] EolZHIRMY2 CIASHH 16 /12| LYt Zat2HI= LY o

HIS EESH 2016 A QA0S HEZANILIRSI59)(Badan Ekonomi Kreatif Indonesia,
BEKRAF)= 167l ot¢l 2 & CIXIE, g3t & 240 S-S FH, AL MAS FTI6H|
floto] 2i=Ql 2F FANFDNE {Itt 0218t HX BES JHUstk= WO i HR0iA
MESE QITHAOF 5 EAIM(Badan Pusat Statistik, 2016)600f 2, ZxARIS
GDP 2 7% Old= ZEotH QUUIA[O0A 2F 1,600 2t HO| LsAtE 118¢t Badan

Pusat Statistik = 2020 A7kX| 1< 3,000 2 E2{(2f 1,804 & 4,000 2t 2)e| 7IX|7t AS

ZOZ 0% QITUHAlote] HtET mZEZE A= EZ ORI W
RUAT(UNESCO) HoEA|l HELZ0N RE6D

iz =ZO0FlA

- 31, SHOMOIAS OfLIHOIN, Fat, AY S 22 IEx Melo] F4s N¥o=
: MMZ 20183 oAl CIX|

Y O[AIOF HZLRO0| MAMLZE X1 US.
Ed
=

BHSAHMDEC)620]| M=H, LHOJAOFS] CIX]|

Ze= AMHZ2 2013~2017 A A

Al HHE(CAGR)O| 6%= 79 "L 2X 4,334 4,000 T )= 7|045HH,
2013~2017 A A AEZ SHE(CAGR)O| 4%= 11,000 7 0|&2Q LA2|E HESIRAS

56) M7tZE ZH|

57) Guide Me Singapore. (2018). Quality of Life in Singapore

58) Worldbank. (2021). GDP (current US$) - Indonesia

59) BEKRAF (Badan Ekonomi Kreatif Indonesia): 16712] 5} 2O =2 JAMEl ZolZHXAMAS H

7|

60) Badan Pusat Statistik. (2016). Business profiles of 16 creative economy sub-sectors
61) UNESCO. (2017). Creative economy Indonesias wager

62) MDEC. (2018). Pubshing Malaysia's Digital Creators to new heights
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AMOZ O[0jX|”t YIS SHotal HIEHS =23t AZE g9 IjH 2533

o E

S7tAE

oM LM THO| THE 0|2 AN HEFS =t &4F +22 RS2 M, A,
ZEOILN MEF, £2ZEQ0f, 202 =5, Gt HHR, A T2, SHHS Y 5=
Zotel oMol YH2 =9 GDP O 7|0ck=s A= SotH 2ot EHE. 20104
2.44%, 201549 3.5%, 2018 A 3.61%, £35| 2019 & =3t 4F U2 20 (Y

2

2Z 7760 )oldsS EEHSIRN, =3t F20AM Yoks =SAtel HIE=2 2009
1.72%0M 2019 A0l 5%2 F7t6IUs

M HIEE2 11570 0|49 é_'s | Ol=- 2352 108 1 W= 7|H0| Z3t-0lz W=
oot UAS. HISE =23 2 2017 A 40 HAOM 2021 & 195 7HA2 Bt
2019 23V|Y = 97,167 AS. SUHE F=20= 2020E HEHH 1,926 742
SHOFS0] UM 2011 AN Hloi 275747t B7fet AY. 22 H HZt =30E ==
JYE2 g8T & 10%0 ot oFs5| =5. 2020 Ho| +30E =42 23 Y
5,000 2t E2{(Y 3= 2,620 &) Ol =EotH, 1 0 EX7| HMEZEO|
=2(2F 7,481 A 3,200 2t )0l =5t SUF, LR, S

8,400 2t E2{(%¥ 7,717 & 9,200 2 &)l =EHdt= St 22 =5 7Ix7t 2 MZF0| AS

[

-

OI'J

7
il

d
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63) Worldbank (2021), GDP (current US$) - Vietnam

2¥(2022), '9¥S fIgt U8, HEH X' 21N

65) HIEE HF(2016), 20305 HITRZE &t 2020U7HK| HEH Zshiel W™ M2k oo st =28 F2(9 X
1755/Qb-TTgs ZX™N
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HXMHS Pt QD2 7|gta} 7l o

M MAMC=E, MZE X|F2 H|WSHH SHOMAIOF Z7t9] A ¥ 7|& QZat= ZZ204|0f
UG SUSH| AlRfeh 2Lt SiXi SEOMAOF =7IE2 718 Q1Z2te| g4% UreR
M71E0l oSt =2 =84S E0E. 72(Google), H|OH(Temasek), HIQIMZAHL|(Bain
Company)?| 2019 UHE HIXM00| MEH, SHOIAOH= S MAMN MSEESt
QRS AFBXL 71 71y H2 XY, 0] X0z 3 6 M2t FO| QEUI ALXI7L Uon
O 35 90%7t == J[OHSE St QIEUlo] AZAS. SAo 0] 2iMo| mM=H
SHOLAIOL] QI ZAXE= 20190 1,000 =2{(¥F 138X 8,000 <)o
CEEEon), 2025 Hol= 3,000 2 =E{(F 416 = 8,000 )0 0|2 Zo=Z oA,
Z2O|AIOf, Ef=, A7IEE 3 HE|HO QIHU M= A 20%~30%=2 g6t AUn
T8 20| g2, X199 & F7t= QUTHA0tRt HEHCEM A7F 40% 0|42 HEEE

ANEE MESH US

ot AHIX CHole] 7Is S3HEZd AHHSl W2 JHuED § HelolH, HE 2
MHIAE EE 7580 H0HE. JHO| 32 FUY2 O H2 2AF0A 28X MH[AS
HMSotH, HIELA 7|2l S7tAZI= ol =301 8. dRH, |HE, AHW St #2
YHE 27|z SUE2 AHATL &8, 2219 AHEQIHE, OXE 2H=x 3 Z2
CXE MZd MHA0 B2 + AEE ot= ACZE =7t SEE £ SHOMO0H =712

= 2
JlE SHZ0| S50 dFoil UKL =71E= Jsn OX|E S3HE &4l S8 2 7580

7
St XHOI7F UZ. [2F 1112 SHOAIOF =718 7|&0fsk X0|1E 20E

Il

48 =7t glost Xz sH & 74l 71 3=
2 A7tE= 16 46 2 10 15 1
30 20| AlOF 71 48 67 49 27 9
45 B2L0| 37 129 30 50 56 30
64 QI | A[OF 85 37 61 95 36 49
67 Ei= 73 47 74 85 59 84
78 20T 89 75 69 91 43 67
84 HIE'S 121 8 88 84 88 58
108 ZE ot 97 105 119 105 78 114
109 g2tA 125 130 118 129 74 89
146 ofQkat 136 146 115 143 145 143

|E 4| 2014F SEOF F7t9] 7|&0tAEE
XEX: MAZHZY

66) Google, Temasek va Bain Company (2019), e-Conomy SEA
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ofH, MAZMEEZ2 CXE 289 Zo| Oote J7tZEE MASl &= i =
(Hyper-Connected) =7t2 HIISIAQM, MAQt oF i HAL7| AIZTH D|QHOk=

14871= & 146 I 71567, X|F0M 7t 2 ZHS2 7Ie & OXE 2E, 53l

olmgt SME A Tl AZS Ut WHOM HH2 O=Zo OHZAr0| X

27|14l &Hsks 7lg SHUF2 MUSOHA LEE AW MH|A B 71312 S + U=

Sot 219 X7t HZE|0O ot &= 017 = US

E

{4 YEQTTL K9] MO ST ADLE M| HIB0| A% S12E0 mat us

re
my T

M O]
SHOIAIOF Z7I0M= ZHIY QIEUHE H7|HQl AEH O|C0{Z 7HESt
2 MAQl MXIZF0|Lt X|Fat F2| 'ZHIY FX[0 gt 7| MEZD MHA HYS
SUABIL A= ALz HY. SAM HEEL I7H0M ZA| AFXEZ2 HIERIT RAHAAY
ST QFokA| X2 Fxt O 2 F= QEY 2A0|Oi0] FATN HZ2Y + UAS. Ol=
SHOIAIOOfM 2HIUO| OHZ2|AH|0MI}t 22 ZHIY XZF A MH|AQ| Ao dFut HHO=Z
0|27 &. OIE ST, OfA|Ot AH|X} HS0i| CHE WZIX|(McKinsey)2l 2012 H HE2EA68)0|
M=M QA0 SEAS 71%= FEtMO=Z [Tt EHSXO0IAM AESIN| FZoH
39%= PC e LESES S0510] MGt 69, OrEt7EX|2 0|QF0te| QIR ALEXte
HREEES PC ALS &5 FAIGIY FUHES SoHAMTH QIR0 FZe70)., EE QIHUE
X2 ZHE Mol s& AZS0| Z[Z7H] 2 & GUE MFo ME[A0 2 &
Pl
THMOZ QIAO|E QIE2|MA(Insider Intelligence)Q 2022 WX OS7D0| 2™
SHOIA|OFS] AOIEE AR 2= 2022 ANIK| 3 2,630 2t HOf| S Z0|H QI LH|A|OFt
HIEEHS HIZ0IH 2UEW AEXI2| 88.0%F XA AY. AOEEZ XFo|M CEH HZ=S

- ="

oot

ZLoH, F2Y FHE ol MU~ MSYA, 20EH H TXE SHE E2 725
Mg ZHHY QIE{SIZ Eot £ LAl Q9 AHXSNA O H2 MZFES MSotd US
SMOl #2(Google, 2021)720f m=H, SHOIAOLS] X ZEI=MD 22121 0|C|of
AA2 2021 H0il 220 9 F2{(2F 30 X 5,360 & 2)ZE 32%2 YEES SHSHA =HUCID
g, 5o, Z2LE19 HHU2 MZ=2 MTHe| AO|HE =ZTlotl d-dste 717H0] XEot=%
of¥E. 2021 B0l EaM0| g ZE 7Pt & A9 JEo §¥ES oINS,

67) Inid (2018), Southeast Asia at the crossroads: Three paths to prosperity

68) McKinsey iConsumer Asia research conducted in 2012 across multiple countries including Malaysia,
Indonesia, the Philippines, and Vietnam, with 3,000 to 6,000 respondents per country, targeting Internet users
ages 15-64

69) McKinsey iConsumer Asia research conducted in 2012 across multiple countries including Malaysia,
Indonesia, the Philippines, and Vietnam, with 3,000 to 6,000 respondents per country, targeting Internet users
ages 15-64

70) Steven Milward, "Myanmar's new mobile internet users embrace Android smartphones, pick Viber over
Facebook," Tech in Asia, June 24, 2014

71) Insider Intelligence. (2022). Southeast Asia Digital Users Forecast 2022
72) Google, Temasek va Bain & Company (2021), Bao cdo Dong Nam A (SEA) e-Conomy - Roaring 20's: SEA

Digital Decade
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QIZIAIOF= 700 (2 97 X 1,600 )ZE XY Fx| GMV(Z{2HH)O 40%E
7|045HH, Z2|T 1709 =E(F 23X 5960 &) JIX|Z2 CIX|E ZMAAA
A

QMO YEs Mg HEFS OXE dM= 210 Z2{(9f 29 X 1,400 A )2 31%E
JYole A2= My, HEUHOZ 671=9| AHU FH= XI&0H0 HWEA 488 AY
Lol XA

QIXXEZ XA -7|= 7|8te] ER0|H, QY Xf=2 55| LU0 2HI=LAHNAM FH Q|
Al TtsdE 2ot AY. JHR19] Foldnt IHS0| ZoE =AY 2. Fx0l= Sal,
2efBl R 27, HOR St 2 MEL SU=E, I Gz S0, S, HA, 39, Al
s = Zee = US. 21 A7| TXE 7|e9 BY2 0| B2 MEot= Ol =20| H/US
SEOOF =7t52 Xl A1 S5t AXXRECRE 2= 7|¥E |RXI6ILL AS. FHHZ 0

r

X9el == 16 MM 64 M ALO|Q] AIEHEZ SFE7D. YN AUZe H 20|
SEOAOF =7I52 oM S5t AMAEL Xt HE22 M MAEZ flot ZoXel
HMEt ZHX HE & OHE MH|AS HMSdks A
HMo=Z  2005~2019H 7|1zt & SIH0F I7IEE
HHE(LFPR)Z E2n, =30 FHOst= 272 HIE0| 64.1%~82.
Hefgt EFL0| THEAFE, =UIAI0f, Z0|AIOF DjeHt, H2H, dItE=
SHOMAOF =7t9| LFPR2 61.3%~71.4%%Y. gHH, ZHCIOf, Ef=, HE
Z0jot= HIE0| 67.5%0A 84.4%= &N = &

ot 2020 Hole =53 FOE0| Z=Lt19 HHYOl Hets HUS.
YEE OH] HOJE{0 M2 05 SFHOMOF Z7IM =853 HHE0| ZLdt= AS
HOE. g SH HEH2 20199 1827 76.5%0M 20203 127 72.3%=,
Z|0|A[OF2} D|QFOt= 2019 A 1 27| 68.7%2 62.0%0|A 2020 A 1 27| 282t 68.1%<2t
61.5%=2 HaolUs. HE =M= £=7t =e|X2E LFPRO| AlE Sotetl USE
HOE74
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73) 15~64M|9] =171, £X : FT, Fitch, Euromonitor, UN, Government Statistics Bureau, The Economist, Lit.

search
74) ASEAN Secretaria. (2020). ASEAN Key Figures 2020.
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ool

2005~2019'32] OpIet Z7HE & F Q12| H|E

*H[11: O/ Ff& Bt 7fE X GIOJEIO) LjejA] ZHELIORS} 2o AL 2017 H 2IE O 2FOHE 2018 7 0/CF

1= " -
s .

o 68.7%
212 0] A| O} -

64.1%
e | s 52,3
o 2

84.3%
gero 74.6% I

= 64.3%
2FLt0l 67.7%

0.0% 10.0% 20.0% 30.0% 40.0% 50.0% 60.0% 70.0% 80.0% 90.0%
22019* =m2005

|22 12| 2005~2019 OpMiot 27 ==QI710| HIg
XER: OO AIR2
o SEOI FVIES LSAt 7 BX|S F7HE &2 it YoM RfO[7F U TEX| 4. ES
OlF =7l= &M 0| & XIS WYsty E8ot= O 2 oAt ZE/HsHOF &
FHHOZ 0] X|Ho| Ut L-F2{ut &o| 2122 0| F7tE0| WK S| HO| EX| 47|
W20 7|=0] 258t A= HIIE. SA0, SHOIAOF ARFHE2 &3 =3AE0| O U2
slefut 2tAE 71X X[FQ=E O|Folz AS =4 Ol 0l 70N mEE =SH9
HZxo= 0|0j&75). £t HHASe| x| EE Hg0| =7| MRo Y22 Z2XE9| 7|a
We BX0| ZEHMol 201 F sto|7|= & 2009H ZEC|OF Ats]-ZAXMA ZAKCSES
SH 3 &9 27t HECON 1SSWE FEOH 0|F= Hl=at
HHE 0|RE AZUCte &76). ABD 7t 2014 H0| WHEHSH HaM770 [GEH,
AJIZZ2E 100 PHHO| 63.1 MOZ OfAOF 9 9|, SHOF 1 9IE XHX|EH &9 Q™A=
X7 &2 =71 2021 9 QINMXAAYHX|(GTCI) E0OM0| MEH, MItEE= MA|
¢, SEHOIAIO, A[OLLIOtoIA 1 §IE RIXISHH, M MAMCZ QIXXtal ZM={ol st

30 {1 2t0fl E= SHOM |KYQ I7H78). JiLt JIEE= Sl SAHY 77t YAadh=
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75) Di Gropello, E., Kruse, A. and Tandon, P. World Bank. (2011). Skills for the labor market in Indonesia: Trends

in demand, gaps, and supply
76) World Bank. (2012b). Matching Aspirations: Skills for Implementing Cambodia’s Growth Strategy
77) ABD. (2014). Creative Productivity Index: Analysing Creativity and Innovation in Asia
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ZHOf ZHSI SHRUNM FHES TSXE RX[Sts HHMES OHASIE US

o H7IEE20] 0[]0 L|O[A[Ok= Ef X|H0f| HIGH QAUXMAHRO| &2 LIZIZ MA| 10 I XEX|5HH,
'AIXEX MAM X|4'(Creative Productivity Index:-CPI)Q 52| XY 10 Bl FUZ =2.
THMOZE 2014 UHE ABD HIIM790] [MEH, L20|A[0te] o1& XtE2 100 22
44 3 0| =gt 2Lt CHE 2A0] HIsH Q1M QA= 0] =712 Zxut M2y EXt 47} Ofg

o 2|2 T O|AOtRt OREZIXIZ Wg FHUAN SEHQ HIHE = Q& WgEH
DEX HIE0| Moz == ACE £2 Lake Zg 7K1 U= =7kt
JeLt "EHE SN 1UF I Uots HE £8 SAE Qs 082 Fi| R (brain
drain) M0 ZHs0 JAS80). S SH8SNY| MGEH 0 L2|TS ML= 150 ¢ H &
3E9 27 = LaXt K H LS. HME MAS2YS 0] Liztel QIzdH|It
QU HAIOF, Ef=, HEHHD X2 A= HIIE

o Al
(i

-

-

S
[=

£ Opuiot FIISO| Hi3h HIEHS =53 SBOIA FofEt HOR HY FHEOZ HEHS
TR0 I AFOIN NTHHOR W2 F4ES Wb UK 0| H2AZS 2D US,
Edo| ¥X ST QMKES 100% SHH0| 27.2 MO OIXS| ofEled. 2t

c
HEHS $A B2 o1Te HS 52 HQsD US. Ol 3 7IE ZAIYS I

rlo
21

o sHo=E 7t U
4. ZHIXMY] 2 HEXA

e =8 & X MAZ oSO HGMX|2F SHOMAOFH M= -0 LHFT| flot0] EE2 HAMO|

REET HFET] AlEE 2Q. 0l HMYUCHASO0| ZatHQl SLETt OtLf2t AL

ZHMAHO AN HYHS QIAMGH| ARGIRCHE AS Btgeh X 2 d S B2

FHQIOI = 22X 220 CHet 2HXQl YMS ASolH, EXg 2 Mz &dH s 22

HEMOI YN FEg HMI3H7| AZGIRS. Ol L AIFO| &2 ZH0| i1 REst AY

ARAMAL FHXMAZ SHX SHOIAOIOA OFE HWXM M2 2200, HE= 0| 220

7= ZdHA O|FEe=z Qloff S JHX7| AlRRL =ZofoM IME 4E% =F0|

KN&EHMO= Z=5H JHYED 20| M2t 2 M= 2ot 430 st JM3 Xi2qal

2. A I52 Y20 o7 FRO FRe IRUIKZ Zaigs FH MYe=

HHA7|= Yebd MefS Ofgoll UZ. ot=o| FX 4 ZHI=LAY U™ Mets FiIoid

U= HEHS 62 S & US8). ASTH HiQE 20| OtM|2t2 AHAMO| =2 SSHZE 7HFE

2008 A0l SEHOIAOF F71E2 ZH|, Zal, Alg| 222 SA| EXE SHE SfLiQ| OtM|et

SSH'E MEYSIYUD 'Roadmap for an ASEAN Community 2009~2015" FHAMEIS

78) INSEAD va Portulans Institute. (2021). The Global Talent Competitiveness Index 2021 Talent

Competitiveness in Times of COVID

79) ABD. (2014). Creative Productivity Index: Analysing Creativity and Innovation in Asia

80) World Bank. (2010). Philjppines skills report. Skills for the labor market in the Philippines
81) The Economist Intelligence Unit. (2013). Philippines Country Forecast, December 2013
82) ABD. (2014). Creative Productivity Index: Analysing Creativity and Innovation in Asia

83) KOCCA Vietnam. (2022). HIEY ZEXMY S8t 45, Tran Duc Lai GAf CIEIE
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LHBSY), 12 FAZIOAM OtMet Z7tE2 Atel-Z3tH D2EE0| M2t Zo2HIUAS
STol|= F&E. YHHOZ 0 YARZIZ OtMeh 3|E=S0] 0] X[ & 2ot EX=
Sot0 THE S| AO|0|A TEet Alg] 23t SSHE FHot= HIo H4es 20E. Lot
Of X|0] g & 4 UX IF0 LR 2t HE9 UHS XHY NYS K& O0l=4
ot &= IHE & RS0 8= = AY

o o SEHOMOI Zt =7k= 2eig, F=24Y, =Y 59 F20M =9 ZHE
JHEot 2lohy| fleh AtH| YHMS OrAstl UF. WIS ST J/IEE= of 23 HE
ZE0| CHotK HAASHA| g2 28 =712 LM US. EHH0 ZO0JAOt= Ol&Fwt 20]e
JIXIE 712X YESAO] JHXIZ O7|H, MAINAM 7t HAst Su F SHLIE 7KL U=
=7tQ. 2Lt Ol= HeOAIOF HEIL o =7t AH|X0| Metet Zet2H=MUAS 7|R=
Hol =2 371 & ottt EAS. Lot ZHet FHMES 718 H7HE=et Z2|0[AOF= Ol ¢t
20 A== #otH e 1 Z2it =9 FEMY2 10l 0|= EMN
dotE O|F. efH, ZHH 7[go] Fefet Ee|Hat AXHAO= O o £XE & =
USsH. Mt ZHRMUA2 THE SHOH XY | KMs| FIME. 2 &S OIXl= &
CHE Q4= Q=0 FAKE flot ot Mg ZHo| e Y. oS S8, J7IZ=
L|O[AIOte] HR 0] & Uets 2= Hat FXAIE RXRIoH| #lotK Fat ARLILE F&dk=
Hol L=Hot= gHEHN T AXYAO= Xg BEC=Z 0|8 & + 8. 1oLt
ZEHOZ HEEQ Ot =7k= =7F T M= 2af, F=oF ZH=MUHPO £A A EH
M20| 7HX1 UE. OIE ST QUE=HA0f= 2008 HOf|l '2009~2015 & &Q|: ZH| U™ A&l

ots XMAlote A= Zat

M, o1 X2 Ny 3 A ESX0| EXfole AS SHE 2(Simatupang, Rustiadi va
Situmorang, 2012)86)

* 2021 " The ASEANSNO|| M=H, 2tRAQ} O|OFORS| FERARN2 X HETL FA|HQ JHL
HAMO| g17] WIEOof| Of2 =7| HA0f US. gHH, LUO0|A|Ot= QIZet ZTI0| CHSH it
D203 3 AHN M2 s Sote] HXZMAS X[l 3. 6E =H L0|AOl= XA

=
Mt gf2lst, ¥ A= HE Zeh, =M AY HE S 22 SHE O 0He
X
o

Of0|C|0{= O =7t2| 2009 0| YHE =F7h XL

35|
HXMHO| S2dE QUM EAS. 0] A=2 &8 F=HY
7

4&(Dasar Industri Kreatif Negara,

DIKN)2 HIECZ dl= AY. HE|HQ ZR= OtMer-59 TOfE =7t iH| Fejitge)
S L o) 22 Y. 22U e 2etE X S|(CECP)= el X
ZHXMHS OISt 1 2] =7t2 U= YT SHE oI, 22 Z0| tHott
2030 AKX OFAlOF EHES X|HO| 50 ZetZHIZMY =717 2 AY. ¢HH, J7/IE29

84) ASEAN. (2015). Roadmap for ASEAN Community 2009-2015
85) The ASEAN. (2021). Culture, Identity and the Business of Creativity
86) Simatupang, T. M., Rustiadi, S., & Situmorang, D. B. M. (2012). Enhancing the competitiveness of the

creative services sectors in Indonesia. Developing ASEAN Economic Community (AEC) into a global services

Hub, 173-270
87) The ASEAN, (2021). Culture, Identity and the Business of Creativity
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HZLUH2 ORMICH X[FUM M5F H= 8t 0= 1980 Eii =HFE &7IE= FHol DJ2H0|
Sfot A2 oZMUYPSl LREA F4HYQ F2JsS A EHIWU| MERY. M2tA
HZAAES 1995 HO| IS YFEI(NAC)Y  dlE2 /gt 2EYH EA[
HESAMISR(MICA)L] HEAMY UM Mf(CIDS) 2t 22 2FN2 SUE - HHHQ
S Sot St JHE TIXIE 2Fe AU FHMH HIMHSZREH 20
BEL10]0ilA 2020 & E2UL40] ZH7HEP22I(BEDB)M M= HRE MY LS LIF
=S 28

o HEEZ2 X M7I9 90 Ei 2, E5| HIEHN QUE{UI0| =/EY THE 0|1F BEMAS
TEotH, Eeh-ZHEMYS UXS FL| ot T2 LHS VIS HE =9
1997 A 6 Hoj| 2l '@, SM H FM Foo =7t H2| BEO A LIHE KB et
T e HEY YR M 79/CP3 o¥M= ZHEMYN HOst= FHQ HRE
Zgols 2=x9 B EMZ tFE. 1 UE2 W & SHS #8st= 2002 A0 2yE
L ZIotH 7|”0| S4l Ao &Hojot=F Hootl X|&ot7| flet

=]
o O2tM Olfet BE EMe HIEY 2HXMPO0| AlZetl HHY = U7|

A7| ?let LEES0
EAS. 21 M719] A 1092 HEHHM Zohtol 7|8 15 & LS 2ot 271Xl
A712 ZFE 0] 7|1Zfl= SFXet EY2 HEFS X X MA ZHo| Sefot= At 282t
Ab=l ZHel Wil MetA O] 7|ZH0l= &< HIEH! Sttty UH JHEdt 2-0|

o

M

mjo

T Ho
ro

rhT

(o]

=]
CE. 2030 EE HIMC=Z ot 2020 WK HEH =23t
M 1755/Qb-TTg & ZEAME)2 ZaIZHXUY LS LI 2EM M2t 71 HESH
Heolot= YMOZ ZIFE. SA0| Ol HIEES =LHe| 7|¥at £X|0 LHotr| ffeh gt

XIZO| Y= #X 2AZ 15T

o SHOt AE=0 blo HIET ZEXMYPS| HIHH2 2 27 F22 FH1 JSHQ 2+
TZOIM LEHE. RA Q17 7IZ(UNFPA)Sl S7890] =M, 2020 4 HEH &
9,730 2t BoZ FH2 IS HIYREM ‘FF A7 FX FES P AZ. 2016 &
2Z(Nielsen) E10M0)| =M, 1980 HRE 1995 AN E4% Y M= HEF 27119 <
30%E AIX|E 2018 & &2 0|50 =M, 2025 HMX| 1996 HO0flAf 2000 H ALO|of|
EHOIt Z T2t HIEE Q179 9F 25%E X" AY. 0|52 dF 1H80| QIEHt
ADIEES| Z8} St=Ed] U= MITHOIXF 1997 H HIEHS| QIEH HIESRA 4S8, 2004 A

oojA= &8, 2005 & RFE S¥, 2007 H O[0|Z Al & Q¢ 7|&X HHS sdst

88) 2030HE X2 5t 2020EMK| HEH 2sited L™ Tt
89) UNFPA: United Nation Fund Population Agency
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MR 28 HESZ #2 7Isd 2o ME0 &2 M £o] HEHS Z MY
d20| i #=1 SH0|H, CHXIE HMF, CXIZ MH|A, HX|E AREHAUHE FHX S
0| 2H[5IH, Ol EoIZHI=MUYL AABI0 USOT &F, ML, XHF S0 HEE|
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