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1) https://www.pewresearch.org/fact-tank/2019/01/17 /where-millennials—end-and-generation-z

-begins/
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The generations defined GENERATION AGE
IN 2019
Soneration
Millennials
ages 23-38
Born 1965-80 Generation X
ages 39-54
Boomers
ages 55-73
orn - i
e 7401
1920 1940 1960 1980 2000 2020

*No chronological endpoint has been set for this group. For this analysis, Generation Z is defined as those ages 7 to 22 in 2019.
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2) https://www.karenmccullough.com/10-things—you-need-to—know-about-gen-z/
3) https://www.washingtonpost.com/business/2021/02/18/millennial-genz-workplace-diversity—equity-inclusion/
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What Gen Z Considers the Most Important Signs of Success

A happy Finding yvour Leving Freedom to live
family puUrpose vour job life as they please

Helping Making the Having an Making lots
other pecple world a impact on ‘of monay
better place the world

| 3% 2 | ZHtioA 28t 7HXl= fAL171? (EX: Media Post)
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4) https://www.mediapost.com/publications/article/352152/whats—important-to—gen-z-now.html
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Most distinctive interests 1]
% of US Gen Z who say they are interested in the following, sorted by top over-index
Average
(IDX 1.00)

,/(_)\( Influencers
S 2.08 19
i’: Coding/programming
B R ——— 8y 20
@ Esports
e 1.79 13
@ Virtual reality (VR)
’di T —— 1.77 25
) Gaming
@ [ ____J] 1.76 u7
é Comies/animation

S —— 1.76 29
’y Painting/drawing
£ ey 1.66 29
@‘) Nights out/clubbing

T e — 1.63 16
#,  Astrology
ﬂ? A — .48 20
5»5;/—; Artificial Intelligence (Al) i
R — 48 23
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Gen Z, Millennials more active than older generations
addressing climate change on- and offline
% of U.S. adults who say ...

Climate should be top Addressing climate Have personally

priority to ensure change is my top taken action to
sustainable planet for personal concern help address

future generations climate change

within the last year
Millennial  Boomer

& older
Gen Gen
z X
B67%

-
33 32
2k 28

| 33 4 | 71ZHat0| et 2ds BEshs UH(MOUYE) (EX: Pew Research)
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5) https://www.pewresearch.org/science/2021/05/26/gen-z-millennials—stand-out—for-climate—change-activism
-social-media—engagement-with-issue/

6) https://www.pewresearch.org/fact—-tank/2022/04/25/in-cdc-survey-37-of-u-s—high-school-students-report
-regular-mental-health-struggles—during—covid-19/




(o]a(@)

KOREA CREATIVE CONTENT AGENCY.

02 ZHEMRIS

HHARAS. Ol0 ol Z MEHSO0| AAEI-S 0|Fot= =At: 2020 A 4 AF27(2f Iﬂl

0% Bi2fale. FM ZUESS EES maphy| sl £ HIOR 7|52 ¥ CHE
2t7t0] EXT HUHO| CI2X|Y, EEQ £E
Ich AfOIOIA EXQI HBlziS JHx|T U
, BT} 0]29| Z MY AS5H

= & Sofe{dl
H_Itﬂépﬂ ’é I3||1|01 SHZ0AM _+_HI3PE H=Jt HIEHR2t= AE OI3H3H0F§.ﬁ
=

Gen Z favorite social media platforms
9% of US Gen Z who say the following is their favorite social media platform/service

@0Qr2020 @ Q22022

Instagram

e TikTok
o Snapchat
0 Discord . . ” a

°F book
acebool 7‘7

@ @ cwiCore Q42020 & Q32022 ) 8390 US Gen Z social media users aged 16-25
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Most distinctive content consumed on social

% of US Gen Z who viewed the following on social media in the last month,
sorted by top over-index

Gaming videos

Live sports games

Music videos

Movie trailers

Posts about products/brands

Viral/funny clips

Sports highlights

P@aOCEedoB

Updates/posts from friends or family

o
Jo

News clips/articles
L]

[

@ @ owiusaQaz022 @) 3393 US GenZ aged 16-26
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7) https://nscreenmedia.com/gen-z-viewing—habits/
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Age 35+

Age 13-24
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Most distinctive reasons for listening to music (2]

% of US Gen Z who say the following reasons for listening to music
describe them, sorted by over-index

To help me concentrate 1.22 53
To help me feel ereative 120 49
To escape from reality 19 61
To express my individuglity 117 48
The joy of discovering new music/artists 116 45
To iipport iy Favarite artiits 5 48

| 2% 8 | ZMti7t A4s E= 0IR (EX: GWI)
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