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* Summary ¢

Scale of the Broadcasting Industry

1) Overall status of the broadcasting industry

Sales from the broadcasting industryl) in 2021 approximately reached KRW
23 trillion and 970.7 billion, increasing by 9.1%, which is equivalent to KRW
2 trillion and 6 billion. The average annual growth rate from 2017 to 2021 was
7.4%. The number of businesses in the broadcasting industry in 2021 was
estimated to be about 1,133, 5.9% increase from the previous year, and the
average annual growth rate for the past five years, from 2017 to 2021, was 1.8%.
The number of workers engaged in the broadcasting industry was 50,160, 0.2%
decrease from the previous year. The annual average growth rate of the workers
between 2017 to 2021 was 2.6%.

The cost of exports in the broadcasting industry in 2021 reached USD 717.99
million, a 3.6% increase from the previous year. The average annual increase
from 2017 to 2021 was 18.6%. Meanwhile, the cost of 2021 imports reached USD
60.76 million, a 0.3% decrease from the previous year. The average annual
growth rate from 2017 to 2021 was -13.8%, which continues to reflect a

downward trend.

111 Broadcasting Industry Overview |

No. of No. of Workers | Sales Revenue2) Exports Imports
Businesses (EA) (Person) (KRW 1 Mil.) (USD 1,000) (USD 1,000)
2017 1,054 45,337 18,043,595 362,403 110,196
2018 1,148 50,286 19,762,210 478,447 106,004
2019 1,062 51,006 20,843,016 539,214 97,366
2020 1,070 50,239 21,964,721 692,790 60,969
2021 1,133 50,160 23,970,709 717,997 60,762
YoY Growth Rate(%) 5.9 N0.2 9.1 3.6 0.3
g‘r’:";f'tieR’:'::;Z; 18 2.6 7.4 18.6 A13.8

1) The broadcasting industry sales include the broadcasting business sales in terrestrial broadcasting, cable
broadcasting, satellite broadcasting, program providers, and online content providers, as well as the sales
of independent broadcasting content providers.
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Scale of the Broadcasting Industry - part 1-

2) Sales status of the broadcasting industry by sector

The field of terrestrial broadcasting includes both terrestrial broadcasting
business providers and terrestrial digital mobile broadcasting (DMB) providers.
As of 2021, there were 68 businesses under terrestrial broadcasting, with
approximately 13,670 workers. The overall sales revenue of terrestrial
broadcasting was KRW 3 trillion and 993.1 billion; the average sales by business
was KRW 58.7 billion; and the average sales by the worker was KRW 300 million.
The cable TV business is divided into system operators and relay operators,
and, as of 2021, there were 113 businesses with 4,505 workers. The total sales
revenue of the cable TV business was KRW 1 trillion and 854.7 billion; the
average sales by business was KRW 16.4 billion; and the average sales by the
worker was KRW 400 million. The satellite broadcasting business involved one
company, KT SkyLife, with 379 workers. Its total sales revenue was KRW 521

billion, and its average sales by the worker were KRW 1.4 billion.

{)=1:0 78 Average Sales Revenue Status of the Broadcasting Industry by Business and by Worker (2021)\

No. of No. of Sales Revenue Average | Average
: Sales by | Sales by
Businesses | Workers : "
(EA) (Person) Busmes_s Worl er.
(KRW 1 Mil)) | (KRW 1 MiL)
Terrestrial
Broadcasting 50 13,627 39,882 16.6 798 3
Terrestrial Provider
Broadcasting ™15 providersi) 18 3 49 00 3 1
Subtotal 68 13,670 39,931 16.6 587 3
System Operator 90 4,456 18,542 7 206 4
Cable TV | Relay Operator5)5) 23 49 5 0.0 0 0
Subtotal 113 4,505 18,547 1.7 164 4
Satellite General Satellite
. Broadcasting 1 379 5,210 2.2 5,210 14
Broadcasting .
Provider)
Program Program Provider 180 17,119 75,520 315 420 4
Provider
Online Internet Protocol
Content TVIPTY) 3 919 46,368 19.3 15,456 50

2) Based on broadcasting business sales
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* Summary ¢

Sales Revenue Average | Average
Sales by | Sales by

No. of No. of
Businesses | Workers

(EA) (Person) Business | Worker

(KRW 1 Mil) | (KRW 1 Mil)

IPTV Content
Provider Provider (CP)7) 36 ) 8,440 35 234 )
Subtotal 39 919 54,808 22.8 1,405 60
Broadcasting Independent
Content Broadcasting 732 13,568 45,691 19.1 62 3
Production | Content Producer
Total 1,133 50,160 239,707 100.0 146 3

As of 2021, there were 180 program providers with 17,119 workers, and the
overall sales revenue was KRW 7 trillion and 552 billion. The average sales per
business were KRW 42 billion, and the average sales by the worker were KRW
400 million. The online content provider business consists of internet protocol
TV (IPTV) and the IPTV content provider (CP) business. Under this category
are 39 businesses, including three IPTV providers with 919 workers.

As of 2021, the overall sales revenue was KRW 5 trillion and 480.8 billion,
and the average sales by the worker were KRW 140.5 billion. Lastly, there are
732 independent broadcasting content producers, with 13,568 workers. The
overall sales revenue of independent broadcasting content producers was KRW
4 trillion and 569.1 billion; the average sales by business was KRW 6.2 billion;

and the average sales by the worker was KRW 300 million.

3) The number of DMB businesses includes three terrestrial broadcasting companies (KBS, MBC, and SBS),
13 local terrestrial broadcasting companies, YTNDMB, Yuwon Media, and Korea DMB.

4) The number of workers and the sales revenue of the DMB business only include YTNDMB and Korea DMB.
Yuwon Media was shut down in 2021, so it is not included in the 2021 data.

5) A total of 23 relay operators were included in the survey, excluding those registered with the Ministry of

Science and ICT that no longer operate or are out of business. A total of 19 operators participated in the

survey.

As of 2021, the number of program providers includes 10 terrestrial broadcasting companies with the

same terrestrial corporation (SBS, CBS, Catholic Peace Broadcasting Corporation, Traffic Broadcasting

System TBS, Korea International Broadcasting Foundation, EBS, Buddhist Broadcasting System, Far East

Broadcasting Company, Won Buddhism Broadcasting System, and Gukak FM), and two companies that

have the same corporation as terrestrial DMB businesses (Korea DMB and YTNDMB).

7) With the amendment of the Broadcasting Act (Dece Average Sales Revenue Status of the Broadcasting
Industry by Business and by Worker Dec 15. 2015, internet multimedia broadcasting providers have
submitted their property status to the Korea Communications Commission. The sales of IPTV CP were
quoted [The Broadcasting Company's Property Status Announcement] by the Korea Communications
Commission.

o
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Scale of the Broadcasting Industry - part 1-

(1) Terrestrial broadcasting

Terrestrial broadcasting is largely divided into TV broadcasting, radio
broadcasting, terrestrial mobile multimedia broadcasting (MMB), and digital
multimedia broadcasting (DMB). As of 2021, terrestrial broadcasting accounted
for 17.1% of the total broadcasting industry.

|-1:0r el Sales Status of the Terrestrial Broadcasting Businessg)

Prima Seconda L A A Ratio O ?:r:zgf
imary ondary (KRW1 | (KRW1 | (KRW 1 Growth
Classification Classification Mil) Mil) Mil) (%)9) Rate (%) Growth
. . ' | Rate (]
TV Broadcasting 3215075 3,300,306 3,711,664 93.0 15 74
Radio Broadcasting 299,692 264,850 275,628 6.9 4.1 A4.1
Terrestrial
. MMB 1,997 1,320 951 0.0 A\28.0 A31.0
Broadcasting

DMBL0) 9,480 7,569 4,894 0.1 A35.3 A28.1
Subtotal 3,526,244 3,574,045 3,993,137 100.0 11.7 6.4

The total sales revenue of the terrestrial broadcasting business was KRW 3
trillion and 993.1 billion, which is an 11.7% increase from the sales revenue
of KRW 3 trillion and 574 billion from the previous year. TV broadcasting sales
increased by 12.5% to KRW 3 trillion and 711.7 billion, while radio broadcasting
sales increased by 4.1% to KRW 275.6 billion. Both MMB and DMB continued
to show a downward trend, with MMB sales decreasing to KRW 1 billion, a
28.0% decrease from the previous year, and DMB sales showing a continuous
downtrend to KRW 4.9 billion, a 35.3% decrease from the previous year.

In terms the terrestrial broadcasting business sales, the average annual
growth rate for the past three years has shown a steady increase at 6.4%, and
it showed significant sales growth in 2021. This attributes to the 12.5% growth

8) Broadcasting business sales only

9) As the ratio is presented in units of one decimal place, there may be a difference in the total for each

division.

10) The DMB business data only include YTNDMB, Yuwon Media, and Korea DMB, excluding that of the three
terrestrial broadcasting companies (KBS, MBC, and SBS) and 13 local terrestrial broadcasting companies.
The DMB-related sales revenue of 16 terrestrial broadcasting companies is included in the terrestrial
broadcasting business according to the criteria for making a list of sales for a business corporation unit.
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* Summary

rate between 2020 and 2021 in TV broadcasting sales in the terrestrial
broadcasting business. On the other hand, terrestrial MMB showed a 31.0%
annual average sales decrease over the past three years, the largest reduction
in sales volume, and DMB providers also experienced a 28.1% drop in annual

average sales over the past three years.

11-1:15 0 Sales Composition of Terrestrial Broadcasting Providers and DMB Providers

2019 2020 2021 oy YoY ‘X’:r:zgle
(KRW1 | (KRW1 | (KRW 1 Growth
Mil) MiL) Mil) o) | pate (o) | Srowth
: Rate (%)
Brwdcf;ﬁjer‘”ce 1,060,577 1,108,885 1,125347 240 15 3.0
Advertisement
o 1,099,928 1,001,343 1,209,718 2538 208 49
Sponsorship Sales 376,767 385,257 409,733 8.7 6.4 43
Terrestrial Program Sales 708,902 781,900 904,934 19.3 157 13.0
Broadcastin Other Broadcasti
g Provider | Other Broadcasting 70590 289115 338512 72 171 1138
Business Sales
Broadcasting 3516765 3,566,500 3,988,243 85.0 118 65
Business Sales
Other Business Sales | 704,768 639,003 702,026 150 9.7 202
Subtotal 4,221,534 4,206,403 4,690,269 100.0 115 5.4
Advertisement 1,821 1,534 1,295 81 A5 AIST
Sales
Sponsorship Sales 1,009 976 900 16.1 AT8 A5.6
Program Sales 162 223 173 31 N22.4 33
oME Other Broadcasting | g 4e6 4837 2527 51 AT8 A376
Provider Business Sales
Broadcasting 9,480 7,570 4,894 873 A4 A1
Business Sales
Other Business Sales 428 457 712 12.7 55.8 29.0
Subtotal 9,909 8,026 5,606 100.0  A30.2 /248
Total Sales of Broadcasting Business | 3,526,244 3,574,070 3,993,137 - 11.7 6.4

11) Terrestrial broadcast service fees: TV broadcast service fee + re-transmission sales + broadcast program
provision sales
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Scale of the Broadcasting Industry

The detailed sales composition of the terrestrial broadcasting providers and
DMB providers are aggregated in the same way, except for the broadcast service
fee of the terrestrial broadcasting provider. The sales revenue of terrestrial
broadcasting was KRW 4 trillion and 690.3 billion an 11.5% increase from the
previous year. The broadcast service fees consist of the sum of the TV
broadcasting reception fees, re-transmission sales broadcasting program sales.
As of 2021, the broadcast service fees from the terrestrial broadcasting business
were recorded as KRW 1 trillion and 125.3 billion, comprising 24.0% of total
sales, reflecting a 1.5% YoY increase. Advertisement sales were KRW 1 trillion
and 209.7 billion, 25.8% of the total sales and showing a 20.8% increase from
the previous year. This accounted for the largest portion of the sales of
terrestrial broadcasting providers, while the average annual growth rate for the
past three years from 2019 to 2021 was 4.9%. Sponsorship sales accounted for
8.7% of the total sales and recorded KRW 409.7 billion, a 6.4% increase from
the previous year, and an average increase of 4.3% in the past three years.
The revenue from program sales was KRW 90.49 billion, 19.3% of the total sales,
reflecting a 15.7% increase from the previous year. In total, the sales revenue
of the broadcasting business increased by 11.8% YoY to KRW 3 trillion and
988.2 billion. In contrast, the sales of other businesses were KRW 702 billion,
a 9.7% increase of the prior year, but it has been repeating its ups and downs
lately.

The total sales revenue of DMB providers amounted to KRW 5.6 billion, a
big drop of 30.2% from the previous year's sales. The advertisement revenue
was KRW 1.3 billion, 23.1% of the total revenue, showing a 15.6% reduction
of the prior year. The advertisement sales of DMB providers have decreased
annually by 15.7% from 2019 to 2021, showing a continuous downward trend.
Sponsorship sales decreased by 7.8% YoY to KRW 900 million, 16.1% of the
total sales. It has steadily decreased by 5.6% on average in the past three years.
The revenue from program sales was KRW 200 million, which was a 22.4%
YoY decrease, and the sales of other broadcasting businesses were KRW 2.5

billion, a 47.8% drop from the previous year, showing the largest negative
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* Summary ¢

growth among those of the broadcasting business sales. The total sales revenue
of the broadcasting business decreased by 35.4% to KRW 4.9 billion, while the
sales of other businesses increased by 55.8% to KRW 700 million. The DMB
sales recorded an overall decline in all areas except for the sales of other

broadcasting businesses, maintaining a steady downward trend.

(2) Cable TV

As of 2021, cable TV makes up 7.9% of the broadcast industry business. Cable
TV is composed of the system operator and the relay operator. The sales of
the system operator make up most of the overall cable TV sales.

The total sales revenue of cable TV is KRW 1 trillion and 854.7 billion, a 4.1%
decrease from the previous year's KRW 1 trillion and 934 billion. The sales
achieved by the system operator were KRW 1 trillion and 854.2 billion, a 4.1%
decrease from the previous year, and that of the relay operator was KRW 543
million, a 55.1% YoY decrease. As of 2021, the system operator’s broadcasting
business sales over the past three years decreased by an average of 4.3%. In
the case of the relay operator, the downtrend has exacerbated with the average
annual decrease of 40.5%, and the decline is increasing every year. The
broadcasting business sales of cable TV continued to drop overall, and the sales

of the relay operator were markedly reduced, compared to that of the system

operator.

15-10)=0 <) Sales Status of Cable TVi12)

Prima Seconda AL hpi e ‘Lxl:r:zgf
mary ondary (KRW1 | (KRW 1 Growth
Classification | Classification Mil,) Mi) Rate (%) Growth
: . E Rate (%)
System Operator 2,022,703 1,932,839 1,854,154  100.0 N4l A43
Cable TV Relay Operator 1,535 1,209 543 0.0 A55.1 405
Subtotal 2024238 1934048 1854697  100.0 N4l A43

12) Broadcasting business sales only.
13) As the ratio is presented in units of one decimal place, there may be a difference in the total for each
division.
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Scale of the Broadcasting Industry

The total sales of the system operators were KRW 2 trillion and 713.8 billion,
a 2.1% decrease from the previous year. Broadcasting business sales, which
accounted for 68.3% of the total revenue, decreased by 4.1% YoY, while other
business sales, which accounted for 31.7% of the total revenue, increased by
2.5% from the previous year. The sales of system operators continued the
downtrend of the total sales from 2019. The broadcast service fee sales
amounted to KRW 650.9 billion, 24.0% of the total sales, and decreased by 7.9%
from the previous year. Advertisement sales recorded KRW 109 billion, which
is 4.0% of the total sales, and it decreased by 4.8% from the previous year.
The sponsorship sales amounted to KRW 2.3 billion, a 16.0% YoY decrease and
0.1% of the total sales. Infomercial broadcast fee revenues reached KRW 747
billion or 27.5% of total sales, an increase of 0.2% from the previous year. On
the other hand, the revenue from subscription and facility installation increased
with a 2.8% YoY increase to KRW 12.3 billion, or 0.5% of the total sales. The
sales of terminal device rental (sales) decreased by 5.5% YoY to KRW 329.6
billion. The average annual growth rate of subscription and facility installation
sales for the past three years was 27.4%, maintaining the largest increase. The
sales of terminal device rental (sales) decreased by an average of 4.5% annually,
continuing the downtrend. The sales from other broadcasting businesses
showed a 4.2% increase from the previous year to KRW 3 billion, but it had
the largest drop in sales in the growth rate over the past three years.

The total sales revenue of the relay operator amounted to KRW 3 billion,
a 17.8% decrease from the previous year. The broadcasting business sales
decreased by 55.1% YoY to KRW 500 million or 17.9% of the total sales, while
other businesses increased by 0.4% YoY to KRW 2.5 billion or 82.1% of the
total sales. The average growth rate for broadcasting businesses in the past
three years was 40.5%, continuing a rapid downtrend and the other business
sales decreased by 2.5%. Among cable relay broadcasting sales, the sales from
other businesses are at most 4.5 times that of the broadcasting business, making

broadcasting sales not the main source of revenue.
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10-1:10 1 Sales Composition of System Operators and Relay Operators

2019 2020 2021 : oy | Average
Ratio Annual
(KRW1 | (KRW1 | (KRW 1 Growth
M) | ML) | ML) %) | Rate (05) | Srowth
: : : Rate (%)
Broadcast Service Fee 762,929 706,536 650,889 24.0 AT.9 AT.6
Advertisement Sales 135,544 114,539 109,012 4.0 JAVR:] A10.3
Sponsorship Sales 3,027 2,794 2,346 0.1 A16.0 A12.0
Informercial Broadcast Fee 746,832 745,218 747,001 21.5 0.2 0.0
Subscription and 758 11965 12303 05 28 274
System Installation
Operator Device Rental (Sales) 361,062 348,914 329,610 12.1 N5.5 N45
Other Broadcasting 5,725 2,873 2,995 0.1 42 AT
Business Sales
Broadcasting Business Sales = 2,022,703 | 1,932,839 1,854,154 68.3 N4.1 A4.3
Other Business Sales 906,774 839,035 859,678 317 2.5 N2.6
Subtotal 2,929,478 2,771,874 | 2,713,832 100.0 A2.1 N3.8
el Broadcasting Business Sales 1,535 1,209 543 17.9 A55.1 A40.5
0p:r2¥or Other Business Sales 2,619 2478 2,489 82.1 04 25
Subtotal 4,154 3,688 3,031 100.0 A17.8 N14.6

Total Sales of Broadcasting Business 2,024,238 1,934,048 1,854,697 N4.1 N4.3

(3) Satellite TV

Satellite broadcasting has been only providing general satellite broadcasting
services since the satellite mobile multimedia broadcasting business ended in
2012. As of 2021, satellite broadcasting accounted for 2.2% of the broadcasting
industry, and its sales decreased by 2.2% from the previous year to KRW 521
billion. Over the past three years, the sales revenue showed an average annual

reduction of 2.5%.

1117/ Sales Status of the Satellite Broadcasting Business!4)

2019 2020 2021 YoY AT

Primary Secondary Ratio Annual

(KRW1 | (KRW1 | (KRW 1 T
Mil.) Mil.) Mil.) (%) Growth

Classification | Classification "
Rate (%) Rate (%)

Satellite General Satellite

. . 548,512 532,788 520,983 100.0 JAVY) A25
Broadcasting |  Broadcasting

14) Broadcasting business sales only
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Scale of the Broadcasting Industry - part 1-

The total sales of satellite broadcasting operators were KRW 655.4 billion,
a 0.8% decrease from the previous year. Broadcasting business sales accounted
for 79.5% of the total sales revenue of satellite broadcasting, with an average
annual drop of 2.5% for the past three years. The revenue of other businesses,
which accounted for 20.5% of the total sales, was KRW 134.4 billion, a 16.2%
increase from the previous year, maintaining the average annual increase of
10.6%. The revenue from broadcast service fees amounted to 44.6% of the total
sales, accounting for the highest portion after recording KRW 292 billion in
2021. However, it decreased of 3.4% compared to the previous year. The
advertisement revenue was 5.0% of the total sales, equivalent to KRW 33 billion,
a 0.7% drop from the previous year, with an average annual growth rate of
-18.8% in the past three years. The infomercial broadcast fee revenue amounted
to 27.1% of the total sales, accounting for KRW 177.7 billion, a 1.1% YoY
increase, with the average annual growth rate of 0.9% in the past three years,
albeit slight. The subscription and installation sales decreased by 4.8% YoY
to KRW 5.9 billion, 0.9% of the total sales, and the device rental (sales) sales
drastically dropped by 20.6% from the previous year to KRW 11.8 billion, or
1.8% of the total sales, recording the largest downtrend. Other broadcasting
business sales were only worth KRW 600 million, which was 0.1% of the total
sales but showed a 1.0% growth compared to the previous year, with 13.0%

of the annual average growth in the past three years.

1= Sales Composition of the General Satellite Broadcasting Business

Average

Ratio Annual
(L] Eliont Growth

i Rate (%)

2019 2020 2021 YoY

(KRW1 | (KRW1 | (KRW 1
Mil.) Mil.) Mil.)

Broadcaneteser‘”ce 304533 302,173 291,960 4456 134 £21
Advertisement 50039 33210 32,978 5.0 AT 188

General Sales
Satellite nformercial 174566 17572 177,717 271 11 09

Broadcastin Broadcast Fee
g Operator Subscrlptlo_n and 5,057 6,220 5919 0.9 N8 AN0.3
Installation

Device Rental 12,916 14,860 11,799 18 A20.6 A44

(Sales)
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Average

Ratio Annual
(%) Growth Growth

Rate (%) Rate (%)

2019 2020 2021 YoY

(KRW1 | (KRW1 | (KRW 1
Mil.) Mil.) Mil.)

Other Broadcasting 478 604 610 01 10 130
Business Sales
Broadcasting 548512 532,788 520983 795 N2 25
Business Sales
Other Business Sales 109,784 127,615 134,371 205 53 10.6
Subtotal 658297 660403 655353 100.0 0.8 0.2

(4) Program provider

Program providers are responsible for producing and supplying programs
to the pay broadcasting market. The sales, which account for 32.3% of the total
broadcasting business sales, reached KRW 7 trillion and 552 billion, a 6.8% YoY
increase as of 2021. Looking at the sales in the past three years, the average

annual increase was 3.2%, continuing an uptrend.

11-:150e0 T Sales Status of the Program Provider Businessis)

: 2019 2020 2021 : YoY Average
Primary Secondary (KRW 1 (KRW 1 (KRW 1 Ratio Growth Annual
Classification |  Classification Mil,) Mil,) Mil) ()] Rate (%) Growth
. : . ° Rate (%)

';rrgslrge”: Pfg?”gdr::‘fe) 7091840 7074233 7551968 1000 6. 32

The total sales revenue of a program provider’s broadcast business and other
businesses amounted to KRW 13 trillion and 483 billion, which is a 5.3%
increase from the previous year. This is because the sales of other businesses
recorded a 3.5% YoY increase to KRW 5 trillion and 931.1 billion. The sales
of program providers’ broadcasting businesses were KRW 7 trillion and 552
billion, which account for 56.0% of the total sales.

The sales revenue from broadcast service fees was KRW 939 billion, a 7.3%
increase from the previous year. It recorded an average of 6.3% increase over

the past three years, showing a continuous growth trend. Advertisement sales

15) Broadcasting business sales only.
16) The sales of the joint business with a program provider (nine terrestrial broadcasting companies and two
DMB companies) were added to each joint business venture for calculation.
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Scale of the Broadcasting Industry - part 1-

reached KRW 1 trillion and 691.2 billion, a 15.5% increase from the past year,
with an average annual growth rate of 3.1% in the past three years, showing
that it has been fluctuating. Sponsorship sales amounted to KRW 525.8 billion,
a 22.7% increase from the previous year, with an average annual growth rate
of 12.8% in the past three years. The revenue from the program sales accounted
for 2.3% of the total sales and a 12.7% increase from the previous year to KRW
307.8 billion. The revenue from the broadcasting facility rental and events
accounted for a very small portion of 0.1% and 0.3%, respectively. Event sales
decreased by 3.4% compared to the previous year due to the impact of
COVID-19, and the average annual growth rate for the past three years has
plummeted to -35.1%. The infomercial broadcast fee sales, which account for
the highest proportion of the sales of broadcast channel operators, as of 2021,
were KRW 3 trillion and 819.3 billion, a 0.2% increase from the previous year.
It steadily increased of 1.4% on average in the past three years. The sales of
other broadcasting businesses were KRW 216.5 billion, a 25.4% increase from

the previous year.

()=l Sales Composition of Program Provider Businesses

Average
2019 2020 2021 Ratio YoY Annual

Growth
Rate (%)

(KRW1 | (KRW1 | (KRW 1 Growth

(%)

Mil.) Mil.) Mil.) Rate (%)

Broadcast Senvice g3y 605 g74892 938,958 7.0 73 6.3
Feel8)

Ad"e;gf::“e”t 1,590,360 1,463,655 1,691,165 125 155 31
Sponsorship Sales 413,202 428,343 525,781 3.9 2.7 12.8
Program Sales 272,543 273,152 307,750 2.3 12.7 6.3
Broadcasting 7,720 798 11,203 0.1 40.4 205

Program Facility Rental
Providerl?) Event Sales 98,142 42,785 41316 03 N34 A3
Informercial 3,711,079 3,810,804 3819306 283 0.2 14

Broadcasting Sales

Other Broadcasting 107 196 172610 216488 16 254 138

Business Sales
Broadcasting 7091,840 7074223 7551968 560 6.8 32

Business Sales
Other Business Sales | 5,685,949 5,729,592 5,931,062 440 35 21
Total 12,777,790 12,803,815 13,483,030 100.0 5.3 2.7
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(5) Online content provider

In the broadcasting industry, online content providers are steadily recording
high growth. Unlike the terrestrial broadcasting or cable TV markets, where
sales are decreasing, the sales of online content providers have grown in the
past three years. The total sales revenue of online content providers increased
by 11.9% YoY to KRW 5 trillion and 480.8 billion, accounting for 23.4% of the
total broadcasting business sales, and increased by an average of 10.6% in the
past three years.

Online content providers consist of Internet protocol TV (IPTV) and IPTV
content providers (CP). IPTV accounts for 19.8% of the total broadcasting
business sales. As of 2021, the total revenue amounted to KRW 4 trillion and
636.8 billion, an increase of 8.2% from the previous year. IPTV CP accounted
for 3.6% of the broadcasting business sales revenue, increasing by 37.7% from
the previous year to KRW 844 billion. The average sales in the past three years
have increased by 9.6% and 16.3%, respectively, with a growth rate of IPTV
CP.

1)-1:) =16 Sales Status of Online Content Providers?9)

2019 2020 2021 YoY Average

Primary Secondary Annual

(KRW 1 (KRW 1 (KRW 1 Growth

Mil,) Mil) Mil) Rate (o5) | orowth

Rate (%)

Classification | Classification

Internet Protocol
3,856,648 4,283,590 4,636,819 84.6 8.2 9.6
Online TV(IPTV)
Content IPTV Content
Provider Provider (CP) 624,210 613,064 843,999 154 3.7 163
Subtotal 4,480,858 4,896,654 5,480,818 100.0 11.9 10.6

The total sales of IPTV operators amounted to KRW 34 trillion and 719.2
billion, a 2.5% increase from the previous year. Among them, broadcasting

business sales were 13.4% of the total sales, while other businesses were 86.6%,

17) The sales of program providers excluded nine terrestrial broadcasting businesses and two companies
with the same corporation as DMB companies.

18) Program provider’s broadcast service fee = Broadcasting program provision sales

19) Broadcasting business sales only.
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Scale of the Broadcasting Industry - part 1-

at KRW 30 trillion and 82.4 billion. The broadcast service fee sales increased
by 4.3% to KRW 2 trillion and 715.1 billion, an average increase of 5.6% in
the past three years. Advertising revenue was KRW 107.1 billion, a 4.0% increase
from the previous year, and infomercial broadcast fees reached KRW 1 trillion
and 324.3 billion, a 19.5% increase from the previous year. The sales of
subscription and facility installation and device rental (sales) were KRW 53.4
billion and KRW 372.2 billion, respectively. The subscription and facility
installation sales increased by 8.0% from the previous year, and the average
annual growth in the last three years was 0.8%. The sales from device rentals
(sales) increased by 5.8% YoY, and the average sales in the last three years
also increased by 15.0%.

The total sales of IPTV CP amounted to KRW 2 trillion and 283.3 billion, of
which the broadcast business revenue was KRW 844 billion, which is 37.0%
of the total. The sales from broadcast program provision reached KRW 75.4
billion, a 27.2% YoY drop. Sponsorship sales were KRW 5.1 billion, up by 120.6%
from the previous year. The broadcast program provision sales, which comprise
the highest portion of 24.9% among IPTV CP broadcasting business sales,
reached KRW 567.8 billion, a 68.6% increase from the previous year. The
revenue from other businesses was KRW 195.6 billion, a 14.8% increase from

the previous year.

11-1:1 02 Sales Composition of IPTV and IPTV CP

Average
Annual

Growth

Rate (%)

2019 2020 2021 . Yov
(KRW1 | (KRW1 | (KRW 1 Growth

Mil.) Mil.) Mil.) - Rate (%)

Broadcasting 2434799 2,602,654 2,715,070 78 43 56
Service Fee
Advertisement 123240 102,908 107,056 03 4.0 6.8
Internet Sales
Protocol nfomercil 906417 1108578 1324280 38 195 209
TV Broadcasting Fee
IPTV inti
(IPTV) Subscription and 52548 49,465 53,399 02 8.0 0.8
Installation
Device Rental 281,342 351,915 372,158 1.1 5.8 15.0
(Sales)

2022 Broadcasting Industry White Paper | 15



* Summary

2019 2020 2021 YoY ’X’:;zgf
(KRW1 | (KRW1 | (KRW 1 Growth
Mil) Mil) Mil,) Rate (%) | oroWth
: : : Rate (%)
Other Broadcasting 5o 300 63070 64,856 02 24T 55
Business Sales
Broadcasting 3,856,648 4283500 4636819 134 8.2 96
Business Sales
Other Business Sales 30,240,640 29575845 30,082,380  86.6 17 N03
Subtotal 34,097,288 33,859,436 34719200 1000 25 0.9
Broadcasting 85277 103,567 75,403 33 A212 6.0
Program Provision
Sponsorship Sales 757 2,322 5123 0.2 120.6 160.1
IPTV P?;‘;?g;fsg';gs 350,449 336819 567,828 249 68.6 273
Content Other Broadcastin
Provider . 181726 17035 195646 8.6 148 21
(cP) Business Sales
Broadcasting 624210 613,064 843999  37.0 377 16.3
Business Sales
Other Business Sales | 2,004,583 | 1,346,192 1,439,284 63.0 6.9 A153
Subtotal 2,628,794 1959256 2,283,283  100.0 165 6.8
Total Sales of Broadcasting ;400 555 4 806,654 5,480,818 - 11.9 10.6
Business

(6) Broadcasting content production

Broadcasting content production includes independent broadcasting content
producers, and its sales as of 2021 accounted for 19.1% of the total broadcasting
business. Its sales revenue reached KRW 4 trillion and 569.1 billion, a 15.6%
increase from the previous year, with an average increase of 20.0% in the last

three years.

1-s1 e Sales Status of Broadcasting Content Production

Average
Primary Secondary i L L Ratio e Annugl
o el (KRW1 | (KRW1 | (KRW 1 Growth
Classification Classification Mil) Mil) Mil) (%) Rate (%) Growth
' : : Rate (%)
Broadcasting Independent
Content Broadcasting | 3,171,316 = 3,952,961 | 4,569,106 100.0 15.6 20.0

Production | Content Producer
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3) Broadcast advertising sales20)

The total revenue of broadcast advertising in 2021 was KRW 3 trillion and
151.2 billion, a 16.0 increase from the previous year. In 2021, broadcast
advertising sales increased by 20.8% YoY to KRW 1 trillion and 209.7 billion.
The broadcast advertising sales of terrestrial broadcasters have shown a
continuous decline, but sales increased in 2021, resulting in an annual average
increase of 4.9% over the past three years. Those cable TV decreased by 4.8%
from the previous year to KRW 109 billion, with an average annual growth rate
of -10.3% over the past three years. The broadcast advertising sales of satellite
broadcasting increased by 2.4% from the previous year to KRW 33 billion, with
an average annual growth rate of -18.8% over the past three years. Those of
program providers increased by 15.5% from the previous year to KRW 1 trillion
and 691.2 billion, showing an average annual growth rate of 3.1% over the past
three years. The broadcast advertising sales of IPTV increased by 4.0% from
the previous year to KRW 107.1 billion, with an average annual growth rate
of -6.8% over the past three years. Only DMB operators and system operators
showed a decline in ad sales. The terrestrial broadcasting business rebounded

in advertising sales only in 2021.

|[=1:1 [ Advertising Sales by Broadcasting Medium

Average

2019 2020 2021 EL) YoY Growth Annual
(KRW 1 Mil) | (KRW 1 Mil) | (KRW 1 Mil.) (%) Rate (%) |Growth Rate

(%)

bos dcTaeSrt'iffgt”:rlovi o L0998 1001343 1209718 384 208 49
DMB Provider21) 1,821 1,534 1,295 0.0 A15.6 A15.7
System Operator 135,544 114,539 109,012 35 N48 A10.3
Satellite Broadcasting 50,039 32,210 32,978 1.0 24 AN18.8
Program Provider 1590360 1463655 1,691,165 53.7 155 31
'”ter;’\‘j(tIPPTr\‘/’)tOCOI 123240 102,910 107,056 34 40 168
Total 3,000,932 2,716,191 3,151,223 100.0 16.0 2.5

20) As the sales are rounded to the nearest KRW 100,000, there may be differences in the total for each

division.
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Looking at the share of advertising revenue by broadcasting medium, the
ratio of advertising sales by program providers is 53.79%, taking up the largest
proportion, while that of terrestrial broadcasting businesses is 38.4%, a slight
increase from the previous year. The advertising sales of the terrestrial
broadcasting business accounted for 50.4% of total broadcast advertising sales
as of 2016. However, the sales declined by 12.0%p in 2021, while program
providers accounted for 41.9% of the market share in 2016, and increased by
11.8%p in 2020.

4) Pay TV subscriber status

Pay TV subscribers were estimated at 35.77 million as of 2021, a 2.8% increase
compared to the previous year. The average annual growth rate for the past
three years has been 2.9%, confirming the moderate growth of the pay TV
market.

The pay TV subscribers are divided into system operators and relay operators.
As of 2021, system operator subscribers decreased by 1.9% from the previous
year to 12.88 million. The subscribers who left due to the termination of analog
cable broadcasting did not resubscribe to cable broadcasting. 8VSB is a
transmission method that allows analog cable broadcast subscribers to watch
digital broadcasts, while pay TVs provide an 8VSB digital converter that allows
subscribers to watch digital broadcasts without changing the rate plan. The
number of 8VSB subscribers was 5.77 million in 2021, a decrease of 1.1% from
the previous year. QAM subscribers decreased by 2.5% from the previous year
to 7.11 million. The number of subscribers for relay broadcasting was 12,000
in 2021. The number of subscribers decreased by 65.4% from the previous year
with an average annual growth rate of -47.9% over the past three years, showing

a very low level of service.

21) Among DMB providers, the advertisement sales of MMB providers affiliated with terrestrial broadcasters
(KBS, MBC, and SBS) are included in terrestrial broadcast advertising sales.
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(=100 Pay TV Subscriber Status

. YoY Average
2019 2020 2021 Ratio Growth Annual
(Person) | (Person) | (Person) (%) Rate (%) Growth
Rate (%)
System Operator 13,475,595 13,129,858 | 12,878,502 36.0 AL9 N2.2
Analog 19,424 3,409 0 0.0 A100 A100
Cable TV 8VSB22) 5,960,710 = 5,835,913 | 5,770,965 16.1 JAN AL6
QAM23) 7495461 7,290,536 7,107,537 19.9 N25 N2.6
Relay Operator 45971 36,101 12,488 0.0 \65.4 N4T.9
Subtotal 13,521,566 13,165,959 12,890,990  36.0 A2.1 N2.4
Internet
Pr°Tt\‘;c°l Realtime IPTV 171250345 18537,1925 19,891,198 556 73 7.8
(IPTV)24)
Satellite Broadcasting2s) 3,168,016.5 3,082,073.5 2,991,322 8.4 A2.9 A28
Total 33,814,617 34,785,225 35773510  100.0 2.8 2.9

Internet Protocol TV (IPTV) counts only real-time subscribers. As of 2021,
there were 19.89 million IPTV subscribers, an increase of 7.3% from the
previous year, with an average annual growth rate of 7.8% over the past three
years. In the total pay TV market, IPTV accounts for 55.6%, and cable TV
accounts for 36.0%. The market share of IPTV in the pay TV market is more
than half, continuing to dominate cable TV since 2017.

As of 2021, the number of general satellite broadcasting subscribers is about
2.99 million, accounting for 8.4% of the total pay TV market. The number of
general satellite broadcasting subscribers decreased by 2.9% compared to the
previous year, and the average annual growth rate for the past three years was
-2.8%.

22) 8VSB (8-level Vestigial Sideband) is a transmission method used for digital terrestrial broadcasting. If an
existing analog cable broadcasting subscriber shifts to 8VSB, high-definition digital broadcasting can be
viewed without a separate digital set-top box (no two-way service available). Since 2015, when it was
separated from analog, investigations have begun.

23) QAM (Quadrature Amplitude Modulation) is a transmission method used in digital cable broadcasting and
provides features, such as broadcasting and two-way communication through a set-top box.

24) In the case of IPTV, only real-time IPTV subscribers are targeted, excluding Pre-IPTV subscribers.

25) In the case of IPTV and satellite broadcasting, OTS (satellite and IPTV combined product, short for Olleh
TV Skylife) subscribers in 2015 were distributed in half to each operator, based on KT and KT Skylife
subscribers.
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Looking at the pay TV subscriber trend shows that analog broadcasting
services have virtually ended. Following the end of the analog broadcasting
service of terrestrial broadcasting on December 31, 2012, the analog
broadcasting service of a system operator can be considered completed 10 years
later. Since 2017, the government has promoted the termination of analog
broadcasting services, and subscribers have moved to other services. The
increase in real-time IPTV subscribers is the only one showing an increase,

securing more than one million subscribers annually.
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Overall Status of Broadcasting Workers

1) General status of broadcasting industry workers

As of 2021, there were 50,160 workers involved in the broadcasting industry,
a decrease of 0.2% from the previous year. The number of workers in the
broadcasting industry has been in a plateau, with an average annual growth
rate of -0.8% in the past three years. Regarding individual operators, program
providers were at the highest portion of 34.1% of the total workers, terrestrial
broadcasting providers at 27.2%, independent broadcasting content providers
at 27.0%, and system operators at 8.9%.

In terms of the status of workers by field, the number of workers in terrestrial
broadcasting decreased by 1.4% to 13,670 as of 2021, compared to the previous
year. Among them, the number of terrestrial broadcasting providers was 13,627,
a 1.4% decline from the previous year, while that of DMB providers was 43,
the same as the previous year. There were 4,456 cable TV workers, a 5.4% YoY
decrease. There were 4,456 system operator workers, a 5.4% decrease from the
previous year, and 49 relay operator workers, a 22.2% YoY decrease. There were
379 general satellite broadcasting workers, a 1.6% YoY decrease, and 17,119
program provider workers, a 0.8% decrease from the previous year. There were
919 IPTV workers, a 7.6% YoY increase, and the number of independent
broadcasting content production workers was 13,568, a 3.5% increase from the
previous year. The number of workers in the broadcasting industry increased
compared to the previous year were IPTV and independent broadcasting
content production, showing that the polarization phenomenon continues in

the trend among workers.
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()= 100k Worker Status in the Broadcasting Industry by Field and by Year

YoV Average

Primary Secondary 2019 2020 2021 Growth Annual
Classification Classification (Person) | (Person) | (Person) Growth

Rate (%)
Rate (%)
dTe”.es”'al . 14458 13827 13,627 272 Al4 229
Terrestrial Broadcasting Provider

Broadcasting DMB Provider 61 43 43 0.1 0.0 A16.0
Subtotal 14,519 13,870 13,670 273 Al4 A3.0
System Operator 4,587 4,712 4,456 89 5.4 Al4
Cable TV Relay Operator 76 63 49 0.1 N22.2 A19.7
Subtotal 4,663 4775 4,505 9.0 ALK ALT

Satellite Ty | Ocneral Satellite 376 385 379 08 Al 04
Broadcasting Provider

Program

: Program Provider 17,181 17,249 17,119 34.1 AN0.8 0.2
Provider26)
Online Content IPTV 814 854 919 18 76 63
Provider
Broadcasting Independent
Content Broadcasting Content 13,453 13,106 13,568 217.0 35 0.4
Production Producer
Total 51,006 50,239 50,160 100.0 A0.2 AN0.8

In terms of the broadcasting industry worker by field, the growth rate of IPTV
is most pronounced, with an average increase of 6.3% in the past three years.
Satellite broadcasting and independent broadcasting content production
companies have shown an annual average increase of 0.4% over the past three
years. Yet, satelite broadcasting operators are in a stagnant period, while
independent broadcasting content production companies are repeatedly
fluctuating under the influence of the broadcasting market environment. Cable
TV providers recorded an average annual growth rate of -1.7% for the past three
years. The number of system operator workers has been decreasing for the
past three years at 1.4%, as well as that of relay operator workers has been
decreasing for the same period at 19.7% for the past three years, continuing

the downtrend among workers. The number of terrestrial broadcasting workers

26) The number of program provider workers in the joint business with other broadcasting businesses,
including nine companies sharing the same corporation as terrestrial broadcasting companies and two
companies sharing the same corporation as DMB operators, is included in the number of terrestrial
broadcasting and DMB workers.
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averaged a 2.9% decrease over the past three years, with the DMB workers
dropping by 16.0%. It shows that the decrease in the number of workers in
the terrestrial broadcasting business by 831 over the past three years had the

most significant effect on the reduction of terrestrial broadcasting workers.
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The Status of the Broadcasting Industry’s Exports

Part 3
» and Imports

1) The status of the broadcasting industry’s exports and
imports27)

The volume of exports and imports in the broadcasting industry is the sum
of the imports and exports from terrestrial broadcasting, program providers,
and independent broadcasting content producers. As of 2021, exports of
broadcasting contents were worth USD 718 million, a 3.6% increase from the
previous year. Imports were worth USD 60.76 million, a 0.3% decrease from
the previous year.

In terms of the average annual growth rate in the past three years, exports
steadily increased, recording an average annual growth rate of 15.4%. However,

imports decreased by 21.0% since 2019 with a continuous decline.

([=1:1 A The Status of Exports and Imports of the Broadcasting Industry \

2019 2020 2021 YoY Growth | Average Annual

(USD 1,000) | (USD 1,0000 | (USD 1,000) Rate (%) | Growth Rate(%)
Exports 539,214 692,790 717,997 36 154
Imports 97,366 60,969 60,762 N03 /21,0
Difference 441,848 631,822 657,236 4.0 220

2) Status of exports by broadcasting business

In terms of the exports by broadcasting businesses, independent broadcasting

content production accounted for the highest proportion of 39.7%, followed by

program providers at 30.6%, and terrestrial broadcasting at 29.7%. However,

27) The amounts of imports and exports of the broadcasting industry are calculated by aggregating the
amount indicated in the factual survey of the broadcasting industry and the factual survey of
independent broadcasting content producers, so the added total and the individual total may be slightly
different. Also, the amounts are rounded up at a USD100 per unit, so the total in each field may differ.

24 | 2022 Broadcasting Industry White Paper
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in the past three years, the exports of terrestrial broadcasting operators
continue to show a moderate trend of a slight increase overall, while the exports
of program providers show large increases and decreases. The exports of
independent broadcasting content production have maintained a steep upward
trend for the past three years.

The exports of terrestrial broadcasting amounted to USD 213.33 million as
of 2021, a 2.3% increase from the previous year, with an average annual increase
of 10.0% during the past three years. The exports from program providers
increased to USD 219.9 million, a 22.3% YoY decrease, and the average annual
growth rate was 7.4% in the past three years. Exports from independent
broadcasting content productions were USD 284.77 million, a 41.5% YoY
increase, and a 28.6% average annual growth rate has continued in the past

three years.

1)-1e1 ik Status of Exports of the Broadcasting Industry

. (Usb (UsD Growth
Medium (%) 5 Growth
1,000) 1,000) Rate (%) Rate(%)
Broadcasting 126709 130,046 142,865 199 9.9 6.2
Program Sales
Broadcasting
Support for 522 362 338 0.0 6.6 A19.5
) Overseas Korean
Terrestrial —
Broadcasting Video & DVD Sales 550 216 241 0.0 118 A33.8
Time Block Sales 34,431 30,745 29,913 42 VAVA S 6.8
Format Sales 6,917 7,096 9,969 14 40.5 20.1
Others 7,333 40,080 30,001 4.2 A25.1 102.3
Subtotal 176,462 | 208,545 213,326 29.7 2.3 10.0
Broadcasting 175576 225068 193,980 20 AI38 5.1
Program Sales
Broadcasting
Support for 3% 597 95 0.0 A\84.1 A\50.9
Program Overseas Korean
Provider  [yjigeo & DVD Sales 0 3 0 0.0 - -
Time Block Sales 133 186 350 0.0 88.2 62.2
Format Sales 6,732 5,787 4,939 0.7 JANL Al143
Others 7,843 51,353 20,541 2.9 A\60.0 61.8
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2019 2020 2021 oy Yov ‘X’:;ﬂgf
(USD (USD (USD i N
0,

1,000) 1,000) 1,000) Rate (%) | 7oy
Subtotal 190,678 282,995 219,904 306 1223 7.4
Subtotal of TB and PP 367,141 491,539 433,230 60.3 119 8.6
Independent Broadcasting 172,073 201251 284767 397 415 286

Content Production

Total 539,214 692,790 717,997 100.0 3.6 15.4

Exports are largely divided into six categories: broadcasting program sales,
broadcasting support for overseas Korean content?8), video and DVD sales, time
block sales?9), format sales30), and others31), as terrestrial broadcasting and
program providers tally their export revenues accordingly. However,
independent broadcasting content productions are not included in this
classification, and the overall export revenue is calculated separately.

Exports from terrestrial broadcasting programs were USD 142.8 million as
of 2021, a 9.9% YoY increase, which amounted to 19.9% of the total exports.
Broadcasting support for overseas Korean content from terrestrial broadcasting
amounted to USD 340,000, a 6.6% decrease from the previous year. Video and
DVD sales reached USD 240,000, an 11.8% increase from the previous year. The
time block sales reached USD 29.91 million, a 2.7% YoY decrease, which
amounted to 4.2% of the total terrestrial broadcasting exports. The format sales
amounted to USD 9.97 million, a 40.5% increase from the previous year, and
other exports were USD 30 million, a 25.1% decrease from the previous year.

The exports of program providers were worth USD 193.98 million, a 13.8%
decrease from the previous year, which was also 27.0% of the total exports.
The exports of broadcasting support for overseas Korean content were USD

90,000, an 84.1% drop from the previous year. There were no exports of video

28) Broadcasting support for overseas Korean content refers to the selling of videos or VODs of Korean
programs without dubbing or subtitles for Koreans overseas, and government support for subtitle or
dubbing work.

29) Time block sales refer to selling time slots for broadcast programs from Korean broadcasters to a foreign
broadcaster at specific times.

30) A format is the specification from which a program is made of, and unique formats have copyrights that
can be subject to trade.

31) Others refer to exports other than the broadcasting support for Koreans overseas, video and DVD sales,
time block, formats, and broadcasting programs (finished product).
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and DVD sales in 2021, and time block sales were USD 350,000, an 88.2%
increase from the previous year, while the exports of format sales were USD
4.94 million, a 14.7% decrease from the previous year. The exports of other
formats were USD 20.54 million, a 60.0% decrease from the previous year. For
program providers, it showed a decline in exports in all sectors except for time
block sales, compared to the previous year.

Exports from independent broadcasting content productions have been
increased steadily after exceeding USD 200 million in 2020. As of 2021, exports
from independent broadcasting content productions recorded USD 284.77
million, a 41.5% increase from the previous year and accounted for 39.7% of

the total broadcasting industry exports.

3) Status of imports by broadcasting business

In terms of the imports from the broadcasting business, program providers
accounted for the overwhelming portion at 93.6%, followed by terrestrial
broadcasting at 6.3%, and from independent broadcasting content producers
at 0.1%. Imports from terrestrial broadcasts amounted to USD 3.83 million as
of 2021, a 6.0% decrease from the previous year. The average annual growth
rate of imports in the past three years was 2.6%, an uptrend. Imports from
program providers were USD 56.89 million, a 2.9% YoY increase. The average
annual growth rate of imports in the past three years was 21.9%. Imports from
independent broadcasting content producers were worth USD 40,000, a 97.4%
decline from the previous year, and the average annual growth rate was
recorded as -65.3% in the past three years.

Imports are divided into broadcasting programs, video/DVD sales, formats,
and other productions. Terrestrial broadcasting has not disclosed details of its
earnings since 2014, and in the case of independent broadcasting content
producers, only the total import amount is counted. Only the program providers
provided detailed data for each sector.

Imports from terrestrial broadcasting amounted to USD 3.69 million, a 9.5%

decrease from the previous year, and the average annual growth rate in the
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past three years was 0.7%. The format imports of terrestrial broadcasting in
2021 were worth USD 150,000.

Looking at the imports from program providers, those from broadcasting
programs were USD 55.93 million, a 1.6% increase from the previous year, with
an average annual growth rate of -22.0% in the past three years. There was
no revenue from video/DVD sales. Those from format businesses were worth
USD 490,000, a 161.4% YoY decrease, with an average annual growth rate of
25.2% over the past three years. The imports of other productions were worth
USD 470,000, a whopping increase of 840% from the previous year.

Imports from independent broadcasting content productions seemed to
plummet in 2019, and then rebounded in 2020. However, imports dropped to
USD 40,000 in 2021, and continued a pronounced downtrend decline with an
average annual growth rate of -65.3% over the past three years.

As imports by broadcasting businesses significanlty fluctuated as they were
highly affected by changes in the broadcasting environment, imports of
terrestrial broadcasting and program provider businesses showed a common

tendency to decrease.

1)-1:1 el Status of Imports of the Broadcasting Industry

Vet (USD (USD (USD o) e
0,
1,000) ) 1,000) Rate (%) | 7o)
Broadcasting 3,636 4,074 3,685 6.1 9.5 0.7
Terrestrial Program
Broadcasting Format 0 0 145 0.2
Subtotal 3,636 4,074 3,830 6.3 6.0 2.6
Broadcasting 91,827 55,066 55,925 92 16 2220
Program
Program | Vide/DVD Sales 1,227 0 0 0.0 - AL000
Provider Format 315 189 494 08 1614 25.2
Others 2 50 470 08 840.0 525.8
Subtotal 93,381 55,305 56,889 93.6 29  A219
Independent Broadcasting 349 1,590 ® 01 A4 1653
Content Production
Total 97,366 60,969 60,761 100.0 A0.3 A21
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TV Ratings Analysis

1) Households Using Television (HUT) and People Using
Television (PUT) by year

In 2021, households using television (HUT) recorded 32.86%, a 1.24%p drop
from the previous year, and people using television (PUT) also decreased by
0.85%p to 14.29%. This is because outdoor activities, which were limited due
to the spread of COVID-19 in 2020, increased in 2021, and as time spent at home
decreased, TV viewing time also decreased. Interestingly, the cumulative
number of confirmed cases per year in 2020 was about 60,000. However, the
cumulative number of confirmed cases in 2021 increased nearly 10 times to
570,000 as the fear stemming from COVID-19 decreased after the launch of the

disease management system.

HUT and PUT Trends by Year

(Unit: %)

HUT PUT
34.36 34.94 35.51 34.93 34.79 33.82 33.36 32.02 34.10 32.86
13.98 13.58 13.62 13.43 13.40 14.32 14.32 13.90 15.15 14.29

2012 2013 2014 2015 2016 2017 2018 2019 2020 2021

Source: Nielsen Company Korea, TV Ratings (All households, all platforms, national)

2) PUT by age

The TV ratings by age in 2021 also decreased in all age groups, like the overall
HUT and PUT. Teenagers recorded 4.43%, a 1.16%p drop from the previous
year, and 7.89% for those under 10 years of age, a 1.98%p reduction. Unlike
in 2020, when remote classes were held due to COVID-19, TV ratings decreased

in these age groups when face-to-face classes resumed. Those in their 40s
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recorded 13.71%, a decrease of 1.57%p, 8.08% of those in their 30s, a decrease
of 0.68%p, 19.30% of those in their 50s, and 25.99% of those in their 60s or
older, a decrease of 0.83%p. Those in their 20s showed a 0.52% decrease with
the least change to 4.31%. Though the TV ratings that increased due to COVID-19
decreased in all age groups in 2021, the decrease and increase in TV ratings
among those in their 10s and 40s, have decreased compared to before the spread
of COVID-19 (2019). The ratings in their 50s to 60s and older, who recorded
higher TV ratings than the previous level, appeared to differ.

PR PUT Trends by Age |

(Unit: %)
—eo— Under 10 10s 20s 30s ——40s --#-50s 60 and Older
. . - . . IS PO PUBRETIL S A GRRTTEER °
/.\"’
2012 2013 2014 2015 2016 2017 2018 2019 2020 2021

2012 | 2013 | 2014 | 2015 | 2016 | 2017 | 2018 | 2019 | 2020

Under 10 173 .71 7.88 8.09 7.67 7.61 811 7.88 9.87 7.89
10s 6.61 5.92 5.87 5.65 5.57 5.30 5.39 4.82 5.59 443

20s 6.60 6.07 581 5.65 5.44 4,99 4.68 4.65 4.83 431

30s 1082 10.29 9.91 9.52 9.17 9.76 9.81 8.63 8.76 8.08

40s 1561 1522 1531 1495 1559 1589 1576 1499 1528| 1371

50s 2026 1983 1995 1994 19838 1968 1928 19.08 20,51 19.30

60 and Older 2465 2513 2569 2561| 2566 2580 2528 2438 2682  25.99

Source: Nielsen Company Korea, TV Ratings (All households, all platforms, national)
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3) Ratings by platform

TV ratings by platform does not analyze the TV ratings of individual channels,
but the total amount of TV viewing through a specific platform. From 2015
to 2021, HUT by TV viewing platform has failed to maintain the increase in
2020, and recording 32.86% in 2021, a decline 1.24%p from the previous year.
Except for a 0.43%p increase in TV viewing through IPTV platforms compared
to the previous year, HUT for all platforms decreased, and TV viewing through

cable TV showed a 1.26%p decrease from the previous year.

Comparison of the Share of Domestic Broadcasting Platforms by Export Country (2020-2021)

(Unit: %)
Terrestrial Cable M SkylLife IPTV All
4.30 6.37
m %31 11.75
: 14.
m 13.28 80 15.23
[ 2.25 |
BNZE | 1,18 |
23.53
22.99
20.97
18.55
16.28 17.25 15.99
1.09 - 1.07 0.82 0.63 0.45
2015 2016 2017 2018 2019 2020 2021

Source: Nielsen Company Korea, TV Ratings (All households, all platforms, national)

These results indicate that overall TV viewing is moving from a
broadcasting-oriented platform (terrestrial, cable, satellite) to internet protocol
television, IPTV. So far, cable platforms have recorded higher TV ratings than
other platforms, but in 2021, the gap narrowed considerably as the ratio of TV
viewing through IPTV increased. Based on this trend, the most viewed

broadcasting platform will likely to change to IPTV in 2022.
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4) TV ratings by channel

To find out the TV ratings by channel group from 2015 to 2021, channels
were divided into four major categories. Terrestrial channels include local
broadcasting companies of KBS1, KBS2, and MBC, as well as EBS, SBS, and
local private broadcasters. Moreover, four general service program providers
(JTBC, MBN, TV CHOSUN, and Channel A), pay TV companies (other PP
channels), VOD (non-real-time service) were calculated.

The total TV ratings of terrestrial channels were 10.85%, a 0.68%p decrease
from the previous year; those of general service program providers were 5.40%,
a 0.35%p drop from the previous year; and pay TV channels were 13.75%, a
0.68%p drop from the previous year. On the other hand, VOD accounted for
2.21%, a 0.34%p increase from the previous year. The TV ratings of general
service program providers and pay TV channels, increased slightly in 2020, and
decreased again in 2021. The TV ratings of all real-time channels decreased,

while VOD viewing increased to the 2% level compared to the previous year.

Annual HUT by Channel |

(Unit: %)
Terrestrial Channels General Service Program Providers Pay TVChannels M VOD Group  =e=HUT
34 93 34 79 33 82 33.36 34.10 32.86
.8\. 32.02 86\'
\ /
4 2.21
12.04 11.93
12.64
13.27 .
5.07
5.40
2015 2016 2017 2018 2019 2020 2021

Source: Nielsen Company Korea, TV Ratings (All households, all platforms, national)
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[ RBRAR R

1) IS F IR

202 14EHBET AR LR 4D 423.9707JkeET, b BAE@N2Jk60(z T, 18
K 79.1%. 20174EF20214EMAEEE KR NT. 4%, BE20214F, HE) A A
WHCN1,133%, b EEHKS.9%, 2017462021458 AAEEIRKEN1.8%, MILA
FHCN50,160 N, L EAEA0.2%, 20174E%20214F, ML BBUEEIEKEN2.6%.,

2021 £EEHET  HREG L OAGAEI7.1799123508, Lt BAENEK:3.6%, 20174E%2021
RV K N18.6%, 20214EHEI%N6,076 /7 557T, Lb B4 FH80.3%, 20174E%
20214F, HEOREFE TR 713.8%, HRisiE TRk,

T LR |
‘ MUARS ‘ HED) ‘
(A) (BT
20174 1,054 45,337 18,043,595 362,403 110,196
20184 1,148 50,286 19,762,210 478,447 106,004
20194 1,062 51,006 20,843,016 539,214 97,366
20204 1,070 50,239 21,964,721 692,790 60,969
20214 1,133 50,160 23,970,709 717,997 60,762
R EE(%) 5.9 0.2 9.1 3.6 0.3
FIGEKE (%) 1.8 2.6 7.4 18.6 N13.8

2) B BRGNS ES

b R AL R AL S E R A 2 2 A FEHEAN(DMB)&E R, 2021
4, Ry R ELERBON685K, ML BEEON13,670 N, IR R iS5
JSHITN3.9931 KT, R IIHERUNS87ICRT, NIHERTN3CHIT, AL
INEFEAL TS BTN AL IR b ERE, BEE20214F, ALRAEMEILE

1) I ERGE L SEIRRERHEENSIRNR(2020) (20205 BRASMIFIERET) MBARAGREN.
BEERR(2020) 0205 = liAE) BILERMEHIT.

2) B GFSHEDEEEREN. BB, DEM & [HTERERLSS. BERMRGS migHmEer #lks
HETR  BRARIRIIFIERRRHEE.

3) Wil SHETNA,
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BONI135R, ML BUEEON4,505 N, LAY k356 S HUN1.8547 kT, 5
FRHETON 6T, NIHERIUNACHIT, TEHMGUEONKT  Skylife—5%4i
A, MAGECN379N, EERITNS, 210187t NTHETUNIHM T,

[ r s UsRe LS UART B S THER(20215) |

WS SRELF

S | MkARS o NIHER
() (A) (fzs#7T) (%) (fz&5%) (fz&t7T)
R BB ILE ST 50 13,627 39,882 166 798 3
. RIS S ST B
HERT 1R iy 18 43 49 0.0 3 1
it 68 13,670 39,931 16.6 587 3
GAB4 EEEER 90 4,456 18,542 7.7 206 4
BEHY | BEEAT EEILEERS) 23 49 5 0.0 0 0
it 113 4,505 @ 18,547 7.7 164 4
TEHEN | DEMEESER 1 3719 5210 22 5210 14
- ﬁﬁ;’fﬁ R R 180 17119 75519 315 120 4
73

— ERRNER(IPTV) 3 919 46,368 193 15,456 50
?ﬂgi IPTVARIR{HRE(CP)) 36 - 8,440 35 234 -
- it 39 919 | 54,808 22.8 1,405 60

I EEAR IR
%'Jf’;&k [ HEEASIT IS 732 13,568 45,691 19.1 62 3
Bit 1,133 50,160 | 239,707 100.0 146 3

[ REHALIGE TS H LR R EZE20214F 1805, ML AGEON17,119N, T #k55wHE
EHIUONT.5520 RFTC, | REHEAIGET H BN B R S ERUN 42012860, A3
HEIONMLTFETT, BRSO F B B AL (TPTV) FITPTV A AR5 (CP)
e BESRIPTVRLAER, HIBMRGBNNI A ECN395, HIGEHIISKIPTV R
W, ML GECNII9 N,

HRE20214F, HIBRIRARENNI #5555 6 B0 5.4808 kT, R

4) HEFSTHS ST RIS ER R EE T = MR HEAE(KBS, MBC, SBS)M13RMXMELE BAF, YIN
DMB. Ul MEDIA, &EDMB,

5) HERREEHZ AT RS ERER M A BEFIE SN SRR R MR ASE e 2 A HIYTNDMB,  $EDMB, Ul
MEDIATE2021 512k, Fth2021 AR 6,

6) HHIEELI BEIBEERNSIE, ERERAERBENBICHNEEETHRREERA XA EEREATXRA
2R, s5EEND N IHIR,

7) HE20215F, IEEISHEERENSISEIEEESERERN105AA(SBS. CBS. REHMFT . BT
SUFEEANIZITBS. EFF #E3SHMEL EBS. #8 #&. TR . REM & BER B Uk St EDMBHER
25EAN(EEDMB. YTNDMB)

8) BEBMURARMEIE(2015812H22H), BEBMSEA BEMEERNUFIRNHERE BBEERAR. IPTVARE
HEE(CP) LS | R IBBEERAN (T ERILSERUSIRATHE) -
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HEHNL,405(2#7C, | R BINLHLER BN 7325, ML A BECN13,568
Fo RIS R i S5 H B R HU4.569 LRI, RN FIIHERTN62
fZete, NIWHERN3LHIT,

(1) HERT %

BELTETH/5-A i e oA W A 8 S L Y N 222 e N 111/ - /N I 2L 4 S TP
SHTEIRAS A2 1, MR 6202 1A/ ER b=l RS L PR & EEEE N 17.1%,

D tERr B S HER) |
e 2019% 20205 2021%F | FRGLE | FHUSKE | E98KE
(BR%m) | (BR%T) | (BRFHT) (%)20) (%)

AR 3,215,075 3,300,306 | 3,711,664 93.0 12.5 74

TR & 299,692 264,850 275,628 6.9 41 N4.1
HWERBLE TR

R SRR 1,997 1,320 951 0.0 A27.9 A30.9
RS TSR

HEsEETEL) 9,480 7,569 4,894 01 A353 A28.1

Nt 3,526,244 3,574,045 3,993,137 100.0 11.7 6.4

MR ) i S5 R AN 3. 993 1IRERTT, 5 BARRIT R L S5 B I3, 5740k 6
JUAHLL, ST 11.7%, AU RERHERUN3. 7117k T, H BAEEN12.5%, TEEkA
TR ERTN2,756/28 0T, Lo LAEIN4. 1%, MR AT NSRS i s
BRI 2 PRk, MRS sh 2 BHAT IR ERUN10(2E T, e B
128.0%, HUHFASEIZAT 2021 4EHERUN49(ZEIT, G FAEHEEIUEK 35.3%.

MR SR R ST BT R =R KRR 6. 4% RIE K, EHAE
20214 B2 EBUHEORIB LR EIE K, 530 BRI L 5T TR A R s B
fE20204F 222021400 F 712.5% KR, H—J5iH, Hmmie kA ek
IR EWRRIERCR, SRR ER TE31.0%, HmiisahZaie s Emn
AR BRI TR 1728.1%,

9) RGBS HIHE,

10) FRGHELVMERE— IR, EEERIISIHTREER.

11) MERAESRET EELE SRR R = AMER HEAB(KBS. MBC. SBS)HI13ZUIRKHIES AR
SMIYTNDMB, #[EDMB. Ul MEDIAF=RAGIMHE. 165MEK BG5S OMBIEXIHETIRIELE
WEAT A ETRIRN S ERMER &,
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B S ST A T S R R S BT AR ORL
BETE

‘ 2019 ‘ 20206 | 2021F | FEHE | FHekes | Epekes

(BR%n) | (BR%T) | (BRET) (%) (%)
W) 1,060,577 1,108,885 1,125,347 24.0 15 3.0
& 1,099,928 1,001,343 1,209,718 258 208 49
) 376,767 385257 409,733 87 6.4 43
i HERE 708902 781,900 904,934 193 157 130
REET Eftr S 270590 289,115 338512 7.2 171 118
[ELEHETAT | 3516765 3,566,500 3,988,243 85.0 118 65
Hftrl S HET 704,768 639,903 702,026 150 9.7 02
it 4,221,534 4,206,403 4,690,269  100.0 115 5.4
& 1,821 1,534 1,205 81 A6 | AlST
8 1,009 976 900 16.1 AT8 156
HIE RS Eh TEHEE 162 223 173 3.1 A22.4 33
SIRIKT B Hftr B LS 6,486 4,837 2527 451 /418 A3
BIEEE | muswemoit 9,480 7,570 4,894 873 A3B4 | AB1
Hitnlh S HER 428 457 12 127 5.8 29.0
it 9,909 8,026 5606 100.0 302  A24.8
Bl SHEETmRit 3,526,244 3,574,070 3,993,137 - 11.7 6.4

MG R AL S E T RS S 2 A R LS B R TR B AR,  BR T Hium
RSB EART FEAL S E TR S ROV, R, BEBh. WHRE, Hh
JoREESS, HA S ERIY T Gt MU R AL E R S A4, 6903 kR
7T, [AIEEMEK11.5%, M fEEALSE TR S SR R B L 155
HR BT HARS ERIE R TIHHR, 20214, Humi) #Eradba e
RIS B Al EEIE1.5%, SAFI1.1253 k%ot (GHUE AL E R S H B Hi24.
0%, J EHHERUNL.2097 kE7T, [RIEEMHR20.8%, HSBSEERIII25.8%, X HHIEIR) ™
AL E TR ERVRALLE, M20194EE20214RE A=A KR N4.9%,
BRI ERUN4,097(280T, HEHERIIS.7%, R KG6.4%, SE=fFFHHK
4.3%, T HRGIBEDRING,0491ZH0T, HEHERRY19.3%, [FHHK15.7%,
R R ETHT FL S5 EHUN3.9882 K T, [FHK11.8%, HADL S5 HIBSEET
N7,020{Z567C, [FILEHEKO.7%, (HHAMNY S5 ERRL E IR S S IREhiEE S,

W RS B AT TR HRALS E W B R BUNS6128 T, G LMK T
30.2%, JTEWMERHONIMCHIT, SERETRY23.1%, FEY15.6%, HEiEsZ

12) sHERMRANES | ERARURAIER + (ESERRGHHER + RETBREHHER
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WA R AL E RGN S AU 20194E R 202 1AER T R =4F4AE i 15.7%, 245k
TR, BRI EIUNCHTT, HERHERY16.1%, FLED7.8%, fEdA
—AE, BB ERIIERIT5. 690 2548, BT HISIEERUN2(ZHIT, [RILER
$22.4%, HAh L SHIHETON2SZHETT, FLED47.8%, 2 #iL s SRR
NIRRT, FHXEETATH #L S ERUNA9(CHIT, [FIED 135.4%, H
kS HUR RN 7ACHETE, [ 1755.8%, HUMIEFS AN AT B aALS E HERIRY &
WRRELA FL SSIRERUZ SV, AT USRI LA s DI IR TR,

(2) BB

20214, AN LS ETNE B EN7.7%, ARBMERLRE AL
JRRFIEAR AL, Hsra AL B EHLS A L BILE R BRI,

ALY RS E R L SR SEUNL.8547 kT, _E— LSS Ry
1.9340Jk%7T, FILLEY4.1%, ZEAL BEMLSETEIHENN1.8542k% 7T, [F
LA 4.4%, BREHL) T ERALS ERERERUNS.43(280T, R 55.1%, Mg
KRS RO EREN RS HETORE, BIE20214F, 39T 1#4.3%, BE
20214F, HARALY TN TREESENNE, FITTEELT7. 7%, BEE20214F, ik
AL REHMAE TS TRE40.5%, B4F TREEBIREEEY R, AL LS ETE
Wl SHEPLRAEEE TREY, 54608 BOIUsEraHtt, a8 #am
EE TSR TR E R,

D Aamr LS HERD) |
20195 ‘ 20204 2021%F | FRGLE | FLUEKE | FgieKs
(

(BR&7) | (BR%HT) | (BR%HT) | (%) (%)
SERL EEIUEEE | 2,022,703 1,932,839 1,854,154 100.0 N41 D43
BN FORELT REERILEET 1,535 1,209 543 0.0 A55.1 405
it 2,024,238 1,934,048 1,854,697 100.0 A4.1 A4.3

13) XTI SSHUHER,
14) FRGHELVMERE— DR, EREERISIHTREER.
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SGOA% BB ELUN2.7138 kT, FIHEA2.1%, &SRS
68.3% ) LS5 T E R LR 4.1%, U EE RIS 1. 700 HAthll 555 B AR L K
2.5%, SGAEALSY T HBEAMLSE T ETM2019F S E RS PR, Wiz
6,500Z8k7T, (LR ERN24.0%, FIERAD7.9%. TSRS S ERI4.00%,
IRENL,09012860T, R 4.8%, BB ERERIIN0.1%, N23{2Eot, A
16.0%, FAEYHERFSL S S ERI27.5%, N7,470{2%#0T, RHIEK0.2%, 5
—J5H, AMZRRIMIZEESN123(CwoT, & EHERI0.5%, [FEK2.8%, M5
() iR A RIS B B RIR LLIR D 5.5%,  N3,296/2% 670, =4 A SRAIBR N 2%E
BRARSMIRR N 27 4%, TREFRAIGIE, TIALSE (&) Aok RS RS MRS TR
4.5%, FELRT TREES, HA RS R ERRE SR 74.2%, SKFB0{2E7T, HME
—AREIIREORE, WER T RRIERL R,

AL HRRILsETHE RIUN30(2E T, FIHEY17.8%, LS5 ERS
SEHERI17.9%, N5, FEA55.1%, HAM S5 S w E 82,
1%, HM25{Z%k7e, TRIEEMEKO0.4%, Bl =4 #lk 5 i SR EREEN40.5%, 2
SR T RS, AL S E R TRE2.5%, TEEIRASY AL SR, H
bV SRR FL SR ERIA. S5 L, Tl S EHUF I 3 B BRI LU
FERSE

U GoBgrEaILC RS A LT S SR |
20194 ‘ 20204 2021F | FRGLE | FLUEKE | SIgEKE
(

(BR%m) | (BR%m) | (BRET) (%) (%)

KinE 762,929 706536 650,889 240 A9 AT6

[ 135544 114539 109,012 40 JiVE: 103

i) 3,027 2,794 2,346 01 Al60 A1L9

EAYENTFSE | 746832 745218 747,001 215 0.2 0.0

Zargr- ARG ERER 7,582 11,965 12,303 0.5 2.8 274

TEEBEET | | AISAETE(HE) 361,062 348914 329,610 121 55 NS

Hitr 1B ls 5,725 2,873 2,995 01 42 A2T.T

[ Bl SR 2,022,703 1,932,839 1,854,154 683 N1 M43

Hthlh S EES 906,774 839,035 859,678 317 25 N6

it 2,929,478 2,771,874 2,713,832  100.0  A2.1 N3.8

[ B S ES 1,535 1,209 543 179 | A551 405

FEES T ah saes 2619 2478 248 821 04 | /25
b EETS ? ’ ’

it 4,154 3,688 3,031 1000 Al17.8 | Al46

Bl SHETRIT 2,024,238 1,934,048 1,854,697 N N4.3
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(3) REHEM

M 20124 RS2 LA Rk 55922k,  H AT IR ARG TR AARSS . #&
F20214F, TEAMS B SR ER2.2%, 2021FWHERNS,210{2%
7T, [AEETRE2.2%, ME=SERWMERRE, 49 TRE2.5%,

TR ELSHET) |
019 | 200% | 20015 | mistE | meks ‘ EIRKE

(BR%#n) | (BR%n) | (Bh%ETN) (%) (%) (%)
TDERN DE EEEER 548,512 532,788 520,983 100.0 N22 A25

T REHALEE RS SHUN6, 554 8ETT, RILLIBA0.8%, T #ik S B EEE TLEH
EHERINT9.5%, [FHIEAD2.2%, SE=AFAEIRA2.5%, HAL SR SRS A AT
1920.5%, M1,34MZ8hoT, FHIEHKS.3%, T4 17 4E1910.6% M8 KAk, Wl
2 R B ERI44.6%, SHHERK, 2021455K302,9201257T, HFEIMEA3.4%, T &5
BRI SR ERIY5.0%, M330MZ86T, [FIFEA0.7%, SE=4E4EY T 1718.8%, HIAH
WIS G R ERIN27.1%, M1,77712865C, REEKL.1%, E=F4EgeK
#40.9%, CREEE/DMEEES, AWML S o 5 RBEI0.9%, H591LEk
7T, LA 4.8%, Lt BT (IS BRI S BRI 1.8%, HM118{Z#kT, [kt
15020.6%, TEI B SSHEHEIT 7 RKIRER TR, HAay #ilk s HEamLG
SERN0.1%, HlefzEit, (HFEMSK 71.0%, SE=4(EREREEKEN13.0%,

T DErEesEmE S s |
20195 20204 2021 | FRGHE Iﬁlttiﬁ‘&%(‘ FIRKR

(BR%m) | (BR%T) | (BRHT) (%) %) (%)

WeinEs 304,533 302,173 291,960 44.6 N34 N2.1

& 50,039 33,210 32,978 5.0 JAUNS AN18.8

kb S 174,566 175,722 177,717 27.1 11 0.9

:EEI;%EE AMEIEEREESE 5,957 6,220 5,919 0.9 N4.8 AN0.3
EER

LIRS RER(HEE) 12,916 14,860 11,799 18 A\20.6 N4

Htr Bl SHER 478 604 610 0.1 1.0 13.0

[TBSHER 548,512 532,788 520,983 79.5 N2.2 A25

15) XTI SSHUHER,
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‘ 2019F | 20208 | 2021F | FEHE | EHeKE(| EoRKE
(

BR%EN) | (BRER) | (BERHT) | (%) %)
Hithlh SHER 109,784 127,615 134371 205 53 10.6
it 658,297 660,403 655,353 100.0 0.8 0.2

(4) I HEBASTERER L

J AL S RS AR A B AT AR BN H M, ) R FRASGE (T P
BT RBAL S5 B B AT T R 55 S A 32.3%, BIZE20214F R HLEK6.8%, KE
7.5520JkFHTC, SE=AFRVR BRI ERN3.2%, EHRE8EKiES,

[0 W e e ) |
‘ 20194 | 20206 | 2021F | FiGLE | FHUEKER | Fiyeks
(

BA%T) | (BR%ET) | (BR%ERT) (%) (%) (%)

g7l
i [HEERSEMEREL) | 7,091,840 7,074,233 | 7,551,968 100.0 6.8 32

&R

J R ARG SRR R S5 B B S L S5 S THIV B S 13,4830 ki
7T, [AIHES.3%, SRR AL SR SRR LEHE 13596285, 931 1K, | AN
SRR LS A RS B ERT56.0%, 3K8F7.5520 K ET,

I R FLAATE i FH R IO B R L3 7. 3%, 19,3902 67T, S =AEAEg KRN
6.3%, SRS, TEREIREEK15.5%, N1.6912JKHIT, T FFIH
HN3.1%, HEER, BBINS5,258( 7T, FgK22.7%, T=fF4HERK12.
8%, EILHIEE T HARTGHIR SR S BHINT2.3%, [FIHIRK12.7%, 3£313,078{2%
TCo | RN BT SIS ARG AU B S EEERIER D, S7HI0N0.19%H10.3%,  Ripl2gE
20204 2 JE SR R IR, TEAIBRIFH R B G b L T RE 173.4%, ST=AFRUER
PR SR TREE35.1%, BEE20214F, T REFARSIGE (A R RS SR e 1
HETT SRR, FHEK0.2%, XFI3.8193JkETT, H H3D = A1,
4%, EPUHRBIGRIEY, HA S ERIR L K25.49%, Hh2,165(2F#IT,

16) {RGEHT Bl SEITHE .
17) I B TEE AR LT ER ORI BHEILSER, 2R MIKOMB)IRETFNH, aERIERISE
WitEFH,
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IR T RO S RS |

20194 20204 2021%F | FRGLE | AHEKSR(| S9eKE

(BR#m) | (BR%T) | (BA%HT) (%) %) (%)
L) 831,655 874,892 938958 7.0 73 63
r& 1,590,360 1,463,655 1,691,165 125 155 3.1
) 413200 428343 525,781 39 07 138
FERE M543 2731520 307,750 23 27 63
ﬁgé’f;}g”ik B 7,120 7982 11,203 0.1 404 205
T SEwh 98,142 42,785 41316 03 N34 A3
B IS 3711079 3,810,804 3,819,306 283 02 14
. 167,136 172610 216,488 16 254 138
B S HER 7091,840 7074223 1,551,968 56.0 6.8 32
Hit S HER 5685049 5729592 5931,062 440 35 21
it 12,777,790 12,803,815 13,483,030  100.0 5.3 2.7

(5) EEXMIRAKMRLY

HIKPSAARBESO R R0 L mdig KU, ANE T3 BRI EAE IR it
TR FRs ALY, HOO = ERELEE R, TIRMRENNR Bl 555
SR LN 11.9%, 95.4808Jk T, Al HL SR EAIY22.8%, ST =tFHE
KHN10.6%,

HIRIRARA R A4S PR EAL(IPTV) FIIPTV N AR ARG (CP),  EEAM L
MAPTV)TEEH S5 H ERH519.8%, 20214 SRR LS. 2%, K3
4.6368Jki#TT, IPTVAIELRRE(CP) b 25 #k S5 H E#IfY3.6%, [RIEEHEK37.7%,
KF8,4401ZHHTC, T =AFAEIE KRITHIN9.6%H116.3%, IPTVINAELRALR(CP)IE
KN,

EBMEAGHRLL A L S0 |
2019F | 2020F | 2021F | FiSHE | EHgkE ‘ ERKR

(B8R | (BR%n) | (BhHETN) (%) (%) (%)
— BB EBAR(IPTV) 3,856,648 | 4,283,590 | 4,636,819 84.6 82 9.6
TFEF_“ZSI IPTVABTR{E (CP) 624,210 613,064 843,999 154 377 16.3
it 4,480,858 4,896,654 5,480,818 100.0 11.9 10.6

18) ASBAUTEEREIRETIRET SHEA EEILSERERAARNORAEIUR SRS sh SR A B
ITEREREAR2RAEL

19) IiEBIUTEEREIRE = RETRRBHNEEDR

20) {RGEHT L SHIHE,
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HIK P BAL(IPT V)8 B R 5 S0 34. 7192k ke, I K2.5%, HAr
Bl S5 R E T SR 13.4%, HALSHERH86.6%, XFI30.0824 kT, I
MFN2.71510k8EE7T, FILEIEKA.3%, SE=4E0HE T4ES5.6% MK, | &R B4l
1,071{Z3#t, FIHAEKA4.0%, HAMYHBRFSEN1.3243 k6T, FHHEK19.5%.,
NP B 558 it 222 B B R 6% (B ) U e RIS I B 5 8000 I 5 3R i3, 722425k
T ARG R SRR B BRI LR K 8.0%, SE =ARAEIE KR/ NE B
0.8%, FHER (54 A SR B RIR LI 15.8%, IE =411 15.0%,

IPTVNZSR LR (CP) B B A2, 2833 ke,  Horh ) B 55 B 8541,537.0%,
8,4401Z 7T, TRELT HARSIVBERIRI LR 27.2%, A754%60, BBIASULEIT, [
HeiRK120.6%, (HIPTVINAHRELRE (CP) TSyt ERm (24.9%) W 451
HHERIR I K68.6%, AFIS 67828 T, Hil#lk S HEMFILIEK14.8%, K
1,956/t

ELRE RN PTV) A PTVAZSHE RS (CP) M SRR |
20194 ‘ 2020 | 2021F | FisHE ‘Iﬂtﬂﬁtﬁ$ EIIRKER
(

(BR&®) | (BR%T) | (BA%HT) (%)
W 2,434,799 2,602,654 2,715,070 78 43 56
r& 123240 102,908 107,056 03 40 1638
EUIYIERTSE | 906417 1108578 1324280 38 195 209
mny || APEASHEES | 52548 49465 53399 02 80 0.8
] GiEGEIE(EE) | 81342 351915 372,158 11 58 150
(IPTV) Hftr B 58300 68070 64,856 02 /47 55
B SHER 3856,648 4,283,590 4,636,819 134 82 96
EMIEHET | 30240,640 29,575,845 30,082,380 86.6 17 03
it 34,097,288 33,859,436 34,719,200  100.0 2.5 0.9
IR 85277 103567 75403 33 A212 260
8 757 2,322 5,123 02 1206 160.1
Py HEHE 350449 336819 567,828 249 686 273
PR Hftr B S 187,726 170356 195646 86 148 21
(CP) B S HER 624210 613064 843999 37.0 377 163
Hit B HER 2,004,583 1,346,192 1,439,284 63.0 69 | AI53
it 2,628,794 1,959,256 2,283,283  100.0 165 | 6.8
B SHEmST 4,480,858 4,896,654 5,480,818 - 11.9 10.6
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o HIEE .

(6) I HERARMIIEL

I G L GRS RGN ISR, 2021 A AR L 551919.1%, Y
EHRI L K 15.6%, 3&F14.5691KEIT, SE=AFEH1K20.0%,

R LT |

20194 20205 2021F | FRGLE | FLUEKER | FipgKs

[TEZGHEIEL | IERGIRIERSE | 3,171,316 | 3,952,961 | 4,569,106 100.0 15.6 20.0

(B8R | (BR%ETn) | (BhHEN) (%) (%)

3) B SHEE

202148 R HHE BTN 3. 1512 k86T, [FIEEE16.0%, 20214F, Mk #EH
POZETGI RS HEHUN1.2097)k60T, [FHIEHK20.8%, MR fEHEALSE R
JRET S E RIS TIBNAS, HHTF2021E8EREM, L =4EEE K.
9%, LEAHLS R ERIEHIN1,090128T, FLLRA4.8%, ST =4E4EE Tk
10.3%. TR R R SRR LEIEH2.4% 330{286C, I —4FE4EYT FF%18.8%.
T RREAATGE R R S RSN 1.6912JKE T, [FILEMEK15.5%, SE—4E4EEE
£3.1%, HIKMPBGEA(IPTV) R 88 S8 ERUN 107128 T, FEHEK4.0%, i
AR TRE6.8%. 2021 4R HE0RT R S BMIRI LK, (Ot Bk fERILE G
AL SHEHI T, M RO E2021 R0 R R BER,

BB RN SHET |

20195 20205 20214 FR&LEE | ELbEKE ‘ FHPRKE

(BR%m) | (BR%m) | (BH%T) (%) (%) (%)

WEECEEESE | 100998 1001343 1,209,718 38.4 208 49
ﬂm;&gggggr e 1,821 1,534 1,295 0.0 A156 A157
GARS RN 135544 114539 109,012 35 248 A103
TEI SN 50,039 32,210 32,978 10 24 A188

I EEATE R 1590360 1463655 1,691,165 53.7 155 31
Eﬁfﬁmy)@m 123240 102910 107,06 34 40 168
it 3,000,932 2,716,191 3,151,223  100.0 16.0 2.5

21) AFHETESEAR AR, FEbS M EINS SR REFTER.
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I RBERGFLIUE - =1 -

MET BRI SR ERCRE, | IBIEACEE R /) SR ERLL L ERERK,
h53.7%, MR REHEALSE RN /) SR SR E 38.4%, [FIELISE S, BE
20164F, MR 7 LS R S R EE50.4%, Ed—, {H20214F TRE T
12.0%p, 1) FEHEASGEEHRGTE20164E S5 7741.9%0, 5 A3, 20214548 17711.8%p.

4) {YEREBEIAPIRK

HBEE20214F, BRI P BENS,577 0, & —RBES E—FMRK 72.8%, I=
IR ERN2.9%, AILIBE I TSER K,

AL NS AL TR ALY # . WSEANHPEIIORE, #uk
20214, SREES)RBEIHFEONL,288 )7, B EAEAD1.9%, BULU - REHALH FERSS
LALINEE I, THXEH P A ST AL #EHEM, XS sthr e &
AL M PRI —MEIZE, 8VSBZ—Ri UL R P BT 1%
RS2, (2R A A RIS VSBRU LS, LER PEASeR s iR
BT TR, BEE20214F, 8VSBHIFBONS77T, L EAERA1.1%, QAMAIFEL
NIV, HEAERA2.5%, #EE20214F, AL fFaGa12,0008 07, HiEH
£ RFEAH PR LA TREES.4%, T =4 TRE47.9%, ATETHRIEOKT,

BB R |

20195 ‘ 20204 ‘ 2021% ‘ FiktE | FHeKER(| ek

5! ‘

(A (A) N (%) %) %)
LEESIEET | 13475505 13,129,858 12,878,502 36.0 AL9 A22
18l 19,424 3,409 0 0.0 A100 A100
‘ ‘ 8VSB23) 5960,710 5835913 5,770,965 161 ALl AL6
BLE HEEM
QAM24) 7495461 7,290,536 7,107,537 199 A25 N26
B HER 45971 36,101 12,488 0.0 654 NAT9
it 13,521,566 13,165,959 12,890,990 36.0 A2.1 N2.4
e
EHTFEKJI)”Z‘;E“ SCEHPTV 17,1250345 18,537,925 19,891,198 55.6 73 78
T2 HE120) 3,168,0165 3,082,073.5 2,991,322 8.4 A2.9 A28
Bit 33,814,617 34,785,225 35,773,510 100.0 2.8 2.9

22) TERMETRASEISIRAT ERALEERH, BT BAT (KBS, MBC. SBS) MRSmhBIEM HEATIMI &%
EIEIE T B SV ET,

23) 8VSB (84RF%EiLH, 8-level vestigial sideband) B—METHFHER BIERAR, NRMENENELE
[RBEAFPHASYSB, THEEMNKFNINZEAIWERERF BB NaRSFAIA) o M20155EFF
SELS8IRE,
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HEXMECEAL (IPTV) AXASEI PO R T4t #3E20214E, IPTVRFEOY
1,98977, Lt BAEMIRKT7.3%, SE=4FIEK7.8%, fERMIgtradinit, HIKMP
WHM IPTV) 5 55.6%, HLHEMA36.0%, FBMPMUEMR (IPTV) fEfd gk
SHH T —4, MEALREIE SRR B 201 74 LR — RS

20214, DR FEMHFBO92997, (GRS R R PSR RY8.4%.
R IR AR PR AR TRE2.9%, ST =ARARS TRE2.8%,

MR I SERTE, ATLUE U R FAUIR S5 SEhn B EZREs3R, AkHbim) ik
MR #BIR S5 T20124F12 A1 HEE UG, Zra Lk RV RE AR S5 nT AL
NHERESH 71048, M2017460H4n, BUR I SHEE 7RG ARSI Lk, 1S H]
FRTAHABARSS . MSKINTPTVRI PG KOKRE, SFREHERIS1007 L ER P,

24) QAM (IE3XMEEEIEHI, Quadrature Amplitude Modulation) 2EFHELI BBEMPERAN—TMERA, FEIN
TR BN EBEFINEE

25) WFIPTV, {REXSLEHIPTVAFR, F&EPre-IPTVEF,

26) JFFIPTVAIZEl %, 201550TS (BEMIPTVAE S, Olleh TV SkylifefSfE#r) FBFIRKTHIKT Skylife P45
B— RS EEE.
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IR MARIVR - 5207 -

B g LA R

1) I HBA&= ML G—HREER

20214, [RGB LI ML N SEON50,160 A, [RIEEIRA0.2%, B 40™ L
NG = ERIRERN0.8%, RAME TR, HAILEBE LTI, NSaE
KA, | RERMSCEREARERRMNA RS RS, N34.1%, MR #Hi5s
BEH27.2%, | BRGMNIHEERL27.0%, Sia A% BHEALEERSS.9%.

MAFTALEI LA SR OLRTE H, MR #EfE20214E ML A SR BON13,6 70N, [
LA 1.4%, Hrp by LS ET ML RBON13,627 A, [FIELEA1.4%, HifE
PR ENZHAT REALZE M REBON43 N, 5 E—FHER, ALEALSERMIA
REON4,505 N, [FILLEAS5.7%, HgrGES AL ErmMILA ZECON4,456 A,
[FILLIRA5.4%, AL fERALEER NN, D T722.2%, —RILE RS
BRI ZRON379%, FILLEAD1.6%, | #EFASIGE T EERNLA BON17,119A,
AL 0.8%,  FLIRIMPMXHEAR(IPTV) ML A GZEC 919N, [FIEEKT.6%, | 4
HZHBER ML BIN13,568 N, [FILLIEH3.5%, | fERG WRIML A B3R AR N
R AP EIBN M AR (IPTV) A RS HERE, MM RE-EERE, I
NIRRT IR GATTE AR SR,

I G LR TLNEEMA BRI |

FRLtE | FILBKE | EigeKE

MESCEEILEET | 14458 13827 | 13,627 272 Al4 N29
N ThZ 3

HOETRE HE im”ﬁ?;%ﬁ?r s 61 43 43 0.1 00 | Al60
it 14519 13,870 13,670 273  Al4 | A3.0
CABAIERLEET | 4587 4,712 4,456 89 N5.4 Al4

BB | eSS EEINSER 76 63 49 0.1 N222 A19.7
it 4,663 4,775 4,505 9.0 | A5T | ALT

DESN | —SRPEEELEER 376 385 379 0.8 AL6 0.4

-
: E;Sﬁ%é [ESIEEEREE | 17,181 17249 | 17,119 34.1 08 202
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s .

FrittE | FLLBKE | HggKE

BEXMRAGR BN RN
Rl (IPTV) 814 854 919 18 76 6.3
SRR | TRERSIRIIHER 13,453 13,106 13,568 27.0 35 0.4
2it 51,006 50,239 50,160 100.0 A0.2 A0.8

M HERAGRT AT AN B S AT LB, BB AL (TPTV) R Kl
B, HIRMWHHBCRM(IPTV)E =456, 3% Wd E SR E RS, TR /%
HALS E R fER RIS L = AF A 2UH0.4% 1 ETHES, HILE #EHM
EERAETEH, M R BN HERNSZ 2 R AT SR, SRR,
ALRHAMBEE TG = TREL7%, Sra AL ERALEE L =4 THE1.4%,
AL RHANLSERGA = TREL. 7%, ML RRIEDBIGATERSL, HUTHg
IR RS E R ML BGE =ARAE8 T R82.9%, JCH R M R 8 2 A R raailia
ERAIIRIEAEI16.0%, (HRRAEHmER #EMLA RO, s #FALsE M
WA GEAE =MD 7831, BSOS~ R ML SR A AR K

27) FERM B SHSHER EELSEREERAARORAE. SHEKSSRAT BRI EREEREA
FRRAFDHI DR RS ES T E RS s SR BRI EER ML A S F,
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GBI - =31

B O

1) I HERA&™ ke OS5 #OFEIA28)

BRI H RS- ORI 1, | R FRATOE s b RSN
SRR DA FEES R, 20214F, [ #EEBNEHO%ON7.18(¢35T, [FEHE
K3.6%. HETERG6,076 /57T, FEH0.3%,

AR O KR TR, HOFFRPEEK, FEK15.4%, H—AHEO%E
RoudAbitas, H2019%E 2588 Fi21.0%,

I HEEAGE E OFRLH OISR, |

e 20196 ‘ 20206 ‘ 201 ‘ AEKE EeKE
(F%=m) (F==m) (F==m) (%) (%)
HOF 539,214 692,790 717,997 36 154
HO8 97,366 60,969 60,762 03 A21.0
#HOEE 441,848 631,822 657,236 3.9 36.4

2) B[ GTEREOH

WS B ERENH E LI H, TBAN ISR G e, 939.7%, T
TEHASTGE SR 530.6%, MR #8529.7%, ME=AFRHO#EERE, Bk L
b AL E R Hh AR SR 2B M, T e ASIGE I R th U 2B
BORIIEAR, T RGN RS REH tH L =4Erh OREs T SR LT HRE S,

2021 AE I HS E R 09 2.133312 35T, IRIEEME K2.3%, ST =4RMigik
10.0%. | HEFEASGEERIRGM2.1991237tT, RIEEA22.3%, SE=AF4F98KT7.4%,
I RRABMNI LSRG 2.8477(C3TE, [FIELIBKA1.5%, IT=H4338K28.6%, LT
NIk,

28) B ALAgH OFUE B L SSSEER S B GIRIAER ARG H OFIITE—E S, FEit
IFE—EATTASETRR ST HIBER R ERNER. [k, RENREU-BRTARMHETTESHEA,
Rt X EENFIHRER TS RENRERFRER.
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o HIEE .

FRRR L IR |
FE | 2019F ‘ 20204 ‘ 20215 ‘ FRGLE | FLEKE | E9eKE

(F=m) (F=m) (F=m) (%) (%)
TE#HE 126,709 130,046 142,865 19.9 9.9 6.2
B2 955 i 522 362 338 0.0 6.6 A19.5
FIFFDVDHE 550 216 241 0.0 11.8 A33.8
HETR S RHEREHE 34,431 30,745 29,913 42 AT \6.8
THERIEE 6,917 7,096 9,969 14 40.5 20.1
Hith 7,333 40,080 30,001 42 A25.1 102.3
it 176,462 208,545 213,326 29.7 2.3 10.0
THHEE 175,576 225,068 193,980 217.0 A13.8 51
ZIRBIMARE I 39 597 95 0.0 \84.1 A50.9
FREFDVDHE 0 3 0 0.0 - -
r Sgﬂfmé’ﬁ RYEREEE 133 186 350 0.0 88.2 62.2
RYEREHE 6,732 5,787 4,939 0.7 VANE N N14.3
Hitt 7,843 51,353 20,541 2.9 /\60.0 61.8
it 190,678 282,995 219,904 30.6 N22.3 1.4
MERT BSREER T 367,141 491,539 433,230 60.3 Al11.9 8.6
[ RBEBIRIIHER 172,073 201,251 284,767 39.7 415 28.6
2it 539,214 692,790 717,997 100.0 3.6 15.4

HEFRIIR 20 R 7SRRI, 0Bl B, SARIEIMAI #5829, s*EBH
DVD#H. WYY (Time Block)#i#30), 5 HRMGHIESD LURHAM2), Humm s #& A1
TEFRAIGE T H AUV — 2SR O, ) RN SR X — 025
HHHOER, mRgtiE OE.

20214F, Hum iy #EHT B E AR OHUN1.428712355T, RIEEEN9.9%, i
HIEY19.9%, MR SRS MR B AL R H HR LEsi D 6.6%, 34773
TLo FAGHIDVDIERIIK11.8%, F24)5 K70, W IEERETE ™A=/ H I s
2.7%, HN2,9913%7C, HE RGO CRIRY4.2%, 1 H RGHTE AR ET
HN997HFETT, [AIELHE40.5%, HAFRI IR I#TN3,000/7 37T,  [FIEED25.1%,

| REERASTGE (E AR Y B S AR 809 1.9398(236 0T, [AIELSA13.8%, &R

29) HRGHMAMIIE, SRSV ANREE RAHI TR S HNFRAEE BT BHRESVODHIMHOTE
HF RS E IR HHBATS R,

30) MEBRIFERANEBABRE BITR, EAE BARERE BIRRIEREE BARNT R,

31) FERARIEAM T BHET N, WMERNTERIEEEFN, EEARZNR,

32) HMBEERSHREIMAIES B RIFAMDVDHE. HiEpREE. TERNHEE. 1B (fm) HEUNNIEt—tIHO
i
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IR Gt B OER

R27.0%, SARMGIMAMY N9 3%oT, R 84.1%, F1%/DVDIE20214F{%
AHIO, INEREE R O35 30T, [FHHEKS8.2%, 17 HMGEUHE AR
IR494 1 357t,  [RILLIEAN14.7%, HALSIIHITECRH2,054735T, [FHHA60.0%,
T REEASUE SRR, PRIRIPREE 24), AraSET IR R b TR

20204F) BRI RIS PG AR 2{2 35T, F8FEai, 20214F5K512.8477
2351, FHEK41.5%, SR HBEG L H O%I39.7%.

3) BB SEEOFIA

NS RS E RGBT RIS A AT S b E R,  3X%193.6%.
HUIEIR T3 456.3%, | RRRAGAENT HI5ERE 50.1%, MU B %202145 383 7 %
gL, FLEA6.0%, SE=AEIRK2.6%, | EBEASEE G A5,689 1 37T, [Ft
WK2.9%, SA=AEERAD21.9%, RGN IHEER N4 T 5T, RIHEA97.4%,
=AY T R%65.3%.

HEOSUR T HEEAT H . SRG/DVDRE, MUl O kA, M 7 H2014
FELUGATFATFERE NG, T B NSRS R 8T, B R
ST TSR UG T R FRAATE Y H RS,

MM B AR, 202146 #E R TS HEORUN369 7 35T, 45 BAE TR
9.5%, T=AFAEENEK0. 7%, U B CIFE20214 915 1 3T,

MR FARATGE S F RS T RIAZEOR G, | BT B E%0R5,593 5 35T, % HAE
1K1.6%, SE=AEEY FER22.0%, RIS/DVDEAREC, MEEO#0m49 35T, Fk
HK161.4%, E=AFFENEK25.2%, HARO7E20204 047 /53T, 5 FARMEEA
T840%,

I RRR AT G R T RE20 1 94 0 TR, 20204 B RIA TR, (HREA20214:
BREATFIT, BRI 65.3%, SRR T iF,

BT RSO RS2 BB E B ORIE,  Hrp b /R R
SEEFREN AT I 2P IR A,
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PR LA R |
| 2019 | 20206 | 2001 | FSHE | EHEKE ‘ EIIRKER

(F=m) (F=m) (F=m) (%) (%) (%)
e 3,636 4,074 3,685 6.1 A9.5 0.7
MR R hRz 0 0 145 0.2 - -
it 3,636 4,074 3,830 6.3 6.0 2.6
HE 91,827 55,066 55,925 92 16 A22.0
fR— RI5/DVDHE 1,227 0 0 0.0 - A100.0
S hRzL 315 189 494 0.8 1614 252
Hith 12 50 470 0.8 840.0 525.8
it 93,381 55,305 56,889 93.6 2.9 A21.9
[ BRI HERS 349 1,590 42 0.1 AN97.4 \65.3
Bit 97,366 60,969 60,761 100.0 0.3 A21
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EAAREIR DA

FEAR AR B A

1) FFEENSRERMFE(HUT) RSN AEAE(PUT)

202 1 R EESBAR(HUT) H32.86%, H 4 TREL.24%p, SNSRI (PUT)
1t F0.85%pE14.29%, X ATRESEKIN20204E FT-H1 e 32 BRI AMEah1E2021
AR, FINTERNERD, SBORE EIRERD, FETE, 20204FFR
LIRIZI6 5, (H20214E BHHISHREAEL06E, JXFIS5756], UK IBEE BN E
BIRGHIES), LR DRI D,

BEERERIEM T AMIIRES

(8R4I - %)

HUT PUT
34.36 34.94 35.51 34.93 34.79 33.82 33.36 32.02 34.10 32.86
13.98 13.58 13.62 13.43 13.40 14.32 14.32 13.90 15.15 14.29

2012 2013 2014 2015 2016 2017 2018 2019 2020 2021

BRRR : HERRREMMIIERFERE, FBTA, National)

2) FFRESDTAEIRER

202 1S ARE B IR 55 BERIAN N RV REAISRRARL,  TERTA SRR 2 BG4S
BT T M, 10~19%4FEiEN4.43%, R EFETREL16%p, 10~19FFREDITH
7.89%, TEEL.98%p, AFT 20204 Kb MM T4k L IRRE, BEALR T BEAIIR
B, SRERERY RN ARG T T, 40~4954EREN13.71%, Fk1.57%p, 3
0~39% 42 18.08%, TF%0.68%p. 50~59%54EH#E419.30%, TF1.21%p, 60
~69S R EHN25.99%, THRE0.83%p, ZELI/II20~295 42 THE 170.52%p%
4.31%, RE RSN ATE FiZBAEIE20214: TR, G (2019
) AERBRIMHILE T TR 10~ 4946 BRI R G4 5 T DU S0~ 692 4R 2
OISR R A I AN
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o HIEE .

SRR |
(BB - %)
—o— 10~19%LF 10~19% 20~29% 30~39% ——40~49% --e-50~59% 60~69% L £
. . . . o . . PRESEL ) QRELTEN, °*
g "/.\..,V
2012 2013 2014 2015 2016 2017 2018 2019 2020 2021

2012 | 2013 | 2014 | 2015 | 2016 | 2017 | 2018 | 2019 | 2020

10~19%5UF 173 .71 7.88 8.09 7.67 7.61 811 7.88 9.87 7.89
10~19% 6.61 5.92 5.87 5.65 5.57 5.30 5.39 4.82 5.59 4.43
20~29% 6.60 6.07 581 5.65 5.44 4.99 4.68 4.65 4.83 431
30~39% 10.82 10.29 9.91 9.52 9.17 9.76 9.81 8.63 8.76 8.08
40~49% 1561 1522 1531 1495 1559 1589 1576 1499 1528| 1371
50~59% 2026 1983 1995 1994 19838 1968 1928 19.08| 2051 19.30

60~69% U £ 2465 2513 2569 25.61| 2566 2580 25.28| 2438 2682 25.99

BRRR | BERRHREMEAREERE, FIEFE, National)

3) FFESHRIER

FRBALEAR IR FEEAWAER, MR oFrREE P B HEMILE R, 20154
F20214F, FHMBAFEREBANREA TR, RAEFERF20204E38 K, 20214800
32.86%, % LAETREL24%p, BR 7EIIPTVRAGIE AL EAEIN0.43%plst, i
AFEBIRERIATERT TR, THR AR B4 TR 171.26%)p.
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EAAREIR DA

BIEEATF A RERIREES

(BB - %)
MR BB M Skylife IPTV 2
4.30 e
m 931 11.75
[ 3.11 | ; 13.28 14.80 15.23
[ 2.25 |
[ L64 ISR kA 118 |
23.53
22.99
20.97
18.55
16.28 17.25 15.99
, 1.09 .07 0.82 0.63 0.45
2015 2016 2017 2018 2019 2020 2021

FERRR | BERRFEMEIEFTERE, FrEFA, National)

IKEELERRH, AR LN MO PE Gk, Ak L8 Hian
BRMfEHFBIPTV, HATHLP ARG THMP R, HE20214F, kiE#ET
IPTV WEE M NELELBIEN, ZEEARRAN B, 20220 R R
AR AR ATRER ZRIPTV,

4) BIHEIRE

NT T E20154F E 202 1AERATGELA MR, FHIGE KRBT APUARSE, HIHEHRIGE &
FSKBS1. KBS2, MBCHIXHIMAMIEBS, SBSHIX REHME, FFLEE A NHE
(JTBC. MBN, TV CHOSUN. #iEA), {Z:FEHAPPAIE). VODFELIARS) &
HEHHE,

M A B 910.85%, %2 4 TR#0.68%p, LiAHmmANIGENS5.40%, 2 L4
TRE0.35%p, 1 EREMATGE }13.75%, % L4 TRE0.68%p. MVODA2.21%, #% 14
H8K:0.34%p,  20204F B B IMNAILR SR RATUERT BRHEASBERIARIE 2021 5 X T
W, SKRPTGEMGIERZSEE TR, MiVODIIERE: FAEEK 12% A5,
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o ISR .

SIRENERERIE

1 HERATE

33 82

12.64

5.36

(8843 © %)
SEERSTE 0 {JZEESE W VODA —o—HUT
34.10
33 36 .02 . \32;86
@
13.27 13.75

4.98 5.75 o
16.89
13.53 11.53

2015 2016 2017 2018

ZHRFR | GEETRREMBIRETERE, FIETA,
) HUT(House Using Television): FiE REERIFEAIKANE St

National)

56 | 20228 E BEG& L AKRE



2022

BROADCASTING

INDUSTRY
WHITE PAPER
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