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g 22¢ Iy syl many Mg, 5= o z2wst I
SEY YUY X 1082 1 ok mECE SZste 22X WS Z{0{RACt. 0] HEto|
o= OTr(Over—the—Top) MbjAQ| ZWH ME0| Xi2|st UCH WEHA, C|XLIZHA, OHORE
gfY HICR, OETV+ § 22Y AEL|Y SHES2 Ueol MER g x2S Foket 40| OtL|z2},

|= H|Zfap AH| EI}Q} olsto] MCIYS ZEXO= I§MHIULCE. FE0

H Atz XL7td, oMl 3%, #1538 AEZ|Y(SVOD), &1 7|4t AER|Y(AVOD), Y

E2|Y(TVOD), W&, #0|S0] SESH= HE| TS 2H0| HAE|UCE
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O=Z0M= ol2fgt Heot 7P SI6HAl LIEFHCE. 20244 78 71E O1= HA TV AEOIM AEL]
YOl HIZ2 41.4%'E 7I155tH HEH W& L A0ISS HoMloh). &= Lt =7 Fm=y U2

H}
o
0, WE2Ae OXUEHA FHo =Y X2 HIZ £XP7L 43| 3716t AL,

O

fol
ol
J.Q
< n
rfo
[ol
RL

£0IM S48 OXIY MES HO|T YTk SF009| ‘22401 B AH|A 085
2 20244 J1E 91% 0] LB, 20251 Aty| 7 AE2|Z(AVOD) MH|A 0|8 717
L of 30~34%0] 0|23, AHXZ} ZEX HI WAIS IS5t USS HOIEC, O[3 A

ElQ) MSH= Cras| AIY Aol 0SS Hoi, ZHX HE-SX-QE0 ISl ZEXI +08 7t

oz [E AEY (%) AVOD (%) 2212 Y A (%)
2017 29 5 62
2019 45 8 74
2021 58 12 83
2023 65 18 88
2025 69 34 91

| B 1| 3% AE2|Y MH|A 0|F H3} (2017-2025) (EX: ACMA AIY HE] XA}

SFE 56| OfAOF-EHHY X[HoIM =M SSHEe| AHX|ZE FA3iC) ?;i* k1 of

& M® CQIMIE|E(Producer-Location-PDV Offset ), MAHX £Z9 C

Digital & Visual Effects) QIZal, 12|11 85 XIRLRASH(KAFTA) 7[Ht5H JAl
OF

7} 0|2 SIHIXISII5)6)7), %2 5HZt Screen IncentiveE £33t +X AN il o

tsst &=
PDV(Post,
SHIE JMA

59 SF H

:|m ol
o
OI'-I )"E JI)"
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1) Nielsen. (2024). The Gauge: Monthly TV viewing trends in the U.S. (Aug/Sep 2024 issue).

2) KOCCA. (2025). 35 2H= M ST 20264 55.

3) ACMA. (2025). Australian audiences and streaming: 2025 snapshot.

4) Kantar. (2024). Growth of ad-supported tiers fuels increase in service stacking among Australian streamers.
5) Ausfilm. (2025). Australian screen incentives: PDV & location factsheets.

6) Screen Australia. (2024). Producer offset: Guidelines and requirements.

7) Office for the Arts. (2024). Location offset guidelines 2024; Digital Games Tax Offset (DGTO) guidelines.

Canberra: Department of Infrastructure, Transport, Regional Development, Communications and the Arts.
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2, 2= 182 2021/22 AQE 7|ZC2 H@E UXZ| 22t H FZ(Full-Time Equivalent,
IVt FEE NCE FHECOW), ESH MA| AEHAHE-O|C|0] M) 7R 20249 7|
T 220N 20344 91.8% =3 HIE MEE AOE MYECP).

0|28t MeiX Mg £0M SFE st ‘BHX|(location)E HO, 22YH HE HE{I H2H
IH2 |I1| QIMEIEL} Qlmatof| IX|X| A=Ct HX|-ZHZX oFd
o1, J2|1 28 JHHYo| ZAetklo] S =Y X2t QUXHIt 2t

s
MO AR MM S HE
ASIT HEE 4 U= MEIAIS HASHL

OlM 2= 2= OTT M MIA| MZAISO0| ‘MK slis, 71238 X H=X MRS RF St
| o
aT

=)
T UAS Fos S8 AFEQE Yokl ULk mEtM g2 =X SSHEQ SH=2 test X2 01F
2 H0 SFE WHZ o =Y HNE-FXF YEjAL] S22 Tske 7tsd0l Ao

0] EuIME Ol2iet S8 K0M, 27t A XIF =M SSHEQ dY LEHZ 2LY=X], 121
gh= ZEI= MY0| ofH MM FIS Soll 0 7|28 2B = %EIIE = 13}I'_If iCt.

8) OlsbergeSPI. (2023). Economic impact of screen incentives in Australia (2018-2022).
9) PwC. (2024). Australian entertainment & media outlook 2024.
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(20254 06=)

g =A 2snE gam my - orr A w2 D

24

1. BESHEC| QI M Fey
2. OTT Alth 3= 7I2i0] H2 WA

SEE 2= AZoM =H SSHEH(co-production)2 Cf 0| ME{0] OtL[2f, Y= MEO= X}

2|

TUCL OTTS M MAX M2 X= W X224t lotftoz= Z4Tsh| 0fZi2 Y MZH|et 2=

HM
2 A IE ZAIE SAMO Hi2Y + A= SHES MSeHCh o I7ie] MEAL S EE SHEO
=2Eob| -.—I<>HJL1 MZH| 2 =, shel ZAI01E 28, Chfet MA ofiE, 21 X Vg Yo T

S HIXet 47 AIB0M= SSHE0| 00| ZE=t AN SO AC

o REYASEU) X=0| MEH, X|YIH-AH O[S WEARL &H WEHA, CIELS2A, OHORE
o2l HIOR S FQ AEZ|Y MH|A(streamers)Zt 2022 A 7|Z02 Q& UWOIA HiZH=
E|X|g U= HME E= SSHE -0 HEH2)H| & 2109 K2 XEE AC=
SREACE THA-ZU-ARQI S2 O[2fet SES LRG| o 2ot MH| QIME[Eet

UEA HH HESE Soll =X SSHEL SHXIZ 7155t ALH0.

© =0-5H0x;

0Z20Me ME OO ARLR QU= ‘SHO0|E Iio|HA(slate financing) 1t ‘AR

Ui(pre-sale) Z&'S Sl FA 2|A3E Zibotd A2 ZES Celcls YAlo=z

SR} ULt TEHE
WATE RIIRIM BE E

X0f
=
[

OF
=
|_U(-” J(-”EE O_H ooJ['"—!- 'IT;-(la EﬂHO-I'J—] A/“:H1)12)-

BRC 0 ZMO| WaE0| WEUA - CALUZHA S Y SAE FNO Y SSHA D2

ES MA £N5iT YoM, 55| WE-CS2A 1P 22 M0Vt TUSICE ST L IP A&
o AER|WY YR OTT Al £ 7HI7t HOIED UOH, 5= 0]2j3t IPE 2% ZRHE
2 HYsls O LS 22N ANBHASLIQ-PDV AM S)2t MEXH QIMEHMH-ZSHE HE
S)E ABY £ Y= FAS 251 Ut

X NAUSH AARS skl =M M2 HYS 2o,

10) European Audiovisual Observatory. (2023). Audiovisual production and co-production in Europe 2012-2022.
11) Columbia Journal of Law & the Arts. (2023). Announcement: Rights and contracts in co—production.
12) FilmProposals. (2024). Film financing: Independent production funding models.
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O|2} = SF ’“-‘?'— oAl 202341 1€ 2ESH 25142 Revive 2 E5l 0= 231 28X HEZ
gts 5AZE 27} & Mol siMoZ IYMSHHCH= WekES MIAISHH, =L HMIZF MEHH LsHE LISt
Screen Production Fund =1} &%} ol M D273 S| S8 FZIst ACH3)

n 2|H 0|3 d 2= H|Z(Remake Model)

Q 5129 YE-C2l0p-Fst IPE 7|HeR, SF U S22 A-K F &0 WA #X|EHadaptation)
Sz WAO[CL OIE S01, S=20M 438 WEOLL EEMOE S5 Hi?-EAH0|M-28t ZER
TeiMal HMZSks X, IP 2t0|MA AHoF I XXHH 2|7t SAO|Ct,

Q 0 RY2 IP ARFI BHX X MEHUS HRE ME{UIM sHe] ZEHM IEL{0H
2|0|0]2H(derivative rights)2 F0{5l= &Aooz RHECH4),

Q@ =5t 22Y OTT ZE(0f: Netflix, Disney+)2{e| APMMl(pre-sale) Hl2FS S HIZH]
x7| 58 = Ueh, 0] Afo| T2HEQ| F8 XY fHORE XS},

mfn

EXte 33 HIZHEquity & Co-Financing Model)

© 0] TH2 HEH| HiZUS STOE BHEI= WACE, ¥ I [ 7t MELJI Z2HE
2 #ZE 2 2AET. A S0, 8= I1I"W7} I} o V1S TSk, EF =
X 33| EXKITL AFS YR SAGHH, HE & 22 FEOTT-IY LS &
oS HIE0| m2} HEst= EX}E -‘,lxl:ps)

@ 0|0 Producer Offset S MM QMIE|EQ} ZEMX XU HH5IH = H|XH|C| 30~40%2
2E = A

o =
5 &X
D=
oo
ol
[

@ it MIR-5|H XA O|M7}Z(transfer pricing), X2 &4 ZAZ2, TMZQ%0| M2 RAMEISM|
SN s 2~ U0, = HA7t 11 FL5ICHNY),

012f- 7|23 ZEHZ (PDV Collaboration Model)

Sound, Grading §)8 &5tz ZHO|Ct.
@ #Ix|= st=20|2tE, SF W Q=% PDV(Post, Digital & Visual Effects) QXS &25tH
PDV Offset(Z2l2E& 30%)2 X840} MYst HIE HZ0| 71SSICHS). CHEXQ ARHIE,

e i

"Shang-Chi and the Legend of the Ten Rings,(2021) 1t "Thor: Love and

13) Creative Australia. (2024). Revive: H& 2A 2 0|8 H11,

14) Aaron Hall Law. (2024). Rights carveouts in remake, sequel, and distribution agreements.

15) Film Daily. (2024). Film funding strategies: Pre-sales and platform deals.

16) Screen Australia. (2024). Co—production program.

17) ATO. (2024). Transfer pricing: International tax for business.

18) Department of the Arts. (2025). Post, digital, and visual effects (PDV) offset guidelines (April 2025).
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Thunder,(2022) = A|EL|9] Fox Studios Australia 2t $1X| VFX MZ7|™(DNEG, Industrial
Light & Magic ) 2 &850 =2 &Y U SHIXIH(Post-production)2 ZIGiSISICt 0|2{gt
2 3F °I PDV % Location QMMEIH HIEE 7|HC=z HEL0, S=H
ARLRE0| SFE FQ ME HH2E EESl= E AHE HWILEICL
© O] B39l M2 HO[E HES % #Z o] ®7| W0l GHIojE Hot, I st Sk,
E&O(Errors and Omissions) H& #|H|7} T4CH9),

18 DEMES

- 20| Z=X|%t (Location—Based Co—Production)

Q S3o| TEst XIAHEA, TA| oot otMX ZF|0|M A|AHIS £25= DHO|Ct g S0,
FHEEHEO| Village Roadshow Studios, A|EL|2| Fox Studios, Z|E2|0}F2| Docklands
Studios S2 &2|RLCet HEEA X9 TZHET} X A5t EHX|CH20),

O

@ 0] RHOME Location Offset(30%)1t EXEQ| 7t QIME|H(ZICH 10~20%)S ZEHSIH,
HIZH|2] 40~50% =X sgus = ALt

@ Ciot, Siel MZf o1240| EojEt ZHL H|X} IS, MMM [A, Fair Work Act(EF =84
ETt "L,

B stolzai=# ZERIE (Hybrid or Multi-Party Model)

—

OII

© 22 Jbx EWSIE YEH2, 9 Wl X BHo| QA SBHHOR ARSI AR DRME
FEC OIS S0, $=0| A%t IPE J|MOE SR0IN 7|8 HHsIL, SF0N SHPDV)S
3510, S2Y OTT SHE0| £7| THOIM EXit HSH HIfS Hst= Alojct,

@ 0 2, ISR UMY A Y=o HE HIMHO| HOMX|H, 570 FP Y Ho
Mix| siEfnt =Rl QMIEIHE Z$ISI0 MeX0|H, Z2ME FHOf L2t £XY AKX
FHONMX| ZEHEICK2),

O AU SAME HSH 28 FX(territorial split of rights), XX H& L 2 X1 0|2H X8,

M OIS UK =HS Felko| d¥oliOF SiCf.

19) Romano Law. (2024). E&O insurance in entertainment: What it covers and why you need it.
20) Screen Australia. (2024). Incentives brochure (English).

21) KOCCA. (2025). 3 ZHX M S8k 20254 45: $F Xs A HE L |

22) Ausfilm. (2024). Co-production information page.
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73 FQ gA3 Sy & ZRIE Y 28 4E
o QX HEHH YA
;;?1}1—.._ T o KEHE I 2M3} . 5= ozt p= Sau
Exe 20| [ == = =2 =
B o OTT tHy ®iX|at

2|H0|2Y SSHIE 2Ho|Zd &
(Remake Model) 754 . Pre—salg AP Al &2 ° E

. & N i
224 OTT A% Al 22 (territory) APY &Y

Hel =
o X222 HIE2 27  EXAYMO Exit £ o MA QME|EQt HMGH
XY SSHE o 0|71 HMEENM HA| e §84 2ist
(Equity & Co-Financing Model) g|AF o St-5 XMXOF M HAE « IHRE-HE - MF A2
e XF 3+ ZE =2FE o« A 7|IE A XF S 84 ==

* PDV Offset(30%) 2A

* GHO|E M&-HOt 2| S5 &0l o THINH MEMOEZE
ol18.7|153 ZZHX c Ni=E +3H =Y e GO|F HOH-HZE EX| M= =zt
(PDV Collaboration Model) —  H3 HI{Z QI5t OD2EE 1= o S5 UVl Y ¥
ot S e ERO EE LU NDA ol w2 =X
A2t
e HEHHE | ocation
o H|Xt X[H-ARAOHH Offset(30%) ¥ FHE + FHE QAMEEZ Z|C{
EH 0|8 ISSH=E et A Hxg 9 50% &= 7ts
(Location-Based Model) o OIMEIEH AMA XA e Fair Work Act % QM o ZHO0|M HEQZ 7|4t
O =Y =0/ 7 & e &Y

. HIX-FBIE AR B
. * |P-EX-PDV-2#0|M
o ZEEH A Al 2 XFH ;
¢ A X EXtM oo™ i - 245 AXZ [

I

of0|HE|EY SSHIH

o MF =E A™ 9IH S i B OZME Xt
(Hybrid/Multi-Party Model) . llcjll EH_}] ;::1 2 o MM AMAE FTH LISt O _|7} E_|_|AI=_;I_ HAL 4l

40! 3ryst Tbs

| B2 | 2SH% Q¥Y 2lAd9 A2 (S My

B oruas e zz uy

B o7 Aol mist mRCrl Wak J18 AR 22 Hel s

@ OTT ZAE 49| Mzt MejAolME 2E=Tt § 2719] AJH0| HEX| H=Cl.

O S2Y AHX} SIS, A0, FH, ME CIME[EIF RE CI2 2 0, O|H 2EI=X 7|22 2Ly
2 = SiQ M™ON' 7t OtL2t 7|8 =7| HAIRE ==Y MELLte| 33 MY -FXt-tig MS
Hollgl= X2 ZTISISHCH
o oLy WEEA, XL S A, Of0fE 22t HICR 5 F£Q OTT = Haet f8 SHE0)

ofL|zt, 7|8l =7|2E IP &, HZEH| X, SiX|3HLocalization) M=o =Y F0{5HH
Z=H|&H(co—-production) MEHZAM MIXOZ ZH0{5Ht23)
o O|0f m2f o= MEAS2 =7| HACM Cha= Hetol oliof otct.

ofiel MEHS A =F

23) Time Magazine. (2023). Netflix invests in South Korea’s content and K-dramas.
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S TE Y M QMEE XE
X

xofg B % 49 i 7
o iAol SN X8 HQIE

= =2 -
O OTT 349 tigs nag 42, 718 ¥ A2k TAM CkS Ml 7tX] #2| =5 HE
SHC}24).
Zt RFXRF D)2 _7'<__IC_)I_

o Z|Z ™EAH (Final Cut Control)

29| SHE 7t 7HX=X| HAIoHOF 5tH, EHEL
Z8(creative approval) HxIE AN #45H= 40| HEEES
HIFAMO|| HA.

e 3&X|3KLocalization) Hz2|
X, O, HN &3, 22 07" st Astat HIE 25 +XE
(pre-approval) 838 ZQ.

A0- 23t 73 HRIO| CHE AP &2 X
X9 HiZ3E(Territory Rights) 7&£
OTT / 3% / ¥4& S nigod @2 118, X| | & 7|2t E=8(holdback)
XUg BS| FLEoHoF 3
o|2{gt 2| TX= AMOf(pre—sale) A2, 2t0|MA o HiE, MA QMEE N FH|

280 Ay SZAE.

ER =M= 2imsk 55 MM QME|Se} 3 24 Ol
Al QIMIE|H(Offsets) HHE 29

el e

sict,

O -

Q SFTE= MAXCR AU U= 2FH N
@ 5= 7|Y0| 2SHE TXE MAE If=, Offset MEHDF ZAM|ZXQF M2 SA|0| 124540} StCt.
X HCF 2Ol Mot X|§ LIS 20254 88 28Y W7 (SF ZEIX MMz ol ME
X)) XI=20A &olgt 4~ QUC}
HyE oIMEIH X M4 ZHAQH
Producer Offset 40%/30% 3 HEtE ESHAE
Location Offset 30% o<l CHEr &Y 2 M2t AUD
PDV Offset 30% SHFE 50 2F AUD
| E 3| &F9 38 MA QMEIE(Offsets) A
2 AHE-SE 88 A 52 ¥R

D &% 5% 38 o ol - E8

@ OI= HiR 18 (Children in Acting & Modelling)25)

24) Screen Australia. (2024). Co-producers agreement guidelines
25) Office of the Children’s Guardian (NSW). (2024). Employing children in acting and modelling
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* NSWOME OrS(2F 16 M| DITH

mjo

18gt 42 Office of the Children’s Guardian 17t

« EE 72 H 18 SX, 27 A Heh us-g4 B S H4et A0 HEEF.
o Pt Al 1A F& E= YA XME 223 US.

@ CEZ2 #Y (Remotely Piloted Aircraft, RPA)26)

* CASA(Civil Aviation Safety Authority) Part 101 78 MEL|OZ H|3H 1, A|Of HEY,
ol7t-8X| 2|F & &=ot0{0f
S YL 2 NYER E= EXARAL EE 7P Heg = US.
Q AHE o 79§ ZM27)

* Work Health and Safety(WHS) ®HZ0| 2 YT 2 OF™ A 0| LHHMOZ

|]OII

_I(_DL__I.LEl
e ME AHE FACYOIH &K, SSHS MAEZE SHEY F U2,
O 52 2y»
e NSW 2| Animal Welfare Code for Film and Theatrical Performances S &g 92
ol
A3
o AW 71, 2OAF TS, B2 =X MUK S XWO| PLHOR 277,

26) Civil Aviation Safety Authority. (2024). Know your drone: Drone rules.
27) Safe Work Australia. (2024). Codes of practice.
28) NSW Department of Primary Industries. (2024). Animal welfare regulation: Animals in film and theatrical

performances.
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1. FEF A4 (Production)
2. HiZ A (Distribution)
2% M (Cinemas)

%% 2] StLie MENAIE st QUCL IBISWorld B0 OE2H 20254
ZIF, Ml Lol B fRE o 70 SFEHE FHE 2930831, OTT AMH|A o2 HE 2F0|
2=

| 3% 222 M2 Y HUS BT UL

’ X} A4 (Production)
70| M Al MEo| MIM X U MK QMEIEE HIEIOR MASIT UOH, MEAHOTT
SAUZ-3S 7|20] 2H HHSHHM HEHAS JGSiCt.
Revanue Employess Businessas
924 TEAN 1924 TA45N%N 19724 TH5N
$4.2bn 21,139 8,494 _
24779 TLI% 2429 P04 2479 03N
Profit Prafit Margin Wages
924 TI546 N w4 P, W P EIR
$216.7m 4 % 5.2% 4 tlépp $1.2bn

e B o R

| 3% 1 | 3F M= 4" £X| (EX: IBISWorld J5511)

@ AF F2: 9 429 AUD (2023 4 71F)

Q@ F2 7|1Y ¥ A& See-Saw Films, Fremantle Australia, Village Roadshow(H[Z-tiZ ZAK)
S DIZH MIZALR EH, 33 XI27|3Ql Screen Australia 7t H&-Q15-HY 32 HgS Y.

© EdC: 22Y OTT F2Y M 371, 1EH CSat0h-EH Fst £Xt &y

@ H2 X|g: Producer/Location/PDV Offset § &8 7ts

Xzt BE22 o9

015 S|=ME Ho|H, OTT Z4 ZHX £Q0) £S5H MUK X oy a2
k il

u]]
= |
Bstar AL Es] LB il MEAS2S 32 MA si=nt FEE 2ES 2l X ZH01M X

29) IBISWorld. (2024). Motion picture and video production in Australia (J5511).
30) IBISWorld. (2024). Motion picture and video distribution in Australia (J5512).
31) IBISWorld. (2025). Cinemas in Australia (J5513).
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o S (202549 06=)

oz Ju

EE B9 Y SHE ¥R MY HA 52 AU
w Hiig 412! (Distribution)
tig M2 OTT S4T M2t 7I1E S o9 =Y F20M BloL 5+ SUE HHE H
ooty ATt COXIE AEQY, ST IS, ¥S 2oL S st =7t SESIHM, g2 S
Zo “IEIxY ZWT HMs M OR 0|Sstn ULCH
Revenue Employees Businesses
W24 LATH 924 41LA% 124 +02%
$1.2bn 1,344 _ 239
479 02N 240% T0E%N o rOER
Profit Prafit Margin Wages
553'6m R ETEK 4'?% 1924 S02pp $166'4m W4 49K
2427 T04%
| 2% 2 | 33 g &4 X| (EX: IBISWorld J5512)
Q@ AE F2: 2 129 AUD (2023 & 7|F)
@ £2 HZ: CX|2 AEZ|Y(SVOD/AVOD ZE3) 42%, 3& 30%, 28 22%, Af
(DVD/Blu-ray) ~6%
@ 2 7|Y: Walt Disney Australia, Warner Bros, Universal Pictures, Roadshow Films £
@ 71z Yk CX|EY & JK&s2 Qe g SHAIAME DCP-IMF S =H| X% EFESIQ Hot
QIZ0| LEED, ZUSHMET 4K/DTY CfH| HDR OIAEY S HEt ¥4 7120| ZaH
AEH-IHQ | MAVE WMoz x| A UAS
HiZ Aie OTT SAo| A% Mgtz alsu cHogt HZ 98 IR WO| WHLAK 7E A7,
Il BE oo, X|9E |8 T o MY o= TIsisty JUCt. SHEZE AH| IjEO| ME=t
258, HiEAe] M2y MELY A2 S2Y HESD 315 S2H0| 4 Yol oz 12| TS
ato|ct
W =& A (Cinemas)
S%0| 2 M2 F2LHO Moy JjZt SO 2 £ZS WOLOLL, 0|3 Z20jY AYB HY, B
2 FY WM, 2 Ot MAS So HEMOl s=MES ®ojn Urt
Fedanu :-',l‘np':::-:fr:_"_'. Busingsse
20C3E +03% 20735 m30% TCLE ToSR
$1.4bn : 1,876 390 _
253 T0.9% 25-30 TO4N 25-30 TLO%
Profit Profit Margin Wages
$131.8m 9.6% 20725 TILbpp $380.2m jm‘_“ A%
1530 T4ATH
| J8 3 | &3 2F 4 X| (EX: IBISWorld J5513)
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o S (202549 06=)

S A4S OTT EHZnfo| the Z% A, M AHEIQUHE §EH'2o| XMEt0| AMAHo| sy M
o= X2|FD UCH
Q AE 72 2 14 AUD (2025 4 7|F)
Q@ FL2 71 £ =F I M2 A4 OF AHQlK USE ™ FXE HYSlD ACH, Event,
Hoyts, Village, Reading 2| 4 i #|2I0] ™A A32Io| 2F 80% LHLIE MRSt US.
@ XY HET: NSW 49%, VIC 26% S SH ot &=
@ EHC 9 MHA CiZish: WOH) 0|5 UM S 35S 2ol & U2 Z2|0jY HFE(Gold
Class, VMAX, IMAX, 4DX), Dolby Atmos 2} #2 MO 28 0@ LED A3E S0
EZESE|0, E|IZ £2 IoE AI2Z(F&B), HHA T2 7|¢] OWIE 2 &1 Hol S

CHt=loll AUS.

| 22 4 | 33 Event Cinemas Gold Class, Village Roadshow IMAX LS ARzl
(BX: Event Cinemas, Village Roadshow ZA! SI0|X|)

570 I3 MQIS 2025\ J|E YAQUAJL MU ChH| O 8% AFSHH MEY O[F 20|
I ZMIZ H0IT QT 3T HRE Y B0IM HOILE SUH FH ZZHmmersive ex-

perlence space)22 ZIgI5t UM, Ta2|0|AU3}-7|& SAl-MH|A CH2SIE

EOAO] ZIQIYCE OTT oto] ZMWHCH: 3 F3, AIRE, UE A3, ARLE S
23 ZZ MYo| A WO X2 D ULk
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@ Producer Offset2 5% LOIM FEE7LL, B4 ZSHE(co-production)22 OISE
OZHEN HIL= 23 MY 2H| X=C
@ Z=ZHEJ} Screen Australia 2| Significant Australian Content(SAC) EHIAES Em5I7L,
of| =4

st-5 SSHZ ™o m2t ‘SF HE'OR QIYHoH Sh= 7|k SUSH FES wE &
ALE.

@ =M FHsl= QAPE(Qualifying Australian Production Expenditure)2| 40%, TV-CHRHIE{Z|
S2 20% MY SH7t MBELL QAPE = SF LHOIA 2dist XA A= M XIES 20|51,
Q171H|- 2H|0|M - |- SEIXIH| SO0| EetEICh

Location Offset — “S2Y SEHAHE {X|5l= 30%+a2] &”

@ Location Offset 2 T GiAH0] EQUE= Q] 2P TR2MES S22 QX|5H7| st MELL.
@ QAPE 2 30% 22S0| M2E|H, 20234 7 & ™ 0|% O|MELt IH Z&St=|ALY.
@ 0| H== Marvel, Netflix, Warner Bros 52| ZE2H MXAIS0| A|EL|, Ha|XH wHE
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oM E#FS MEsk=s FQ Q0122 XEFICY,
29| Location Offset(30 %) HMIEQt FHE| HXZ(State Rebate) FE= QIME|IH
2HUS SH E8Sh= X7t 7HSSICt
@ WEXOR Thor: Love and Thunder = SF ¢t} MHO| [ ocation Offset 2 S5t HXZ1}
FASAYUAFO ‘Made in NSW D2 S Soll M=EH HZ SUE HFUCL
@ 0[2ist S AMEIE FXE S TRMEHRE ME SHFEO| 40% 0|42 SiE= A=

EH
=
AeH, FHH HE2 2 HF2| XE =, FHRO A JIE, 8Y-F U F= HE 2% S0

[
[H Jm oln
o
re
oZ
o
1o

rLon

maf e 4~ A

PDV Offset - “HEX|= S2l2tE, SUIRIS SFUN”

& PDV(Post, Digital & Visual Effects) Offset 2 S9HAd-C|X|2-VFX THA IO Z: MEHIS 2
U= M=
@ ZEHEJ SF0M HIEX| Yoix, 5 W ARLCL(0IE £0, Animal Logic, Fin Design
+ Effects S)0IM PDV XIS 43513 QAPE 2| 30% £h20]| 7Hs3iLt.
O Hxpp 2ttt TY HHO| Woh, A 7EO| 5t HIALT EA M2E £ U2, 0f
S7E OIMO-EAEY X|ofo| ‘22 VFX SI='2 W2 S5t ULk
B =x: oxoo zas owee w
S QIMIEIE 2o YR FI} X[AS ZUSHH HE EAFES IA =L = ACL F(State)E
QIME|EE= MZF 1Zal, Q13 B, ZH0|M 40 M2t XpHetEo A2H, £35| PDV(EEE)L}

Location(2%) &4 X|0| SE15iLC}.

B NSW (RASAQIYZ)3) — Fox Studios7t RIS 22 &L

mfn

Sl

O FAMRAYUXZE PDV HIE2Q 10% 7t 2|HI0|ES HIS5HH, MAX F22| Fox Studios £
HIZ5t0] 0|2t SiAIE S2&t Mzt QlZatE kx4 QUC

@ AEL ZSAR0| XIS SHIEI 2 AE0= Animal Logic, Fin Design + Effects, Stage23

S 3H ZRHEE CIF= VFX 7|S0] LES6H ALt

E£3| The Matrix Resurrections, Peter Rabbit 2 S 22% H3IS0| NSW QMEIHE ZEl|

SHiOF S 7RO MM SEHS W2 HE AHHE &2l

QLD (RSHUE) — HaSC SEHAE(Q &7| HHY

o

@ FHS=HWCSZ= PDV-location HIEC| Z[f 15% FII XI¥S HMZSHH, Village Roadshow
Studios(BETAE)E ZAOR st MAX &F olOatE X|2SHL,

Q@ dif 71%, Y12 ME 22, 2= 2H0|M =£0| "Aquaman,, "Thor: Ragnarok,, "Godzilla vs

32) Screen NSW. (2024). Post, digital and visual effects rebate.
33) Screen Queensland. (2024). Post, digital, and VFX incentives.
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Kong, €2 2[Rt SEHAEIL H7| EFX|E 0|X2= HMEHHCL
@ Location Offset(30%)1t QLD FHE HXZ(Z|H 15%)2 ZestH HZH|2| 2| 45% &=
TX7t 7kS6HH, Ol D|=-B=HECH =2 AHE MA 5E ~Z0|Ct.
B sA a5 — 712 71 surmie) 4K
Q@ Y3SZE PDV HI29| 10% &=22 X|5IH, Adelaide Studios 2} Rising Sun Pictures, KOJO
x

© 3% WoIME 7|$ 7|t¢r ﬂasm Jhst QPYEO|L, &2|2E2| Mortal Kombat,2 0] X2i]

o 1
o 45% HEMSoroenSNE M K A0S 2H BEAT IS, X 12 0 AUl
S S MBS, B4 72 s MAMOA Y BEo| $2 AEOR BEL

A vic (aiEa|on — EAY HEn SHtxielol Ax}

V]

@ Y E2|0IFE PDV 10% 2IH0IEE MZ5tH, =AY MES Docklands Studios Melbourne S
Moo= §t (i 2 MEZH-CG-VFX QI2tE {=st ULt

@ 'The Leftovers (HBO),, "La Brea (NBC), S &2l Ezt0Ol} OTT Al2|Xe| M=t HHoR

3I #2510 Qon, HEREIE X|H | wE HIZM0| =0t MY ZH0IM EHo

ol

FXRe 230142 H 1

:

a WA (ME5)%0 — B

@ MSZE= PDV 10% Z|HO0|EE 29Y5HH, Broome, Kimberley, Perth S SE3 X8 A&
HiZO=E St Y Ofe EH Z=MEN =XNStE|0| ULCL.

@ £3| "Breath (2017),, "Blueback, (2023) 52| ZH=Z0| WA FHEO| ZH|0|M 2|HO|ES Sal
HEEen, X9 ozt JiM ol CIFHEZ-XIA MAE a9 MZEALSO0| 0] X992

ro
4
fol
ol
r
OH
ofn
>
JE
kX
12
HR
rr

@ ZSHZKofficial co-production) XIZHS oM

34) South Australian Film Corporation. (2024). Incentives programs.

35) VicScreen. (2025). Funding incentives overview.

36) Screenwest. (2025). Western Australian post, digital and visual effects incentive guidelines.
37) Screen Australia. (2024). Co-production program guidelines.
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o2 (MOU)O]| M2t Screen Australia 2] SSHIE D273 710|E2t018 DHESHOF SiCt,

(o]
o

Q ZSHZE 302 £ 2719 U= 7|20| A SQl(provisional approval) It £E &9I(final ap—
proval) S LH2{0F StH, O] ZPYOIM &=} 7[0ik, W™ 2 H|E, &0] 218 XjH S0| YILECE

QAPE (Qualifying Australian Production Expenditure) 27138)

@ o Offset dlIES WoR{H, QAPE 222 SFal0f STt QAPE = S5 LHOIA 'UMst {X1H
X

XIE HITH QIFEIN, QIZiH|, B o, A A, Suizlel S0| TSI
@ it “above-the-line” HIS(ES HIR 2S5 S Al 012 H4)2 QAPE 2 1% K58 HIO)
RISHEICt,

QUM XIE PX I ZB 7H5 400

Q@ SZ9| M 71X| 2itt MM 2IMIE|E(Producer, Location, PDV Offset)= 45 HHEtX(mutually
exclusive)22 2YEILL. &, 5iLte] ZIRHMEL M X F 2| Sttt Mefs MHE £ Qlon,
=5 HM82 2756l E £0], Producer Offset 2 MEiSH AL Location Offset O|Lt PDV

1O -

Offset S SAl0f| &S = giCh

Q Lt A Offset 2 FHE QUME|ECO| AFH0| Jhs3iCt. 0] Ag X5 S IRHEQ
HE EEES 40% 0¥ =Y = U= H2H 280| 7ks6ICt.

@ QoM M= HIt 20| F(State)OICt QMIEIE 2240} X[ ZX710| &0[5iCt. MiZtM ZRHEQ|
THE-HE2- 22X O2t FHE 7[#(Screen NSW, Screen Queensland, Film Victoria S)at

APH &9lsk= 40| T4HO|LCt,

I

@ oidl Offset 2 51 ZZE ZHA(final certificate) & wWZH0lot StCt, £3| Producer
A

L= Location/PDV Offset &1 Al, Zt 218 7|H0M Z2HET} 7|EZS SEHSS USHHOL

IIJ.

-SE =M A ED oA

ol

of XIS3 HIZ I, SAUAL HT, K| I I HY HT S HSHOF

2 gt
= 3971 BLEE 2 HA X M &7t S206IC.

.
B zousaezzsanze

1=}

A
L

O TSHA AY Al NMUME(P) AQH, HF 2, £ 24 PXS B3| a0} Bt
O Sal ISAE Zo0l U2t 20| NAY UE T4, Y Wa HH U 59| T0| Yary
2tk

38) Ausfilm. (2024). Australian screen production incentives (October 2024).
39) ATO. (2024). Film industry incentives 2024.
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@ S FQ HEH-ZHO0|M A -

|1 FEH A= ME AMEIRS HIECZ
EE! Rt FYEIt MSok=s

Hgl [Hoi AEEIQOI Exl.
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SFE oryXOl MA|-ZM HAW HE N O

2 QA FE| Y AMOR SMHULL 0IN AHE Hit Zo|
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rlo

ol

Producer Offset, Location Offset, PDV Offset S C}&sH
E onil, ZIXNMOZ ST FAMINO| Mt JHI2 A3 5t 91“;_

—

2t 2A
[S)

| 22 5 | F Village Roadshow Studios, Disney Studios Australia (EX]: Z

SH|0IX])

= =

ol2fst =4 -’—'.“-Ollkl 02 ARLC2(Marvel Studios), ¥4 E2tHA(Warner Bros.), CI=ZL|(Disney)
Q1 HMEAIS0] SFE OIA|OF-EHEY X[l s X slEE2 &Estn UCt HEXHO=Z Ot

s MAH
=92 "Thor: Love and Thunder,= AIELQ Disney Studios Australia2t Village Roadshow
StudiosOliA| HMIZHE|0], SiX| QI ~uff HO| Fofsty CHFE SEHEIAH0| O|FO{RICt

0] Y= "Shang-Chi and the Legend of the Ten Rings (2021, Marvel), "Aquaman, A|2|X
(Warner Bros.), "Pirates of the Caribbean: Dead Men Tell No Tales,(Disney) S L2 22
8 SEHAHII =F ZAX0IN ZIEON X9 ZH0 = " Ee 1E-AH s9E

= il-%il!
CHO4N42), E5| O[2{3t HIZt BES THAsH A0 QX0 IXX| &2, K| M2 012 4, Sut
x1Qi(Post-production) A1} %, 7% 7Igio] 22 YEYI TS 0/0XIH A MENAES S
sha Uk,

#r 832X ZSAEHCo-production) ¥ VFX-OHLIHOIA SHixte] SHEME 24y wa 9lo
o, Ol= $H=2 E3S OMORH ZEHX J|gTle| MK 2 Jis4S E0l= 528 2002 X8

Jok

Ell

[E=

AeimA W RIS KROIA

—HOoO=" x

rH
|4

X% HC} JH|XOI A= 20258 88 282 7=l (SF
(o]

40) IF.com.au. (2019). Thor: Love and Thunder to shoot in Sydney.
41) Ausfilm. (2020). Made in Australia: Thor Love and Thunder.
42) Screen Global Production. (2017). Pirates of the Caribbean ships filmed in Australian studio.
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2 vIge A3 AuN s 2wy MY R

M

1. Digital Originals T2 1S S5t 2a1Q1- 2 Xl
2. ACTF &&f 7|8t 7|=-Tj2lE| &= 3 A
3. 33 HESY3 A CIRFHUER| S AR 71H 25

-l

[
i
Ju
H
uz

UM HTE HRL 20|, SFE A SSHEQ MM 7|, OFYH Qldar, T3 CHEH HR K|
8 HAE 25 HE OHAOHEHEY XIo| iy MZ HHSR RY5i ALK OIX 28 A2 0I2
st M= EMS si= ZEX 71Y60| oA THMOR 8 + UAc=TIoIC

CES Ml 71X| 20F= 8= MZfAtet IP 2@ 7|0| Aoz MZ JHssHH, X7| TIY Mol &

T, 33 Xgo| st Foo|c.

@ 539 Screen Australia/SBS/NITV 3= D213 ‘Digital Originals's A%l XXX}t 235}
CiYd AERHYE MOE Sl= 22t9l Al2|= JHE- M= X|¥ H=o|ct. oiA 2F 1074 Elo|
30 M™EED, 0|F Z|I§ 374 ZEMET} H& HAZ ZIESI0 SBS On Demand/NITV &
Sl SIHECH3).

© 0] Z2T7U2 6x102 -FI-EQI ZE MEZE SR, AR iz =Y AL} HSS

[— = [

D25Me 3= H%(dual writers’ room) HAE E=s| =7| Proof of Concept(POC)2
2tHS £ QL ME Al A|IZ &E, OTT 3SEXA SC= &Y 7ts5i.

"‘ ACTF 2] 7|8 7| = IjL2| &= 2= &t

@ Australian Children’s Television Foundation(ACTF)= &3F°| OIZ-71% =
X|got=s M o2, IWL/NE/IHFES/u] FAMX| X|sl= HAE FXE SHSICHM4).
@ ACTF 7|1=" moe D2MEC Z0f 35,000 SFHEE X|H6HH, AER| Jiea}

O 3 M= ¥E- ﬂ!M* |P§ JgeZ st 5F #X|gt DRMEZ 7|&5t0, SF A7}

@ =2 7I%‘% WX JHx-71E S IP E K| AHelE8 ) 2ot ZE0 HH 3 7I=sta, ACTF

43) Screen Australia. (2024). Digital originals: Special initiatives.
44) ACTF. (2025). Project development funding guidelines (Oct 2023).
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x| T2O#s S £F W W4S-BVOD(ABC Kids, SBS On Demand §) ZI&1 8t
A-ES Hllg = A

© o BH=E= HE MuM X&N 33 X £O2 BERE0, 7HY YNl X2 EXFOR
Yot

W T HYIEYT A CEFHIER] S AM 7|8t 2EIX 2 D

© SF9| CIRHED MAS ZHUE(ABC, SBS)It Screen Australia CHFHIEIZ] X HTE
o= ARE0 AL

© D=I3H zA HYR(License fee), A 7IE, SSHE Xt Q0| HEtS| P 0], 0l
7tset Mz 20| ZH™olct. TS CFHIEZ|et AER|Y ZHX(E2t0H-AZ|X §) Z2IH9
Hzp Zoiap el XS HES| X610, siel MELQ| oS O S0[5HAl 3CHH9)(52).

O st30| E]5t EAL-FX] S4e| 2H=X JiY S 5F2| ABC-SBS S 3 UEYI Q| 7{oM
HAIt ¢AIslH, SS718/AHUi(pre-sale) =t /MK &= (Producer Offset)?| 3 Lt
TZE Soll 2A3E zAsIe I SSHE RS 9 Jksoi.

M
Fl-ll

S70| BEAE YA SRS MM S €0, 3F HE, wa HEYI, HZ B3, TR
JMIEIET}L Q7|HOR MESH TROICL 33 X 7| 9 MUS S AFE TZHECN

SYel HAXoE mUs HAMM AZSGHY AIEN, JH, IH fRELE 2¥sk=E HAE HAS
FAY = U2, Ol -3 Zt STHES "HEH s UM M Jist HEUA RE2

M

Hetels SO0l 2 A0|Ct

45) Screen Australia. (2024). Documentary production guidelines (Version 2).
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