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Overivew of the Broadcasting

Industryl)

Scale of Broadcasting Industry

The revenue from the broadcasting industry? in 2022 will reach
approximately USD 20,205 million, increasing by 8.9%, which is equivalent
to KRW 2 trillion and 134 billion. The average annual change rate from
2018 to 2022 was 7.2%. However, the amount converted into dollars
decreased by USD 740 million compared to 2021 due to excahnge rate
increase caused by the depreciation of the won, which decreased the size
by 3.5%. The number of businesses in the broadcasting industry in 2022
was estimated to be about 1,154, 1.9% increase from the previous year, and
the average annual change rate for the past five years, from 2018 to 2022,
was 0.1%. The number of workers employed in the broadcasting industry
was 51,639, 2.9% increase from the previous year. The average annual
change in the number of workers between 2018 to 2022 was 0.7%.

Exports in the broadcasting industry in 2022 reached USD 948 million, a

32.0% increase from the previous year. The compound annual growth rate
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PART 1. Overivew of the Broadcasting Industry

from 2018 to 2022 was 18.6%. Meanwhile, the imports in 2021 reached USD 73
million, a 20.9% increase from the previous year. The average annual change

rate from 2018 to 2022 was -8.8%, which continues to reflect a downward trend.

Table 1-1-1 | Overview of the Broadcasting Industry

Number of | Number of

Division Businesses | Employees R?;’f %33;3) (Esxlp&;:)s)
(Business) (Person) 2 2

2018 1,148 50,286 17,960,747 478,447 106,004

2019 1,062 51,006 17,881,024 539,214 97,366

2020 1,070 50,239 18,613,382 692,790 60,969

2021 1,133 50,160 20,945,727 717,997 60,762

2022 1,154 51,639 20,205,671 948,045 73,448

Year-onYear Changes (%) 1.9 2.9 8.9 32.0 20.9
Average Annual Change Rate (%) 0.1 0.7 7.2 18.6 /8.8

% For the conversion of sales into dollars, the Bank of Korea's average annual exchange rate (base exchange rate)
by year is applied.

1-2. Broadcasting industry revenue by sector

The terrestrial broadcasting sector includes both terrestrial broadcasting
providers and terrestrial digital mobile broadcasting (DMB) providers. As
of 2022, there were 73 companies in the terrestrial broadcasting sector with
approximately 13,483 workers. The total revenue of terrestrial broadcasting
was USD 3,220 million; the average revenue per company was USD 44
million; and the average revenue per employee was USD 230,000. The
cable TV business is divided into system operators and relay operators, and
as of 2022, there were 109 businesses with 4,465 workers. The total revenue
of the cable TV business was USD 1,396 million; the average revenue per
enterprise was USD 128,000; and the average revenue per employee was
USD 310,000. The satellite broadcasting business included one company,
KT SkyLife, with 387 workers. Its total sales revenue was USD 392 million,

and the average sales revenue by the worker was USD 1 million.

3) Based on broadcasting business Revenue



SUMMARY

Average Revenue Status of Broadcasting Industry by Business and Workers (2022)
Number Average | Average

Number of of Revenues| Revenues

Division Businesses by by

Workers | ($1,000)

(Person) Business | Employees

($1,000) | ($1,000)

(Business)

| Terrestrial Broadcasting 55 13441 3216217 159 58439 pEY)
Terrestrial Provider
Broadcasting DMB Provider4)s) 18 42 3,785 0.0 232 7
Subtotal 73 13,483 3,220,002 15.9 44,119 232
System Operator 90 4,422 1,396,120 6.9 15,480 310
Cable TV Relay Operator 19 43 290 0.0 0 0
Subtotal 109 4,465 1,396,411 6.9 12,849 310
Satellltg Satellite Brgadcastmg 1 387 391,561 19 391579 1,006
Broadcasting Provider
Program Program Provider 179 | 17567 5890025 @ 292 32,896 310
Provider
i IPTV 3 1,113 | 3,788,488 | 187 1,262,820 3,406
Online IPTV Content Provider
Content (cP)® 36 - 606,611 3.0 16,874 0
Provider
Subtotal 39 1,113 | 4395008 | 21.8 | 112,698 3,048
Broadcasting .
Content | ndependent Broadcasting 753 14624 4912573 243 | 6502 310
. Content Producer
Production
Total 1,154 51,639 | 20,205,671 | 100.0 17,493 387

% The Bank of Korea's average annual exchange rate (base exchange rate) by year is used to convert sales into dollars.

As of 2022, there were 179 program providers with 17,567 employees,
and the total sales were USD 5.89 billion. The average sales per program
providers were USD 3.3 billion, and the average revenue per employee was
USD 310,000. The online content provider business consists of the Internet
Protocol TV (IPTV) and the IPTV content provider (CP) business. There are
39 companies in this category, including three IPTV providers with 1,113
employees. As of 2022, the total revenue was USD 4,395 million, and the
average revenue per worker was USD 113 million.

Lastly, there are 753 independent broadcast content producers, with 1,624

employees. The total sales revenue of the independent broadcast content

4) The number of DMB businesses includes three terrestrial broadcasting companies (KBS, MBC, and SBS), 13 local
terrestrial broadcasting companies, YTN dmb, and Korea DMB.

5) The number of employees and the revenue of the DMB business only include YTN dmb and Korea DMB.

6) With the amendment of the Broadcasting Act (December 22, 2015), internet multimedia broadcasting providers have
submitted their property status to the Korea Communications Commission. The sales of IPTV CP were quoted [The
Broadcasting Company's Property Status Announcement] by the Korea Communications CommissionJ .
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PART 1. Overivew of the Broadcasting Industry

producers was USD 4,913 million; the average revenue per company was

USD 6.5 million; and the average revenue per worker was USD 310,000.
A. Terrestrial Broadcasting

Terrestrial broadcasting is largely divided into TV broadcasting, radio
broadcasting, terrestrial mobile multimedia broadcasting (MMB), and
digital multimedia broadcasting (DMB). As of 2022, terrestrial broadcasting
accounted for 15.9% of the total broadcasting industry.

Table 1-1-3 | Terrestrial Broadcasting Business7)Revenue Status
Change | Average

2020 2021 2022 Ratio from Annual
($1,000) | ($1,000) | ($1,000) (%)8) Previous | Growth
Year (%) | Rate (%)

Category Subcategory

TV Broadcasting | 2,796,751 | 3243271 | 3,003,030 933 45 8.4
Radio Broadcasting | 224,440 240,845 212,416 6.6 N4 18
Terrestrial
. MMB 1,119 831 770 0.0 4.6 A132
Broadcasting
DMB?) 6,414 4,276 3,785 0.1 AN0.1 A19.6
Subtotal 3,028,723 | 3,489,223 | 3,220,002 100.0 42 7.9

% For the conversion of sales into dollars, the Bank of Korea's average annual exchange rate (base exchange rate
by year is applied, and the year-on-year and average annual increase/decrease rates are based on the Korean won.

The total revenue of the terrestrial broadcasting business was USD 3,220
million, an increase of 4.2% on a constant currency basis, but a 7.7%
decrease in dollars terms compared to the previous year. TV broadcasting
revenues increased by 4.5% to USD 3,003 million, while radio broadcasting
revenues decreased by 0.4% to USD 212 million. MMB revenues recorded
USD 770,000, a 4.6% increase from the previous year and DMB revenues
was stagnant at USD 3.78 million in 2022.

The terrestrial broadcasting revenues showed steady upward trend with

T) Broadcasting business revenue only

8) As the ratio is presented in units of one decimal place, there may be a difference in the total for each division.

9) The DMB business data includes only YTN dmb and Korea DMB, excluding of the three terrestrial broadcasting
companies (KBS, MBC, and SBS) and 13 local terrestrial broadcasting companies. The DMB-related sales revenue of
16 terrestrial broadcasting companies is included in the terrestrial broadcasting business according to the criteria for
making a sales list for a business corporation unit.



SUMMARY

a compound annual growth rate of 7.9% from 2020. This is attributed to the
8.4% growth rate of TV broadcasting sales in terrestrial broadcasting
business from 2020 to 2022. Meanwhile, terrestrial MMB showed an
average annual revenue decline of 19.6% in the same period, the largest

decline in revenue volume, and DMB providers also experienced a 13.2%

drop in average annual sales over the past three years.

Table 1-1-4 | Revenue Composition of Terrestrial Broadcasting Providers and DMB Providers

Change | Average

2020 2021

Division ($1,000) | ($1,000)

Broadcast Service Feel®)| 939,693 983,334 877,907 23.0 0.8 11
Advertising Revenue 848,560 | 1,057,058 935,858 24.6 A0.1 9.9
Sponsorship Revenue 326,475 358,027 329,701 8.7 40 51
. Program Sales Revenue 662,579 790,736 825,250 21.7 178 16.8
Terrestrial Other Broadcasti
Broadcasting |~ Other Broadcasting 550, 1 95704 | 247,501 65 /55 52
; Business Revenue
Provider

Broadcasting Busienss | 5 ) 310 | 3484047 | 3216217 84.4 42 7.9

Revenue
Other Business Revenue 542,268 613,434 594,083 156 9.3 9.5
Subtotal 3,564,578 | 4,098,381 | 3,810,300 100.0 5.0 8.2
Advertising Revenue 1,300 1,132 1,029 229 2.7 6.9
Sponsorship Revenue 827 786 676 15.1 A3.0 AN5.4
Program Sales 189 151 135 3.0 12 All4
DMB Other Broadcasting 4,099 2208 1044 433 N06 | A279

. Business Revenue
Provider - -

el s 6,415 4,276 3,785 83 | A0l | A196

Revenue
Other Business Revenue 387 622 704 15.7 278 41.1
Subtotal 6,802 4,899 4,489 100.0 3.5 A15.0
el el e e 3,028,723 | 3,489,223 | 3,220,002 . 42 7.9

Businesses

% For the conversion of sales into dollars, the Bank of Korea's average annual exchange rate (base exchange rate)
by year is applied, and the year-on-year and average annual increase/decrease rates are based on the Korean won.

The detailed revenues composition of the terrestrial broadcasting
providers and DMB providers is the same: advertisement, sponsorship,

program sales, and other broadcasting business, and other business

10) Terrestrial Broadcast Service Fees: TV broadcast service fee + re-transmission revenues + broadcast program
provision revenues
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revenues, except for the terrestrial broadcasting service fee. Terrestrial
broadcasting revenues were USD 3,810 million, an 5.0% increase from the
previous year. The broadcast service fees consist of the sum of the TV
broadcasting reception fees, re-transmission fees, and broadcasting
program sales. As of 2022, the broadcast service fees from the terrestrial
broadcasting business were recorded at USD 878 million, comprising 23.0%
of total sales, reflecting a 0.8% year-on-year increase. Advertisement sales
were USD 936 million, 24.6% of the total revenues, showing almost no
change from the previous year. This accounted for the largest portion of
terrestrial broadcasting providers’s revenues, with a compound annual
growth rate for the past three years from 2020 to 2022 was 9.9%.
Sponsorship revenues accounted for 8.7% of the total revenues and
recorded USD 330 million, a 4.0% increase from the previous year and an
average of 5.1% in the past three years. The revenue from program
revenues was USD 825 million, 21.7% of the total revenues, reflecting a
17.8% increase from the previous year. In total, the broadcasting revenues
increased by 4.2% YoY to USD 3,216 million. Revenues from the other
businesses were USD 594 million, a 9.3% increase from the previous year.

The total revenue of DMB providers amounted to USD 4.48 million, a
slight increase of 3.5% from the previous year's sales. The advertisement
revenue was USD 1 million, 22.9% of the total revenue, showing a 2.7%
reduction from the prior year. The advertisement revenues of DMB
providers have decreased annually by 15.1% from 2020 to 2022, with an
average annual decrease of 6.9%. Sponsorship revenues decreased by 3.0%
year-on-year to USD 675,000, 15.1% of the total revenues, and has steadily
decreased by 5.4% annually on average over the past three years. Program
sales revenue was USD 135,000, a YoY decrease of 1.2% and the revenues
of other broadcasting businesses were USD 3,784 million, a 0.1% drop from
the previous year, and other business sales were USD 700,000, an 27.8%
increase from the previous year. The DMB sales except other business

sales recorded 19.5% decrease, maintaining a steady downward trend.
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B. Cable TV

As of 2022, cable TV makes up 6.9% of the broadcast industry business.
Cable TV is composed of the system operator and the relay operator, and the
sales of the system operator make up most of the total sales of cable TV.

The total revenue of cable TV is USD 1,396,410,000, a 2.7% decrease from
the previous year. The system operator's revenue is KRW 1 trillion and
854.2 billion, a 2.7% decrease from the previous year, and that of the relay
operator was USD 290,000, a 30.9% YoY decrease. As of 2022, the system
operator’s broadcasting business sales over the past three years decreased
by an average of 3.4%. Relay cable broadcasting revenue has decreased by
an average of 44.3% per year, but the absolute scale is shrinking and the
rate of decline appears to be slowing down. The broadcasting business
revenue of cable broadcasting operators continues decline overall, and the
decline in relay cable broadcasting business revenue has been more

pronounced than that of system operators.

Cable TV11) Revenue Status
Change | Average

2021 2022 Ratio from Annual
($1,000) | ($1,000) (%)12) Previous | Growth
Year (%) | Rate (%)

Category Subcategory

System Operator | 1,637,930 & 1,620,169 @ 1,396,121 100.0 VAVA N34
Cable TV Replay Operator 1,025 474 290 0.0 A30.9 N443
Subtotal 1,638,954 | 1,620,644 | 1,396,411 100.0 A2.T N34

% For the conversion of sales into dollars, the Bank of Korea's average annual exchange rate (base exchange rate)
by year is applied, and the year-on-year and average annual increase/decrease rates are based on the Korean won.

Total system operator revenues were USD 2,157 million, a 2.7% increase
from the previous year. Broadcasting business revenues, which accounted
for 64.7% of the total revenues, decreased by 2.7% YoY, while other

business sales, which accounted for 35.3% of the total revenue, increased

by 14.4% from the previous year. Total system operator revenues

11) Broadcasting business revenues only.
12) As the ratio is presented in units of one decimal place, there may be a difference in the total for each division.
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continued the downward trend of total sales from 2020 to 2022, but the
overall tone is stable due to the increase in the other business sales.

Broadcast service fee revenues of system operators amounted to USD 476
million, 22.1% of the total revenues, and decreased by 5.5% from the
previous year. Advertisement revenues recorded USD 85 million, which is
3.9% of the total sales, and it increased by 0.5% from the previous year.
The sponsorship sales amounted to USD 2 million, a 12.4% YoY increase
and 0.1% of the total revenues. Infomercial broadcast fee revenues reached
USD 585 million, 27.1% of revenues, an increase of 1.2% from the previous
year. On the other hand, subscription and facility installation revenues
decreased with a 20.1% year-on-year increase to USD 8 million, 0.4% of the
total sales. Device rental revenue decreased by 5.9% YoY to USD 240
million. The compound annual growth rate of subscription and facility
installation revenues for the past three years was -9.4% and the terminal
device rental (sales) revenues decreased by an average of 5.7% per year,
continuing the declining trend. Other broadcasting businesses revenues
showed a 87.8% decrease from the previous year to USD 280,000, showing
the largest drop in sales in terms of the compound annual rate of change
over the past three years.

The relay operator's total revenue amounted to USD 2.28 millioin, a 2.6%
decrease from the previous year. The broadcasting business revenues
decreased by 30.9% YoY to USD 290,000 or 12.7% of the total revenues,
while other businesses increased by 3.5% YoY to USD 1.99 million or 87.3%
of the total revenues.

The average growth rate for broadcasting business from 2020 to 2022 was
-44.3%, continuing a rapid declining trend and the other business sales
increased by 2.0% in annual average. Among cable relay broadcasting sales,
the other business sales are more than 6.8 times that of the broadcasting

business, making broadcasting sales not the main source of revenue.
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Revenue Composition of System Operators and Relay Operators

Change | Average
2020 2021 2022 Ratio | from Annual

Rl ($1,000) | ($1,000) | ($1,000) | (%) | Previous| Growth
Year (%) | Rate (%)

Broadcast Service Fee 598,734 568,750 476,053 22.1 JAGKS) 6.7

Advertising Revenue 97,063 95,255 84,830 3.9 0.5 N2.2

Sponsorship Revenue 2,368 2,050 2,042 0.1 124 A28

Informercial Broadcast Fee 631,514 652,733 585,245 27.1 12 0.7

System || Subscription and Installation Revenue, 10,139 10,750 7,606 0.4 A20.1 AN94
Operator | | Device Rental (Sales) Revenue | 295,677 288,015 240,062 11.1 5.9 5.7
Other Broadcasting Business Revenue 2,435 2,617 283 0.0 /\87.8 /\64.4
Broadcasting Business Revenue | 1,640,472 | 1,620,169 | 1,396,120 64.7 AT A3.4

Other Business Revenue 711,016 751,191 761,444 353 144 8.3

Subtotal 2,348,946 |2,371,360 | 2,157,563 | 100.0 2.7 0.3

Relay Broadcasting .Business Revenue 1,025 474 290 | 127 A30.9 /443
Operator Other Business Revenue 2,100 2,175 1,995 87.3 35 2.0
Subtotal 3,125 2,649 2,285 | 100.0 N2.6 A10.5

Total Revenue of Broadcasting Businesses | 1,638,954 | 1,620,644 | 1,396,410 - VAVA { N3.4

% For the conversion of sales into dollars, the Bank of Korea's average annual exchange rate (base exchange rate)
by year is applied, and the year-on-year and average annual increase/decrease rates are based on the Korean won.

C. Satellite TV

Satellite broadcasting has only been providing general satellite
broadcasting services since the satellite mobile multimedia broadcasting
business terminated in 2012. As of 2022, satellite broadcasting accounted
for 1.9% of the broadcasting industry, and its revenues decreased by 2.9%
from the previous year to USD 391 million. From 2020 to 2022, the revenue

declined at an average annual rate of 2.6%.

Table 1-1-7 | Status of Satellite Broadcasting Business Revenues!3)

Change | Average

pIyAl from Annual

(UL Al ($1,000) Previous | Growth

Year (%) | Rate (%)
451,496 455,238 391,561 100.0 A2.9 YAVA

Satellite | Satellite Broadcasting
Broadcasting Provider

% For the conversion of sales into dollars, the Bank of Korea's average annual exchange rate (base exchange rate)
by year is applied, and the year-on-year and average annual increase/decrease rates are based on the Korean won.

Total satellite broadcasting revenues were USD 545 million, a 7.6% increase

13) Broadcasting business’s revenues only
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PART 1. Overivew of the Broadcasting Industry

from the previous year. Broadcasting business revenues, accounting for 71.8%
of the total satellite broadcasting revenues, decreased by 2.9% YoY, with an
average annual decrease of 2.6% for the past three years. The revenue of other
businesses, which accounted for 28.2% of the total revenues, was USD 154
million, a 48.1% increase from the previous year, maintaining the upward trend
with average annual increase of 24.9%. The revenue from broadcast service fees
amounted to 39.6% of the total revenues, accounting for the highest portion
after recording USD 216 million in 2022. However, it decreased 4.3% compared
to the previous year. The advertisement revenue was 4.3% by the total sales,
equivalent to USD 2.4 million, a 7.0% drop from the previous year, with an
average annual change rate of -3.9% in the past three years. The infomercial
broadcast fee revenue was USD 139 million, 1.0% YoY, amounted to 25.5% of
the total revenues, and continued the upward trend with the average annual
change rate of 1.1% in the past three years, albeit slight. The subscription and
installation revenues decreased by 24.4% YoY to USD 3.46 million, 0.6% of the
total revenues, recording the largest downward trend among broascasting
business revenues, and the device rental revenues dropped by 5.0% from the
previous year to USD 8.68 million, or 1.6% of the total revenues. Other
broadcasting business revenues increased to USD 480,000, which was 0.1% of
the total revenues and showed a 0.8% growth compared to the previous year,

with 0.9% of the average annual change in the past three years.

Table 1-1-8 | Revenues Composition of Satellite Broadcasting Business

Average

2021 2022 Annual

PiSion ($1,000) | ($1,000) Previous | Growth
Year (%) |Rate (%)

Broadcast Service Fee 256,068 | 255,116 | 216,239 39.6 /4.3 A3.8

Advertising Revenue 28,143 = 28816 | 23,728 43 AT.0 A39

Informercial Broadcast Fee 148911 | 155,290 | 138,978 255 1.0 11

S;ZT{@; Subscription and Intallation Revenue 5,271 | 5,172 3463 06 /244 AI52
Broadcasting Device Renta‘l (Sales} Revenue 12,593 10,310 8,676 16 A5.0 Al13.1
Operator Other Broadcasting Business Revenue 512 533 476 0.1 0.8 0.9
Broadcasting Business Revenue | 451,496 | 455,238 | 391,561 71.8 N2.9 2.6

Other Business Revenue 108,144 | 117,414 | 154,069 282 48.1 249

Subtotal 559,640 | 572,651 | 545,630 | 100.0 76 33

% For the conversion of sales into dollars, the Bank of Korea's average annual exchange rate (base exchange rate)
by year is applied, and the year-on-year and average annual increase/decrease rates are based on the Korean won.

11
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D. Program Provider

Program providers are responsible for producing and delivering
programming to the pay-TV market.. Revenues, which account for 29.2%
of the total broadcasting business revenues, reached USD 5,890 million, a
0.8% YoY increase as of 2022. Regarding the sales from 2020 to 2023, the

average annual increase was 3.7%, continuing an upward trend.

Sales Status of the Program Provider Businessl4)
Change | Average

Medium Subcatego from Annual
gory Previous | Growth
Year (%) | Rate (%)

Category

Broadcasting | Broadcasting Channel
Channel Using Using Business 5,994,859 | 6,598,948 | 5,890,025 100.0 0.8 3.7
Business Operatorls)

% For the conversion of sales into dollars, the Bank of Korea's average annual exchange rate (base exchange rate)
by year is applied, and the year-on-year and average annual increase/decrease rates are based on the Korean won.

The total revenues from the program provider’s broadcast business and
other businesses amounted to USD 10,523 million, which is a 0.8% increase
from the previous year. This was due to an increase of 0.9% in revenues
from other businesses to USD 4,633 million. The program providers’
broadcasting businesses revenues were USD 5,890 million, representing
56.0% of the total sales.

Broadcast service fee revenues were USD 774 million, a 6.5% increase
from the previous year. This represents an annual growth rate of 6.9% over
the last three years, showing a continuous upward trend. Advertising
revenues reached USD 1,267 million, a 3.2% decrease from the past year,
with an average annual growth rate of 5.7% in the past three years.
Sponsorship revenue was USD 400 million, a 1.7% decrease from the
previous year, but an average annual change growth in the past three years

was 9.8%. Program sales revenues accounted for 3.0% of the total revenues

14) Broadcasting business revenues only.

15) Revenues from the joint venture with a program provider (nine terrestrial broadcasting companies and two DMB
companies) were added to each joint venture for calculation purposes.
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PART 1. Overivew of the Broadcasting Industry

and a 34.3% increase from the previous year USD 320 million. Broadcast
facility rental and event revenues represented a very small portion of total
revenues at 0.1% and 0.7%, respectively. However, event revenues increased
sharply by 127.0% compared to the previous year due to the relaxation of
the COVID-19 quarantine, and the average annual growth rate for the past
three years has increased to 48.1%. The infomercial broadcast fee revenues,
which accounts for the highest proportion of the revenues of broadcast
channel operators in 2022, were USD 2,871 million, a 2.9% decrease from the
previous year. In addition, its average annual change in the past three years
also showed a downward trend at 1.3%. other broadcasting revenues were

USD 174 million, a 3.8% increase from the previous year.

Table 1-1-10 | Sales Composition of Program Provider Businesses

Change | Average

Division 2020 2022 Ratio ‘
(81,000 ($1,000) (%) |Previous| Growth
Year (%) |Rate (%)
Broadcast Service Feel?) 741,402 820,466 773,745 74 6.5 6.9
Advertising Revenue 1,240,333 1,477,749 1,266,521 12.0 A3.2 5.7
Sponsorship Revenue 362,987 459,430 399,967 38 ALT 9.8
Pro- Program Sales Revenue 231,475 268,914 319,813 3.0 343 23.0
g;f(;“ Broadcasting Facility Renta Revenuel 6,764 9,789 12242 0.1 412 4038
vider Event Sales Revenue 36,257 36,102 72,601 0.7 127.0 48.1
16) Informercial Broadcasting Revenue | 3,229,358 | 3,337,329 | 2,871,233 27.3 A2.9 AL3
Other Broadcasting Business Revenue 146,273 189,168 173,903 1.7 38 14.1
Broadcasting Business Revenue | 5,994,850 | 6,598,948 | 5,890,025 56.0 0.8 3.7
Other Business Revenue 4,855,381 5,182,592 4,633,113 44.0 0.9 2.2
Total 10,850,231 | 11,781,540 | 10,523,138 | 100.0 0.8 3.0

% For the conversion of sales into dollars, the Bank of Korea's average annual exchange rate (base exchange rate)
by year is applied, and the year-on-year and average annual increase/decrease rates are based on the Korean won.

E. Online Content Provider

In the broadcasting industry, online content providers have been
experiencing steady high growth and maintaining an upward trend with

the sales records in the past three years. The total sales revenue of online

16) The revenues of program providers excluded nine terrestrial broadcasting businesses and two companies with the
same corporation as DMB companies.

17) Program provider’s broadcast service fee = Broadcasting program provision revenues

13
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content providers increased by 3.6% year-on-year to USD 4,395, accounting
for 21.8% of the total revenue of the broadcasting industry, and increased
by an average of 7.7% in the past three years.

Online content providers consist of Internet Protocol TV (IPTV) and IPTV
content providers (CP). IPTV accounted for 18.7% of the total broadcasting
business revenues and the total revenues as of 2022 amounted to USD 3,788
million, an increase of 18.7% from the previous year. IPTV CP accounted
for 3.0% of the broadcasting business revenue, decreased by 7.1% from the
previous year to USD 660 million. Over the last three years, the average

revenue growth rate of IPTV CP was 6.9% and 13.1%, respectively.

Table 1-1-11 | Sales Status of Online Content Providersl8)

2021 2022 Ratio

Change | Average

Category Sl (§1,000) | ($1,000) | (%) |Previous| Growth
Year (%) | Rate (%)

Online IPTV 3,630,007 = 4,051,676 = 3,788,487 86.2 56 6.9

Content |IPTV Content Provider (CP)| 519,524 737,491 606,611 138 AT.1 13.1
Provider Subtotal 4,149,531 | 4,789,167 | 4,395,098 100.0 3.6 7.7

% For the conversion of sales into dollars, the Bank of Korea's average annual exchange rate (base exchange rate)
by year is applied, and the year-on-year and average annual increase/decrease rates are based on the Korean won.

The total revenue of IPTV operators amounted to USD 26,882 million,
and the change from the previous year was insignificant. Among them,
broadcasting business revenue were 14.1% of the total sales, while other
businesses were 85.9%, with USD 23,094. The broadcast service fee
revenues increased by 3.5% to USD 2,176 million, and maintained the
upward trend with an average growth rate of 3.9% in the past three years.
Advertising revenues were USD 7.4 million, a 10.2% decrease from the
previous year, and infomercial broadcast fees reached USD 1,145 million,
a 11.7% increase from the previous year. Subscription and facility
installation and device rental revenues were USD 4.1 million and 291
million, respectively. Subscription and facility installation revenue

decreased by 0.5% from the previous year, but the average annual growth

18) Broadcasting business revenues only.
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PART 1. Overivew of the Broadcasting Industry

rate in the last three years increased by 3.6%. The sales from device
rentals (sales) increased by 1.0% YoY, and the average sales in the last
three years also increased by 3.3%.

The total revenue of IPTV CP amounted to USD 2,169 million, of which
the broadcast business revenue was USD 606 million, which is 28.0% of the
total. Broadcast program provision revenues reached USD 56 million, a
4.1% YoY decrease. Sponsorship revenue were USD 15 million, a sharp
increase by 285.3% from the previous year. Broadcast program provision
revenues, which comprise the highest portion of 17.1% among IPTV CP
broadcasting business revenues, reached USD 371 million, a 15.% decrease
from the previous year. The revenue from other businesses was USD 164

million, a 8.2% increase from the previous year.

Sales Composition of IPTV and IPTV CP

2020 2021 2021 | Ratio
($1,000) | ($1,000) | ($1,000) | (%)

Change | Average

Division

Broadcasting Service Fee 2,205,546 = 2,372,442 | 2,175,591 8.1
Advertising Revenue 87,206 93,546 74,389 0.2
Infomercial Broadcasting Fee 939,433 | 1,157,163 = 1,145,190 43
Subscription and Installation Sales Revenue 41918 46,660 41,122 0.2
IPTV Device Rental (Sales) Revenue 298,220 325,194 290,856 11 1.0 33
Other Broadcasting Business Revenue 57,684 56,672 61,340 0.2 22.2 79
Broadcasting Business Revenue 3,630,007 | 4,051,676 | 3,788,487 | 14.1 5.6 6.9
Other Business Revenue 25,063,213 | 26,286,136 | 23,093,938 @ 85.9 AN0.8 0.4
Subtotal 28,693,221 | 30,337,813 | 26,882,426 | 100.0 0.0 13
Broadcasting Program Provision Revenue 87,765 65,888 55,973 2.6 4.1 A16.4
IPTV Sponsorship Revenue 1,968 4477 15,278 0.7 2853 191.6
Cont Broadcasting Program Sales Revenue 285,428 496,171 371,494 | 171 @ A155 194
P?gf/i Other Broadcasting Business Revenue 144,363 170,956 163,866 7.6 8.2 115
der Broadcasting Business Revenue 519,524 737,491 606,611 | 28.0 AT.1 13.1
(cP) Other Business Revenue 1,140,792 | 1,257,654 = 1,562,075 | T72.0 40.2 24
Subtotal 1,660,316 | 1,995,144 | 2,168,686 | 100.0 22.7 19.6
Total Revenue of Broadcasting Business | 4,149,531 | 4,789,167 | 4,395,098 - 3.6 1.7

% For the conversion of sales into dollars, the Bank of Korea's average annual exchange rate (base exchange rate)
by year is applied, and the year-on-year and average annual increase/decrease rates are based on the Korean won.
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SUMMARY

F. Broadcasting Content Production Business

Broadcasting content production includes independent broadcast content
producers, and its revenues as of 2022 accounted for 24.3% of the total
broadcasting business. Its revenue reached USD 4,913 million, a 38.9% increase

from the previous year, with an average increase of 26.7% in the past three years.

Table 1-1-13 | Status of Broadcasting Content Production Sales

Change | Average
from Annual
Previous | Growth

Year (%) | Rate (%)

Category Subcategory

Broadcasting
Content
Production

Independent Broadcasti

3,349,825 | 3,992,508 @ 4,912,573 100.0 389 26.7
Content Producer

% For the conversion of sales into dollars, the Bank of Korea's average annual exchange rate (base exchange rate)
by year is applied, and the year-on-year and average annual increase/decrease rates are based on the Korean won.

1-3. Broadcast Advertising Revenuel9)

Total revenue of broadcast advertising in 2022 was USD 2,386 million, a
2.2% decrease from the previous year. In 2022, broadcast advertising
revenues decreased by 0.1% YoY to USD 936 million. The broadcast
advertising revenues of terrestrial broadcasters have shown a continuous
decline, but turned upward in 2021, resulting in an average annual
increase of 9.9% over the past three years. Cable TV system operator
revenues increased by 0.5% from the previous year to USD 85 million, with
an average annual change rate of -2.2% over the past three years. The
broadcast advertising revenues of satellite broadcasting decreased by 7.0%
from the previous year to USD 2.4 million, with an average annual change
rate of -2.4% over the past three years. Program provider revenues
decreased by 3.2% from the previous year to USD 1,267 million, showing

an average annual growthe rate of 5.7% over the past three years. The
19) As the revenues are rounded to the nearest KRW 100,000, there may be differences in the total for each division.
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PART 1. Overivew of the Broadcasting Industry

broadcast advertising sales of IPTV decreased by 10.2% from the previous
year to USD 7.4 million, with an average annual growth rate of -3.4% over
the past three years. In 2022, overall broadcasting advertising revenues

decreased from the previous year, while only DMB operators and system

operators showed an upward trend in advertising revenues.

Table 1-1-14 | Advertising Revenue by Broadcasting Medium

Change | Average

Division 2020 2021 2022 Ratio from Annual
(81,000 | ($1,000) | ($1,000) (%) Previous | Growth

Year (%) | Rate (%)

Terrestrial Broadcasting Provider 848,560 | 1,057,058 935,858 39.2 A0.1 9.9
DMB Provider20) 1,300 1,132 1,029 0.0 2.7 6.9

System Operator 97,063 95,255 84,830 3.6 0.5 A2.2
Satellite Broadcasting 27,295 28,816 23,728 1.0 AT.0 A2.4
Program Provider 1240333 | 1477,749 | 1,266,521 53.1 A32 57

IPTV 87,208 93,546 74,389 31 A10.2 N34

Total 2,301,759 | 2,753,555 | 2,386,356 100.0 N22 6.5

% For the conversion of sales into dollars, the Bank of Korea's average annual exchange rate (base exchange rate)
by year is applied, and the year-on-year and average annual increase/decrease rates are based on the Korean won.

Regarding the share of advertising revenue by broadcasting medium, the
ratio of advertising revenues by program providers is 53.1%, taking up the
largest proportion, while that of terrestrial broadcasting businesses is
39.2% increase from the previous year. As of 2016, the advertising
revenues of the terrestrial broadcasting business accounted for 50.4%,
more than half of total broadcast advertising sales. However, the revenues
declined by 11.2%p in 2022, while that of program providers accounted for
41.9% of the market share in 2016, and increased by 11.22%p in 2022,

showing an upward trend.

20) Among DMB providers, the advertising revenues of DMB providers affiliated with terrestrial broadcasters
(KBS, MBC, and SBS) are included in terrestrial broadcast advertising revenues.
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The number of pay-TV subscribers is estimated at 36.30 million in 2022,
a 1.6% increase compared to the previous year. The average annual growth
rate for the past three years has been 2.2%, confirming the moderate
growth of the pay TV market.

Pay TV subscribers are divided into system operators and relay
operators. As of 2022, system operator subscribers decreased by 1.5% from
the previous year to 12.68 million. There are no analog broadcasting
subscribers as the service is terminated, and the fact that these subscribers
left the cable broadcasting service without re-subscribing can be seen as a
factor affecting the decline in general cable broadcasting subscribers. 8VSB
is a transmission method that allows analog cable broadcasting subscribers
to view digital broadcast. Pay TV broadcasting operators provide 8VSB
digital converters so that subscribers can watch digital broadcasting
without changing their rate plans. The number of 8VSB subscribers was
5.75 million in 2022, a decrease of 0.3% from the previous year. The
number of QAM subscribers decreased by 2.5% from the previous year to
6.93 million. The number of subscribers for relay broadcasting was 10,000
in 2022. The number of subscribers decreased by 19.5% from the previous
year with an average annual change rate of -47.2% over the past three

years, showing a very low level of service.
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Pay TV Subscriber Status

Change | Average
Division 2020 2021 2022 Ratio from Annual
(Person) (Person) (Person) (%) Previous | Growth

Year (%) | Rate (%)

System Operator | 13,129,858 12,878,502 = 12,682,666 349 AL5 ALT

Analog 3,409 0 0 0.0 - -

Cable TV 8VSB21) 5,835,913 5,770,965 5,751,216 15.8 N0.3 AN0.7
QAM22) 7,290,536 7,107,537 6,931,450 19.1 A25 A25

Relay Operator 36,101 12,488 10,057 0.0 A19.5 N4T.2

Subtotal 13,165,959 | 12,890,990 | 12,692,723 35.0 AL5 AL8

IPTV23) Real-time IPTV 18,537,193 19,891,198 = 20,669,703 56.9 3.9 5.6
Satellite Broadcasting?4) 3,082,074 = 2991322 | 2,935,609 8.1 AL9 N24
Total 34,785,225 | 35,773,510 | 36,298,035 100.0 15 2.2

% For the conversion of sales into dollars, the Bank of Korea's average annual exchange rate (base exchange rate)
by year is applied, and the year-on-year and average annual increase/decrease rates are based on the Korean won.

Internet Protocol TV (IPTV) counts only real-time subscribers. As of
2022, there were 20.67 million IPTV subscribers, an increase of 3.9% from
the previous year, with an average annual growth rate of 5.6% over the
past three years. In the total pay TV market, IPTV accounts for 56.9%, and
cable TV accounts for 35.0%. The market share of IPTV in the pay TV
market is more than half, with cable TV continuing to dominate since
2017.

As of 2022, the number of general satellite broadcasting subscribers is
about 2.94 million, accounting for 8.1% of the total pay TV market. The
number of general satellite broadcast subscribers decreased by 1.9%
compared to the previous year, and the average annual growth rate for the

past three years was -2.4%.

21) 8VSB (8-level Vestigial Sideband) is a transmission method used for digital terrestrial broadcasting. If an existing
analog cable broadcasting subscriber switches to 8VSB, high-definition digital broadcasts can be viewed without a
separate digital set-top box (no two-way service available). Since 2015, when it was separated from analog,
investigations have begun.

22) QAM (Quadrature Amplitude Modulation) is a transmission method used in digital cable broadcasting that provides
features such as broadcasting and two-way communication through a set-top box.

23) In the case of IPTV, only real-time IPTV subscribers are targeted, excluding Pre-IPTV subscribers.

24) In the case of IPTV and satellite broadcasting, OTS (satellite and IPTV combined product, short for Olleh TV Skylife)
subscribers in 2015 were divided equally between each operator based on KT and KT Skylife subscribers.
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Status of Broadcasting Industry Workers

As of 2022, there were 51,639 workers involved in the broadcasting
industry, an increase of 2.9% from the previous year. The number of
workers in the broadcasting industry showed an average annual change
rate of 1.4% in the past three years, an increased following the decrease
since 2020. Among individual operators, program providers had the largest
share of the total workforce at 34.0%, terrestrial broadcasting providers at
26.0%, independent broadcast content providers at 28.3%, and system
operators at 8.6%.

In terms of the status of workers by category, the number of workers in
terrestrial broadcasting decreased by 1.4% to 13,483 as of 2022, compared
to the previous year, and terrestrial digital multimedia broadcasting had 42
workers, one less than the previous year. The number of employees
operating in cable broadcasting operators decreased by 0.9% from the
previous year to 4,465. Among them, the number of employees working in
general cable broadcasting operators was 4,422, a decrease of 0.8% from
the previous year, and the number of employees working in relay cable
broadcasters was 43, a decrease of 12.2% from the previous year. The
number of employees working in satellite broadcasters was 387, a 2.1%
increase from the previous year, and the number of employees working in
program providers was 17,567, a 2.6% increase from the previous year. The
number of employees working in IPTV was 1,113, a 21.1% increase from
the previous year, and the number of employees working in independent
broadcast content production companies was 14,624, a 7.8% increase from
the previous year. Among those employed in the broadcasting industry,
other than terrestrial broadcasters and cable broadcasters, the number of

those employed in other industries has increased over the previous year.
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Table 1- 2 1 | Status of Broadcasting Industry Employees by Category and Year

Change | Average
. from Annual
2020 2021 2022 Ratio <
Cat Subcat P Growth
ategory ubcategory (Person) | (Person) | (Person) | (%) rszgc:us ch;te
(C)] (%)

Terestrial Broadcasters | 13, 827 13,627 13,441 26.0 Al4 Al4

grerestral : DMB Providers 3 9 ol M3 AL
Subtotal 13,870 13,670 13,483 26.1 Al4 Al.4

System Operator 4,712 4,456 4,422 8.6 A0.8 A3.1

Cable TV Relay Operator 63 49 43 0.1 A12.2 A1T74
Subtotal 4,775 4,505 4,465 8.6 0.9 A3.3

General Satellite

Satellte TV | g oo e ess 365 379 707 21 03
ofrogram Br°adcﬁzg;‘§egha"”e' 17240 | 17119 17567 340 26 09
Online Content IPTV 854 o9 113 22 211 142
ol e s s e ms s

Total 50,239 | 50,160 | 51,639 | 100.0 29 14

% For the conversion of sales into dollars, the Bank of Korea's average annual exchange rate (base exchange rate)
by year is applied, and the year-on-year and average annual increase/decrease rates are based on the Korean won.

Looking at the number of people employed in the broadcasting industry
by category, the growth rate in IPTV sector is the most pronounced. The
IPTV sector has shown steady growth, with an average increase of 14.2%
in the past three years. Satellite broadcasting and independent broadcast
content production companies have shown an upward trend in the past
three years, but satellite broadcasting has stagnated while independent
broadcast content production companies have maintained the upward
trend. Cable TV providers recorded an average annual decrease rate of
3.3% for the past three years. The number of system operators has
declined by 3.1% over the past three years, and the number of of relay
operators has been decreasing for the same period at 17.4% for the past
three years, continuing the downward trend in employment. The number
of terrestrial broadcasting employees has decreased by an average of 1.4%
over the past three years, and the number of DMB employees has
decreased by 1.2%. It shows the decline in the number of terrestrial
broadcasting employees by 386 over the past three years had the most
significant effect on the reduction of terrestrial broadcasting employees.

25) The number of program provider employees in the joint venture with other broadcasting businesses, including nine
companies sharing the same corporation as terrestrial broadcasting companies and two companies sharing the same
corporation as DMB operators, is included in the number of terrestrial broadcasting and DMB employees.
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SUMMARY

3. Status of Broadcasting Industry Exports and Imports

3-1. Status of Broadcasting Industry Exports and Imports26)

The export and import amount of the broadcasting industry is the sum of the
export and import amount of terrestrial broadcasters, broadcasting channel
operators, and independent broadcasting content production companies. As of
2022, broadcasting content exports amounted to $948.05 million, an increase of
32.0% compared to the previous year. The import amount was $73.45 million,
an increase of 20.9% compared to the previous year.

Regarding the average annual growth rate of exports and imports over
the past three years, exports have been increasing steadily, recording an
average annual growth rate of 17.0%. On the other hand, imports resumed

an upward trend in 2022, growing at an average annual rate of 9.8%.

Table 1 3-1 | Status of Broadcasting Industry Imports and Exports

Division 2020 2021 2022 Change from | Average Annual
($1,000) ($1,000) ($1,000) Previous Year (%)| Growth Rate (%)

Exports 692,790 717,997 948,045 320 17.0
Imports 60,969 60,762 73,448 209 9.8
Difference 631,821 657,235 874,597 33.1 17.7

% For the conversion of sales into dollars, the Bank of Korea's average annual exchange rate (base exchange rate)
by year is applied, and the year-on-year and average annual increase/decrease rates are based on the Korean won.

3-2. Status of Exports by Broadcasting Business Operators

Regarding the export amount by broadcasting business operators,
independent broadcasting content production companies accounted for the

highest proportion of 40.8%, followed by program providers at 30.6% and

26) The broadcasting industry’s import and export amount is the sum of the export and import amounts indicated on
the broadcasting industry survey report and the independent broadcasting content production company survey
report. There may be slight differences between the combined statistics and individual totals. In addition, totals by
sectors may vary due to rounding to the nearest hundred dollars.
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terrestrial broadcasters at 28.6%. Regarding the export amount trend over the
past three years, in general, the export amount of terrestrial broadcasters
continued to increase steadily, while the export amount of program providers
decreased significantly in 2021, but recovered to the previous level in 2022.
The export amount of independent broadcasting content production
companies has continued to rise rapidly over the past three years.

The export amount of terrestrial broadcasters increased by 27.1% from
the previous year to $271.24 million in 2022, and showed an average
annual growth rate of 14.0% over the past three years. The number of
program providers increased by 31.9% from the previous year to $290.05
million, and showed an average annual change rate of 1.2% over the past
three years. Independent broadcast content production companies showed
an increase by 35.8% from the previous year to $386.76 million, and it
continued to grow significantly with an average annual increase rate of

38.6% over the past three years.

Table 1-3-2 | Status of Exports in Broadcasting Industry
Change | Average

2020 2021 2022 Ratio from Annual

($1,000) | ($1,000) | ($1,000) (%) Previous | Growth
Year (%) | Rate (%)

Broadcast Program Sales Revenue| 130,046 | 142,865 @ 199,492 21.0 39.6 239

Broadcasting Support for Overseas Koreans 362 338 328 0.0 YAVA NAT

Terrestrial Vidgo and DVD Sales Revenue 216 241 176 0.0 A26.9 N9.6
Broadcasters Time Block Sales Revenue 30,745 29,913 26,682 2.8 A10.8 /\6.8
Format Sales Revenue 7,096 9,969 14,606 15 46.5 435

Other 40,080 30,001 29,955 32 A0.2 A13.5

Subtotal 208,545 | 213,326 | 271,241 28.6 27.1 14.0

Broadcast Program Sales Revenue | 225,068 = 193,980 = 243,090 25.6 253 39

Overseas Koreans Broadcasting Support 597 95 68 0.0 N\28.8 /\66.3

Program Vid.eo and DVD Sales Revenue 3 0 0 0.0 - -
Providers Time Block Sales Revenue 186 350 142 0.0 A59.4 A12.6
Format Sales Revenue 5,787 4,939 19,012 2.0 2849 813

Other 51,353 20,541 27,734 29 35.0 A26.5

Subtotal 282,995 | 219,904 | 290,047 30.6 31.9 1.2

Subtotal of Terrestrial and PP 491,539 | 433,230 | 561,288 59.2 29.6 6.9
Independent Broadcast Content Production Companies | 201,251 | 284,767 = 386,757 40.8 35.8 386
Total 692,790 | 717,997 | 948,045 100.0 32.0 17.0

% For the conversion of sales into dollars, the Bank of Korea's average annual exchange rate (base exchange rate
by year is applied, and the year-on-year and average annual increase/decrease rates are based on the Korean won.
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Exports are largely divided into six categories: broadcasting program
sales, broadcasting support for overseas Koreans,2?) video and DVD sales,
time block sales?8), format sales?9), and other30) as terrestrial broadcasting
and program providers tally their export revenues accordingly. However,
independent broadcast content production companies tally their export
revenues without these classifications.

Exports of terrestrial broadcasting programs were USD 199.49 million in
2022, a 39.6% year-on-year increase, accounting for 21.0% of the total
exports. Broadcasting support for overseas Koreans from terrestrial
broadcasting amounted to USD 330,000, a 2.7% decrease from the previous
year. Video and DVD sales reached USD 180,000, a 26.9% decrease from
the previous year. Time block sales reached USD 26.68 million, a 10.8%
YoY decrease, which accounted for 2.8% of the total terrestrial broadcast
exports. Format sales amounted to USD 14.61 million, a 46.5% increase
from the previous year, and other exports were USD 29.96 million, a 0.2%
decrease from the previous year.

Exports of program providers were worth USD 243.09 million, a 25.3%
increase from the previous year, accounting for 25.6% of the total exports.
Exports of broadcasting support for overseas Koreans were USD 70,000,
down 28.8% from the previous year. Time block sales were USD 140,000,
a 59.4% decrease from the previous year, while format sales exports were
USD 19.01 million, a rapid 284.9% increase from the previous year. Exports
of other formats were USD 27.73 million, a 35.0% increase from the
previous year.

Exports of independent broadcast content production companies has
been steadily increasing after exceeding USD 300 million in 2022. Export in
2022 increased by 35.8% compared to the previous year and reached USD
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386.76 million, which accounted for 40.8% of the total exports in the
broadcasting industry.

Regarding the imports by broadcasting businesses, program providers
accounted for the overwhelming portion at 98.2%, followed by terrestrial
broadcasting at 1.1% and independent broadcast content producers at
0.7%. Imports by terrestrial broadcasts amounted to USD 0.82 million as of
2021, a 78.5% decrease from the previous year. The average annual growth
rate of imports in the past three years decreased by 55.0%. Imports from
program providers were USD 72.11 million, a 26.7% YoY increase. The
average annual growth rate of imports in the past three years was 14.2%,
an upward trend. Imports from independent broadcast content producers
were worth USD 520,000, a sharp 1,128.6% increase from the previous year,
but the average annual change rate was recorded as -43.0% in the past
three years, a downward trend.

Imports are divided into broadcast programs, formats, and other
productions. Terrestrial broadcasting imports reached USD 680,000 in 2022,
a 81.5% decrease compared to the previous year, and the average annual
growth rate in the past three years decreased by 59.1%. The format
imports by terrestrial broadcasters recorded USD 140,000 in 2021, but none
in 2022.

Regarding the imports from program providers, those from broadcasting
programs were USD 71.32 million, a 27.5% increase from the previous
year, with an average annual change rate of 13.8% in the past three years.
Those from format businesses were worth USD 550,000, a 11.9% YoY
increase, with an average annual change rate of 71.1% over the past three
years. The imports of other productions were worth USD 230,000, a

decrease of 50.2% from the previous year.

25



SUMMARY

Imports of independent broadcast content productions plummeted from
USD 1.59 million down to USD 40,000 in 2021, but increased up to USD
520,000 in 2022, showing a wide fluctuation. However, imports dropped to
USD 40,000 in 2021 and continued a pronounced downward trend with an

average annual growth rate of -43.0% over the past three years.

Table 1-3-3 | Status of Imports by Broadcasting Industry

Change | Average
2021 2022 Ratio from Annual

($1,000) | ($1,000) (%) Previous | Growth
Year (%) | Rate (%)

Broadcasting Program 4,074 3,685 682 0.9 815 /\59.1

Terrestrial Format 0 145 0 0.0 - -

Broadcasters Other _ - 142 0.2 _ _

Subtotal 4,074 3,830 824 11 AT8.5 /\55.0

Broadcasting Program 55,066 55,925 71,320 97.1 215 138

Program Format 189 494 553 0.8 119 711

Providers Other 50 470 234 0.3 A50.2 116.3

Subtotal 55,305 56,889 72,108 98.2 26.7 14.2

Independent E-Broadcasting- Content 1,590 0 516 07 11286 A43.0
Production Companies

Total 60,969 60,762 73,448 100.0 20.9 9.8

% For the conversion of sales into dollars, the Bank of Korea's average annual exchange rate (base exchange rate)
by year is applied, and the year-on-year and average annual increase/decrease rates are based on the Korean won.

26 2023 BROADCASTING INDUSTRY WHITE PAPER



TV Rating Analysis

Households Using Television (HUT) and People Using
Television (PUT) by Year

In 2022, households using television (HUT) recorded 30.17%, a 2.70%p
drop from the previous year, and people using television (PUT) also
decreased by 1.05%p to 13.24%. This appears to be a phenomenon in
which TV viewing increased due to increased leisure time in the past two
years when outdoor activities were restricted due to the rapid spread of
COVID-19, but as the response to COVID-19 became systemized and people

gradually returned to daily life, time spent watching TV decreased.

HUT and PUT Trends by Year

(Unit: %)

HUT —m- PUT
3551
34.94 34.93 34.79 33.92 336 34.10
. 5155 32.86
3017
1432 1432 15415 14.29
13.58 1362 13.43 13.40 - 13.90 " 13.24
[ | | m g—HN . — —
2013 2014 2015 2016 2017 2018 2019 2020 2021 2022

Source: Nielsen Korea, TV Ratings (All Households, All Platforms, National)
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PUT by Age

Like the overall HUT and PUT, the 2022 TV ratings by age also declined
in all age groups. Ratings for those in their 60s and older decreased by
1.75% points from the previous year to 24.24%, and those in their 40s
decreased by 1.74% points to 11.97%. People in their 60s and older are
susceptible to COVID-19, and outdoor activities that they have refrained
from for two years have increased, while those in their 40s are quickly
returning to their daily lives, which seems to have decreased the rating
compared to other age groups. Those in their 50s decreased by 1.33%p to
17.97%, those in their teens and younger decreased by 1.24%p to 6.65%,
those in their 30s decreased by 0.65%p to 7.43%, and those in their teens
decreased by 0.65%p to 3.78%. Those in their 20s showed the least change,
decreasing by 0.60%p to 3.70%. Ratings that increased during the COVID-19
response process in 2020, began to decrease in 2021 as the response system
was gradually established, and ratings across all age groups continued to
decline in 2022.
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PUT Trends by Age

(Unit: %)
~-600rOver ~®-50s -{}-40s -@-30s M 20s 10s Under 10
30
25 0 e O e O e O O— -
20 ® Y ® ® ® ° ./.\.
\.
15 W -Jl--- T 1 ceece-fil----- "“D“"“““‘L__\ ........... |:|_DM -
O
10 g ' I : 1 ,
5
0
2013 2014 2015 2016 2017 2018 2019 2020 2021 2022

s o o> oo | o | s | o9 |20 | 20 | 20 |

Under 10 771 7.88 8.09 7.67 7.61 811 7.88 9.87 7.89 6.65
10s 592 5.87 5.65 557 5.30 539 4.82 5.59 443 378

20s 6.07 581 5.65 5.44 4.99 4.68 4.65 4.83 431 3.70

30s 10.29 9.91 9.52 9.17 9.76 9.81 8.63 8.76 8.08 743

40s 1522 1531 14.95 15.59 15.89 15.76 14.99 1528 1371 11.97
50s 19.83 19.95 19.94 19.88 19.68 19.28 19.08 = 2051 19.30 17.97
60s or Over | 25.13 2569 | 25.61 25.66 | 25.80 2528 | 2438 | 26.82 25.99 2424

Source: Nielsen Korea TV Ratings (All Households, All Platforms, National)
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SUMMARY

3. Ratings by Platform

TV ratings by platform does not analyze the TV ratings of individual
channels, but the total amount of TV viewing through a specific platform.
From 2016 to 2022, the HUT by TV viewing platform has generally decreased,
and after the viewership ratings that increased in 2020 turned into a decrease
in 2021, they recorded 30.17% in 2022, down 2.69%p from the previous year,
showing a noticeable decline compared to last year. Except for TV viewing
through the IPTV platform, which increased by 0.18%p compared to the
previous year, household viewing on all platforms decreased, and in particular,

viewing on cable TV decreased by 2.70%p compared to the previous year.

Figure 2-1-3 | Trend of Household TV Ratings by Broadcasting Platforms

(Unit: %)

W Terrestrial Cable SkyLife @ IPTV. O~ All

34.79

33.82 33.36 34\' 32.86

32.02

20.97

18.55

[o22 17.25 15.99 13.29
109 s 107 - | 036 |
2016 2017 2018 2019 2020 2021 2022

Terrestrial / Cable / SkyLife / IPTV / All
Source: Nielsen Korea TV Ratings (All Households, National)

These results indicate that overall TV viewing is shifting from a
broadcast platform (terrestrial, cable, and satellite) to Internet Protocol
Television, IPTV. So far, cable platforms have recorded higher TV ratings
than other platforms, but in 2022, the gap narrowed considerably as the

ratio of TV viewing via IPTV increased, making IPTV the most viewed

broadcast platform in 2022.
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4. TV Ratings by Channel

To find out the TV ratings by channel group from 2016 to 2022, the
channels were divided into four major categories. Terrestrial channels
include local broadcasting companies of KBS1, KBS2, and MBC, as well as
EBS, SBS, and local private broadcasters, and four general service program
providers (JTBC, MBN, TV CHOSUN, and Channel A), pay TV companies
(other PP channels), VOD (non-real-time service) were calculated.

The total audience share of terrestrial channels was 9.66%, a 1.19%p
decrease from the previous year; that of general service program providers
was 4.40%, a 1.00%p drop from the previous year; and pay TV channels
was 12.78%, a 0.99%p drop from the previous year. On the other hand,
VOD accounted for 2.69%, a 0.49%p increase from the previous year. The
TV ratings of all real-time channels decreased from 2021, while VOD

viewing increased to the 2% level compared to the previous year.

Figure 2-1-4 | Annual HUT by Channel
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Source: Nielsen Korea TV Ratings (all platforms, all households, national)
Note) HUT(House Using Television): Rate of TV us in all households

31






2023
[ IR I
=i E R

NV i (Doteit



34

[iERA&™ L —AgEIRY)

[ HBRART LR
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8) ELVIMRE— ISR, FItAEEN JNE R HIER.

9) MIERB LR FCEMENERIEISIR 73R (KBS, MBC. SBS)MIE& #EARMI3RMAER AT ZAIYTN
dmbFIEFEIDMBRISHELR, X16ZRHIEDK AR IIDMBIERIHETHRIESE AN SR HE SRS R S PR &,

2023 [ #BEGLES



BB B L—RIR

MR LSS RIBHERCRE, M20204F AR 7.9%, SMHFSIE
TNEIRESS, 3G TAEIm IR # Ik S5 R T B B B HIE 2020 4E E1120224F 2 [H]
BT T 8.4% MR, M, MmN R 3 E PSR T
19.6%, HYEHMGSILE MEREECKR, MRS AT TR ERI3F MRV
BT 1713.2%,
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g 175.5%, TS HERL SHERIY3.9%, 3&FI8,5004 %5t, [RIELEMT0.
5%, PHEILE S ERRY0.1%, KFI200/73%5T, [FELEMN12.4%, AR
HFELBH EEH  E I HAY27.1%, 45.8512387T, AT 1.2%, M, A
MR HETUN8007 36T, HEHERIN0.4%, R 1720.1%, Lk
ARG () BRI LI 75.9%, 72.40123E7T, Rl 3NN RIS 5t5
B IEIRERN-9.4%, CREF FRetass, memiati 5 (i) MBIt ey
5.7%, 2R TEES, wEatlh, Her Siksnussin2ssn e, RtEd
87.8%, JRRGISEPIEEIHIRER T R L B B B A

AL TR BN SHEIUN228 7 %TT, R 172.6%, I #LSHHE
WON29T5357t, LR ERI12.7%, FIEEAD30.9%, HEWSFSHEHERTNI99T 3
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[ SHED 451,496 455,238 391,561 71.8 A2.9 A2.6

HEWSHER 108,144 117,414 154,069 282 48.1 24.9

it 559,640 572,651 545,630 | 100.0 1.6 33

¥ HETMNETRERAHERTNSFEFPIR(ERBLE), FIERESETIRRENUFTL
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A AT 3229358 = 3337329 2871233 273 229 Al3
HEMBISHER | 146273 189,168 173,903 17 38 141
[HB S HET 594,850 | 6,508,948 | 5,890,025 | 56.0 0.8 3.7
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NAALRIRE (CP) i 2R #R L S5 #IY3.0%, FEEA7.1%, K21T6.06143%7T,
IPTVHIIPTVAABER RS (CP) fRi 3R BRI 70 BN 176.9%H113.1%,
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mggﬁgg;;m@\ IPTVRBRRIAE(CP) | 519,524 737,491 606,611 13.8 ATl 13.1

X HEFHETRERAHERITNSFERITR(EREAER), RUSRERSFTILRRUST M
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MBRBERN21.76/C37T, RIHIEMN3.5%, BoR3FRFFEZ3.9%1 EAHSk, T~
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REM26.7%H) LA,

T RS R L SR

LS |ELbgRE | EipgRE

[EEGrmEEL | MBEGIREERE | 3,349,825 3,992,508 | 4912573 | 100.0 389 26.7
X HETNFETIRERASERITNS FEEDIR(TEREAR), R ERSFNERENUFHTIE,

2023 [ #BEGLES



BB B L—RIR

1-3. )b S EEO)

PA20224FtE, JTRET SR ERUN23.8612357T, LB 2.2%, HUIE R s
BH20224E 1) S SRR LR 0.1%, KB T79.361¢3570, S, M~
EERR /) ST RAEIH RS IES, (HR2021FF 8IS,
RALSEEAESEENN 19.9%, LR AL ) S S WA LLghN0.5%, SXFI8573%
TT, BOISEPEEIGIRD 72.2%, T2 %) SR EBIRLLED7.0%, N2473T,
L3RR 2.4%, | REIGERER) ) SR EHE L) 3.2%, 712.67
{¢3ETE, HESI3EMRES 7495, 7% g K%k, IPTV) # S# B #E LD
10.2%, N74)7537C, BOO3ENEIRS.4%, 2 TFREES, 20224, 7 5H
BRI ERILCA PR, AR sh 2 BHA s S AL 2 S
s,

ﬁ 1 1-14 | BIERETSHEINR

20204 20214 20224 b= FIERER
(F==m) (F==m) (F==5m) (%) (%) (%)
A0.1

T =] 848,560 | 1,057,058 935,858 39.2
B R ST FSE R0 1,300 1,132 1,029 27 6.9
GEBHE 97,063 95,255 84,830 36 05 2.2
DEE 27,295 28,816 23,728 1.0 AT.0 N2.4
[ESRE T ER 1,240,333 1,477,749 1,266,521 53.1 N32 5.7
IPTV 87,208 93,546 74,389 31 102 N34
it 2,301,759 | 2,753,555 | 2,386,356 | 100.0 N2.2 6.5

X HETNSTIRERASERITHNS FEETPIR(LEREAR), FUEHRSFMPERRUFTIE,

M REEHART S E S ERRE, | IRIER A ERN T SHELERK,
IKF53.1%, Mk Ba BRI S B EKF39.2%, Hmm i wS  EE
DA20164E Mt 5 28 4l S H B E — DL L, 550.4%, {HEI20224F TR T
11.2%p, i/ #BHEEE 20165 MM 41.9%0Y 56K, F20224F E7111.2%
p, EIMKIES.

19) HEFFEI0LFHTRUESAA, NeEEh BIEITEaEEINER.

20) MERBEIZ AT S ERTRHER EATI(KBS. MBC. SBS)RFMBmIZ A s am  SHEMSEEHER %
[EHEEH,
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BE

1-4. 5135 §&H P BUR

BAEE20224, By REHPN3, 630/ A, [AILLMIINL.5%, HoT34E AR
HN2.2%, R FEH SRR K,

[T NGRS RN EE 1%, WSEHAR P BIRCRE, DR20224F
ik, CREASYTIEHIFONL, 26807 N, AL T1.5%, BHU e RS,
KIEAAER P, SXEER A EIT A SAMARSS, EE AL P4
TR, 8VSBR MR, UL WER T . et
ERGTRI8VSB T s v etas, (EH - RTLUHE A U BT RIS P IERCY T
&, LA20224F i, 8VSBHIFAS75H N, ALY 170.3%. QAMHAF [F kLA
2.5%, XFN69315 No HLREAE1EA202240 M, PR BHF ., LB W
gD 1719.5%, B3N TRET47.2%, MRSS/KPREHEIERRIIKT L,

ﬁ 1-1- 15 {SEEHBAPINK

20204 2021F | 2022F | LE |FH8REE | FEEHE
(A) (A) (A) (%) (% (%)

GEEs & 13,129,858 12,878,502 = 12,682,666  34.9 ALS5 ALT
1 3,409 0 0 - -
8VSB 21) 5,835,913 5,770,965 | 5,751,216 15.8 N0.3 N0T
BYI R

QAM 22) 7,290,536 7,107,537 | 6,931,450 19.1 225 A5
BB 36,101 12,488 10,057 0.0 A19.5 NA4T2
it 13,165,959 | 12,890,990 | 12,692,723 | 35.0 AL5 AN

IPTV23) SERYIPTV 18,537,193 | 19,891,198 = 20,669,703 | 56.9 39 56
BEEM 3,082,074 2,991,322 | 2,935,609 8.1 AL9 N4

it 34,785,225 | 35,773,510 | 36,298,035 | 100.0 15 2.2

X HETNSSTIRERASERITHNS FEETPIR(TEREER), FUEHRSFMPERRUFTI®,

IPTVHDISEIN P R G748, DL202245 ik, IPTVAF 82,067/ A, [kt
WK3.9%, BOI3HENFIENKS.6%, ERMISR i, IPTVIVSARN
56.9%, ALY #1535.0%,  H20174ELOK, IPTVHPH L ESEE 7 ikHLk

21) 8VSB(84RFEARILT, 8-level vestigial  sideband) @R TEFENR HEHMEHA I, WRESAIEBIEL ERFIRE
8VSB, MIBIUTEHESNIE NS eI E = AT B (TTEEANEARS). M2015FF RS NS,

22) QAM(IEZZIRIZIEHI, Quadrature Amplitude Modulation)R—FEFHFELBEMNERAT, AEEININEIRME BRI
MLEEEDRE

23) IPTVESEE I SRANRSEBHIPTVAR, FE4EPre-IPTBREM,
24) UPTVRBEr &M, 3201560TS(IE  IPTVILEATES, 20lleh TV SkylifeB4aB&ia) B, MKTRKT SkylifeFAF
H, ARTEEEOT.

2023 [ #BEGLES



[P 4, RS TS IR ESHL,
PA20224E e, TR B F5E294 0 N, EFAR 21 P 5 ES. 1%/t
R, DEIEHFFRLLED 71.9%, BOI3ENFEGRREH2. 4% ES,
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FiE:

2. MEER&EE LML A SR

VG MNEN B —EAR

PA20224EhE, )T RERG ML N BX5.1639 5 N, [RIEEIIIN 172.9%, L34
W, T RERE ML SRR PR 1.4%,  E20204E TG X 2 RIFH#E
B DB ERANMERE, EEEMLARD, T EIGER#ERL34.0%,
bbb RS, MR S E R 26.0%, IR EMNIHIEA T 528.3%, HLYT
HEERH8.6%.

MEATIMN N RIIRRTE, 20224 ik, i #%91.3483 7 A, [FELED
1.4%, Hr, M fHSERNL.3441 5N, FEHIRD1.4%, HHRRE )2 HAk
IS ERINA2A, FHED 71N, AL #BsERN4,665N, [FILLED 170.9%.
Hrp, SR8 8 ErN4,422 N, FHEAD0.8%, HiFALk fHaEmR 43
N, WY T712.2%, BRI FSEWEA38TA, FEEM2.1%, I #&HEHHE
ETEFELEN2.6%, Fiith1.756775 N, IPTVAL113A, [FHEMNT21.1%, | #%
SBIRSTHIE ATHBR LI T7.8%, FEitN1.462475 Ko TET R ML 5
BRI RRAIE LY RS, HE LRI ML R IF LA e A,

ﬁ 1- 2 1 BRART BT SFEMIASZIIR

- 20204F | 20214F | 20224 | LLE |FLLIGREE | FIRRE
(AN NN (%) (%) (%)

HER TBEERS 13,827 | 13,627 | 13441 | 260
HHTETR BT RS ThZ IRAT RS ER 43 43 4 0.1 N23 Al.2
it 13,870 | 13,670 | 13,483 | 26.1 Al4 Al4
GREBY BEER 4712 | 4456 | 4422 8.6 AN0.8 A3.1
BH & R BImEsER 63 49 43 0.1 Al122 Al74
it 4775 | 4,505 | 4,465 8.6 A0.9 A3.3
DE# —R D BEER 385 379 387 0.7 21 03
[ EBAL2) [BEEREER 17,249 | 17,119 | 17,567 | 34.0 26 0.9
MEER G AR IPTV 854 919 | 1,113 22 211 14.2
EEETEEERL | ERMIIER 13,106 = 13,568 | 14,624 | 283 78 56
&it 50,239 | 50,160 | 51,639 | 100.0 2.9 1.4

X HETNSTIRERASERITINS FEETPIR(TEREER), FUEHERSFMPERRUFTIE,

25) SHEr B SREN BTEERTERS, SESHEK BRI —EARORAE, WkSHEREHEZE A BEEmR—
ENRRRAE], AR ERE RS hS AT s Em M AR,

2023 [ #BEGLES



MBS AT N FEB RS KE, [PTVAIE KR NE, rIEFIIPTV
TERGI3ENEIIRIRERN14.2%, SHHFLSERINES, DB HaEmmil
ML HWEARIERISEAN TR T4 ETHESs, (B2 TR RnEmmat T
W, TR BN AR SRR R KNGS, A8 RinE M ERIL3
FEPEETIRD 173.3%, SRaAL HaErERa3FENEY 73.1%, HFHL %
IBERERCISENIRD 717.4%, ML GRIRADIISSEERSE, HU fHaEms
TERGAMENAEI 2N 1. 4% R A, M EAS 30 2 BUAT #n B rar A 5
WSXF T71.2%. (HA] LIRS ML RESENRAD386 A, W HmE ) # A
PALS): % yasé Mg - IN: - 2118
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BE

RN 17 daa 35 mER

3-1. JHERAG R H R sk T AR 26)

I RERAG L H TR AR X U 3% T IRSIGEE AL ERE, | RAR
FRST IR m]HHE S AN AR, 2022400k, T #RN A HIE0h
9.48051¢3&7T, RN T 32.0%, HEHA7,345H 35T, RIHIEHT20.9%,

MEBGESFEREH AR SRERRE,  HIOHRWIE, F348K17.0%, i
WHE20224F A FRIE,  £FI381K9.8%,

?E 1- 3 1 I HERAGFLH OE R O EENR

20204 20215 20226 CilerE IR
(F=7) (F=7) (F=) (%) (%)

692,790

717,997

948,045

HOM

60,969

60,762

73,448

20.9

9.8

pitus] WP

631,821

657,235

874,597

331

17.7

¥ HETMNETRERAHERTNSFEFPIR(NRBLE), FIQRESETIPRENUF T

3-2. B HHEERGIIH I IHIETA

fagtit, W& s BRI ORORE, | R BMNIHIER R N40.8%, (Gt
&, TORECEE S E R A30.6%, MU 1% 1528.6%, MESISMENIH CIRTEER
B, BF LR el S RHgKiEs, my e s E R
HHE20214ERIEID, HEI20224F R IRE BIDIRTHIK A |G E A F]
R T E RO SR NS R R IH R ETHIRE S,

#UE20224F, MU fEEERH OB0AF2.7124(23%0T, FEEMN27.1%, &
ISFENAIRK14.0%, | fEUEREEERN2.9005(2350T, FLHBEM31.9%, &K
I3FENEITERL. 2%, | BINLHI(E AR N3.86761235TT, [RILLMEIN T 35.

26) LB OEURARIE | SOREEIRE M B AIRIIFAR OISR SR O TEHITEN, SH4
TSRS TR ERHES. 1S, BAFNSISARBE TR, R ISP sz,

2023 [ #BEGLES



BB TERGL—RIK

8%, HOIIFPEIIHIRAN38.6%, FH: T RIBEHKIGER,

SRR e
S R
(F==7m) (F==m) (F==7m) (%) (%) (%)
BUTEHE 130,046 142,865 199,492 21.0 39.6 239
SIRBNMAIE R 362 338 328 0.0 AT AT
HEFRMEFHFDVD 216 241 176 0.0 A\26.9 9.6
MR & N[ EE 30,745 29,913 26,682 2.8 A10.8 /\6.8
hRUHE 7,096 9,969 14,606 15 46.5 435
HE 40,080 30,001 29,955 3.2 A0.2 A13.5
Nt 208,545 213,326 271,241 28.6 27.1 14.0
BUTEHE 225,068 193,980 243,090 25.6 253 39
SIRBIMAIE R 597 95 68 0.0 A\28.8 /\66.3
HEREHADVD 3 0 0 00
- %%ﬁﬁ AR 186 350 W00 NS94 AL
hRUHE 5,187 4,939 19,012 2.0 2849 813
HE 51,353 20,541 21,734 2.9 35.0 A26.5
Vit 282,995 219,904 290,047 30.6 319 1.2
MELK. STERERNT 491,539 433,230 561,288 59.2 29.6 6.9
TR ER 201,251 284,767 386,757 40.8 35.8 38.6
ait 692,790 717,997 948,045 100.0 32.0 17.0

¥ HETHNETRERAHERTNSFEFPIR(ENRBLE), FQRESFTRRENUFTL

BRI IRB] oo MRkl | R HRE, IBMAIR 1SRN, G
DVD#it, WRIBANIH 528, U529 30, My # A1 fCEERaE
PRARIERERIPRE SR 3, M, T SRR BN R Rl S oy, %
EHORUE TS

T R T RB TR E R O RRLA20 224 KR EI1.99491235 0T, FRILLIE M
39.6%, HRHIIEIY21.0%, MR R AMIT R SRR LLIED 172.7%,
IKF33J73T, & K DVDRIH BRI 26.9%, EFI 7183, WEEAIN

27) BHVGRE SR ENE, UBAMRB AR THI TR ST R LEMEESE T ENREIVOD, MURBAMNHOATENT
RBaEcE TR AR S

28) BHEIER(IEHEE RN T ENE B AR E R Bl B E A BRI B M SRR ARIHE S .

29) hREUEIERTIBEVSHZL, IRTEARAMRTUHRERN, EIMARZZEI R,

30) HEGEREBIMAMI IR, HERFHMOVD, BYEIRAL. AR, [T E (M) M O .
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WEN2,668773%TT, [FEEA10.8%, SEEANREREG W IEHI2.8%, WU
#1,461)535T, [FLLRM46.5%, HERRI182,996/737T, LD 170.2%,

T RESGE fE S E R R B RS O%082.4309123%7T,  [FEEN25.3%, &
S ITHIIY25.6%, #IMAI &SR N7 35T, [FIELED 1728.8%, I TRIENLIH
BN14FETT, R S59.4%, RGUEHEN1,901537T, FILEIE 7284.9%, H
'EN2,773)335T, ALK T35.0%,

RSN TR E AR ORI 202240 ke, B 1 3(235TT, FERREIK
Bk, 20224 H ORI C35.8%, XF3.86761C3ETT, AT G L AR
1740.8%

MET TRBETIRATOERE, | fEWGEE HZE 98, 2% SfE EEI At
B, MG 1.1%, JRERRMAIHIEREIN0. 7%, 20224 M R HEE
W82 3Tt, [FLLIE78.5%, BRAM3EFIIE A 1755.0%, | fEGER#H
BERNT, 2110578, FEEK26.7%, SA3ENEIEIREREL4.208 KES, T
WAL HI AR IR RS2 )7 55T, [RILLREIME1,128.6%, (HERSI3LERTEIET
HIEET TR 743.0%,

BECERI T B H R e, MR FEE CIARE, 20224 1717
H#t #6837t RIS 181.5%, HOI3FRYAFITIINRIRD 159.1%, 2021
AR RGN 14 5 350E,  BEI2022 5 A,

M TESGE e E R O AIRE, TR HEEO 87,1325 35t, A
27.5%, BOE3ENEEIREI I T13.8%, MXi#Eo855 35T, FtEmT
11.9%, BGA3FENFEIERRWAIT T71.1%ghEs, Hern23n3Ee, Fit
B T150.2%,

I BRI F] AN20204EA9159 /5 TR E 20214294 )7 350T,  (HE2022
FEXEITES2 G EIT, ML T RIS, Kitt, SoI3FRHEFEREERN-43.0%,
FIEERIE T B,

2023 [ HEEG LRSS



BB ERa LRI

13::2133

I HERARF A OFINR

20204 2021%F 2022 | HE |EIGSREE|S9HE
(F=m) | (F=m) | (F=m) | (%) (%) (%)

B8 4,074 3,685 A8LS | 4S9l
it 0 145 0 00
R %
HE 14 02
it 4,074 3,830 824 11 | A85 | AS50
rEHE 55066 | 55925 | 7130 | 911 | 215 138
F BT it 189 494 553 08 119 711
B HE 50 470 234 03 | A502 | 1163
it 55305 | 56,889 | 72,108 | 982 | 267 142
BT 1,590 p) 516 07 | 11286 | Ad30
ait 60,069 | 60762 | 73448 | 1000 | 209 9.8

X HETNSETRERASERITINS FEEYTR(TREAR),

EILERER S F R BRI T/t
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TVIRERZE DR

FFERESMBME(HUT)NAZKRER(PUT)

20224F R g SRR HL T RE2.70%p, KF130.17%, AN GBI 55
1.05%p, XEIT113.24%, FERSHRDITRING T, 20205 AN, ZJ5 SCEHTR
Do IR T ZANHRAHTEE AT T S B SHESNSZ BRI, £ KM HIRIA
I, DRI HAE B, 2RI, BEAAHTRE R RO R R gt 2 ik
HIEHAR, WEHAINEEFRD, RGBSR,

BEFEFREWIEM N AMARERE

(88T %)
HUT -m- PUT
34.94 3551 34.93 34.79
‘ 34.10
33.92 33l36 ks 12k6
30.17
15.15
13.58 13.62 13.43 13.40 14.32 1432 13.90 4B 13.24
0 . - 11 | — —
2013 2014 2015 2016 2017 2018 2019 2020 2021 2022

St BERRARMEE, TVBIIR FERE, FATE, National)

2023 [ HEEG LRSS



BFRENTARIRME

20224 S AR BB R S BT RIEAAN NIRRT ERBERE T T
B, 605 LU ABERILLIRA1.75%p, iXF124.24%, 40% B NBERILLIRA1.74%p, 5K
FT711.97%, 605, ERINBEZHIEZ AR, Al S 25PN BRI A3k o XU i
AT FPANES, T402 2 M ANMITEIE HHATE /TR ESIGE, KI5 H AR B
ML, AT ERARBARER A AT TR, 502 BEARRRD 171.33%p, 3£3117.97%, 1045
DU ANBERA1.24%p, 46.65%, 305 BH40.65%p, H7.43%, 102 B4
0.65%p, EFNT3.78%, Z{bi/ 202 Bk 170.60%p, i£F13.70%, 202041
TR S R IR, 462021 4E K 25 B AR AR BN T AR D LU,
20224F T AR BT R A 2 B IR ka3

BRI

(B %)

60 F Rk 50%E -0 405K - 305 E - 205K 1058 105 UF
30

25

20

5 @ 0 o a - @ o 0
O
O
10 ::j:ii:i:i::: ' | :: =: ll
5
0
2013 2014 2015 2016 2017 2018 2019 2020 2021 2022
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BE

[ | 2013 | 2014 | 2015 | 2016 | 2017 | 2018 | 2019 | 2020 | 2021 | 2022
108MF | 771 788 | 809 767 761 | 811 | 7.8 | 987 789 | 665
10%8% | 592 587 | 565 557 | 530 539 | 48 | 559 | 443 | 378
0%% | 607 | 581 | 565 544 499 | 468 | 465 = 48 | 431 | 370
30%H® | 1029 991 | 952 | 917 976 981 | 863 876 808 743
40%% | 1522 1531 | 1495 1559 1580 1576 = 1499 1528 = 1371 | 1197
505 | 1983 1995 | 1994 1988 1968 = 1928 1908 2051 = 1930 | 17.97
60FMLE | 2513 2560 | 2561 2566 2580 | 2528 | 2438 | 2682 2599 | 2424

K BERRRMEETVIRIIR (FFERE, FETA, National)

2023 [ #BEGLES



BB VRIS

3. EFRME

HAERIBALRAZ 2 N BISGE MR, TR RE 2P B 18 AL AT
Bo M20164EFI20224F, HHMIE FENFRERIREERD, 20204E6FHE
WHRRE20214E R R G, 20224FthRILLSA2.69%p, KFIT30.17%, &R
IR, BR 7 EEIPTV ARG AR L N0.18%p S, IR a RISl
MREH PR, JCH R A LR AR A LR 172.70%p.

I EF LIRS

(B %)

W SER B4 SkyLife W IPTV -O- 28

34.79
33.82 34.10
e 336 32.02 32.86
Q

13.28

20.97 -
. 16.28 1425 15.99 155
2016 2017 2018 2019 2020 2021 2022

KR HEERAREE TR (FrE%RE, National)

IXEEIRAR, BB BB IEEMMEGR) 0P E (. Ak, TLE)
M HBE P BIPTVER, KIBILOK, ALAF A BB IRERS, (HE
20224, EITPTVILE FARAILEBBEN, W= #E P B NPTV,
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BE

4. BIMERIMAE

HT T IR20164EF120224- SATE WA IGNL, FHIGE S AN KIS, HImIBATGE
fFEKBS1. KBS2. MBCHST #AF]. EBSLUKSBSHIMS RE #AF], &E
HEGE fFE4 N (JTBC. MBN. TVEAff, HUEA), 2% #EAE (L EPPAGE).
B VOD(IESZINARSS) I EH,

HOHIRGE SRR 79.66%, [FILLIEA1.19%, ZREHmPESEN4.40%, [FRILLR
1.00%, FEEHRMBIEN12.78%, [FELEA 170.99%, MVODN2.69%, [FILLiEM
T0.49%po  M20214ET AR RS ATGE FI IS ET A BT TR, TTVODIAR =R [H]
g T 2% A4,

SIBEERREEANE

(B %)

N HERSTIE SARHHTE (R N VODEE ~O= HUT

34.79

33.82 33.36 34.10

32.02 32.86

30.17

11.93 bed
' ez 14.45
1827 13.77
_— - 12.78
: 5.07
4.98 5875 5.40
4.40
16.89 14.66
13.53 11.90 11.53 10.85
2016 2017 2018 2019 2020 2021 2022

KR BERRRMETETVIRME (FiEFE, FIB%E, National)
%) HUT(House Using Television): FREREEAITVIERLLR

2023 [ #BEGLES
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