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1) Arab  News, ‘Saudi fashion industry projected to expand by 48% by 2025,

https://www.arabnews.com/node/2517341/business—economy
2) istitutomarangoni, ‘And how brands can break through to the new generation of consumers in the Gulf, the

region with the greatest potential for luxury’,
https://www.istitutomarangoni.com/en/maze35/industry/why-dubai-and-riyadh—are-the-fashion—capitals—of-20
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3) MecKinsey&Company, ‘Meet the new Saudi consumer: Ten trends shaping a fast-evolving market’,
https://www.mckinsey.com/~/media/mckinsey/industries/retail/our%20insights/meet%20the%20new%20saudi%
20consumer%20ten%20trends%20shaping%20a%20fast-evolving%20market/meet-the-new-saudi-consumer-te

n—trends—shaping—a-fast—-evolving—market.pdf?shouldindex=false&utm_source=chatgpt.com
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5) Chalhoub Group, ‘Gee personal luxury market defies global trends with +6% growth, reaching usd 12.8 billion
in 2024,
https://www.chalhoubgroup.com/en/media/324/gcc—personal-luxury-market-defies—global-trends-with-6-grow
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