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Number of Paid Services and Average Monthly Spending by Content Genre

ㆍAmong content genres, comics/webtoons and video content had the highest average number of paid
    services per user, both at 1.4 services
ㆍIn terms of average monthly spending by genre, knowledge/information services ranked highest at
    KRW 41,215, followed by games (KRW 16,839) and video content (KRW 14,426)
ㆍThe high spending on knowledge/information content is mainly due to the nature of its services, such
    as e-learning platforms and paid online courses, which generally have higher usage fees than other
    content types
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This report provides a comprehensive analysis on paid content 
service usage, concluding the usage rate and average usage fee 

based on the “2024 Survey on Perceptions of Content Consumption”
conducted by the Korea Creative Content Agency. 

(Source: KOCCA)
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ㆍMale users tended to use more paid services in genres such as music and advertising, whereas female
    users showed higher usage across most other content types
ㆍ10s had a relatively higher number of paid services used in video, games, publishing, and character
    content compared to other age groups—for comics/webtoons, users in their 60s recorded the highest
    number of paid services used

ㆍAmong content genres, males spent more on paid services than females in areas such as games,
    advertising, and content solutions
    - Conversely, females spent more on genres like publishing and video content
    - In particular, the average monthly spending on knowledge information content was 18,539 KRW higher
      for females than for males, showing a notable gap
 ㆍWhile 10s used the highest number of paid services in the game genre, their average monthly spending
    —along with that of users in their 50s—was the lowest
    - This shows that 10s tend to use multiple games that require small payments per title
ㆍFor subscription-based content like video services, where users typically pay a consistent amount each
    month, there were minimal differences in monthly spending
    - The largest differences in monthly paid content spending by gender and age group were found in
      genres such as games, advertising, knowledge information, and content solutions
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Table 1  I  Number of Paid Services Used by Content Genre Unit Number of Services



Type

Total (2,662) 14,426 6,466 16,839 41,215 7,563
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Table 2  I  Monthly Spending by Content Genre Unit KRW

Average Monthly Spending per Paid Service by Content Genre*

ㆍBased on the number of paid services and the total average monthly spending by content genre, the
    average spending per service was calculated—The results show that users spend the most per service
    on Knowledge Information content, with an average of KRW 33,021 per service
ㆍThis was followed by Games (KRW 13,435 per service) and Content Solutions (KRW 12,341 per service)
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ㆍThe average monthly spending per paid service by content type showed no significant gender difference
    overall—For game content, males spent approximately KRW 4,508 more than females, while for
    knowledge information content, females spent about KRW 14,555 more than males
ㆍAmong content services that are not subscription-based, the highest average spending was observed in
    the following groups:
    - Publishing – 30s
    - Comics/Webtoons – 50s
    - Advertising – 20s
    - Knowledge Information – 10s
    - Content Solutions – 30s
ㆍThis indicates that spending patterns vary by both content genre and age group.
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Table 3  I  Average Monthly Spending per Paid Content Service Unit KRW
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Conclusion and Key Takeaways

Paid Usage Rate
88.7% of respondents use paid content servicesUV

Number of Paid Services Used
Average 3.3

Gender Characteristics
Woman used more paid services overall

Implications
Need for segmentation strategies based on consumer
characteristics

Age Characteristics
10s: highest number of services used & highest spendingPaid Content

Service Usage


