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This report provides a comprehensive analysis of the

leading purchase channels for different apparel categories and demographics,
based on the “Apparel industry in South Korea"

conducted by Statista.

(Source: KOCCA)

This report is based on a survey conducted in South Korea from November 21 to 30, 2023, involving
3,000 respondents aged 16 to 69. The data were collected and analyzed by Global Research,

in collaboration with the Korea Federation of Textile Industries (KOFOTI), the Korea Fashion Association,
and the Ministry of Trade, Industry and Energy (MOTIE).

Gender-Based Apparel Purchase Channels

Purchase channels for men's apparel in Korea 2023

« According to the chart, outlet shops (24.7%) and department stores (22.8%) were the leading
purchase channels for men'’s apparel in Korea.

* Other notable channels included road shops/street shops (12.3%), open markets (9%), and
fashion-specialized online malls (7.7%), while large discount stores (5.6%) showed the lowest share.
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Purchase channels for women's apparel in Korea 2023

+ According to the chart, department stores (25.1%) were the leading purchase channel with about
one in four respondents choosing them.

« Fashion-specialized online shopping malls (14.5%) and outlet shops (14.3%) followed, while road
shops/street shops (11.2%), open markets (6.6%), and large discount stores (3.5%) showed lower
shares.
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Lifestyle and Activity-Based Apparel Purchase Channels

Purchase channels for casual wear in Korea 2023

+ According to the chart, outlet shops (17.9%) and department stores (17.6%) were the top purchase
channels for casual wear in Korea.

« Other notable channels included road shops/street shops (11.9%), open markets (11.1%), and
fashion-specialized online shopping malls (11%), while large discount stores (4.9%) accounted for
the smallest share.
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Purchase channels for sportswear in Korea 2023

+ According to the chart, outlet shops (21.1%) and department stores (18%) were the leading purchase
channels for sportswear in Korea.

+ Other channels included road shops/street shops (13.1%), open markets (11.1%), large discount stores
(6.3%), and fashion-specialized online shopping malls (6%).
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Purchase channels for outdoor apparel in Korea 2023

« According to the chart, outlet shops (23.7%) were the leading purchase channel for outdoor apparel
in Korea, followed by department stores (16.4%) and road shops/street shops (15.1%).

+ Other notable channels included open markets (8.4%), large discount stores (71%), and fashion-
specialized online shopping malls (4.6%).
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Basic and Functional Apparel Purchase Channels

Purchase channels for innerwear in Korea 2023

+ According to the chart, online open markets (23.1%) were the most common purchase channel for

innerwear in Korea.

« They were followed by large discount stores (12.1%), road shops/street shops (11.2%), and

department stores (9.4%), while outlet shops (8.4%) and fashion-specialized online shopping malls

(6.7%) showed smaller shares.
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Conclusion and Key Takeaways
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Outlet Shops

+ Qutlet shops ranked first in
most apparel categories
* Outlet shops were the top
purchase channel in four categories
-men’s apparel, casual wear,
sportswear, and outdoor apparel.
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Online Innerwear

* Innerwear was the only category
led by an online channel (open market)
+ Among the six apparel segments,
innerwear (23.1%) was the only one
where an online-based channel
ranked first.

Ve

L

Fashion-specialized online malls

+ Fashion-specialized online malls
accounted for around 10% or less
across all categories
+ The data suggests that fashion
-focused online malls have not yet
become dominant purchase channels
in the overall fashion market.
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