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2025 Global Trends in 
K-pop Consumption

This report provides a comprehensive analysis of 
the global K-pop consumption landscape

based on the “K-pop and the Big 4 entertainment agencies in South Korea”
conducted by Statista. 

(Source: Statista)

Global K-pop Spending Analysis

Amount of money spent per month on K-Pop worldwide (2018-2024)
ㆍAccording to the survey, global monthly spending on K-pop content showed notable fluctuations
    between 2018 and 2024, rising from 4.9 USD in 2018 to a peak of 10.8 USD in 2021. 
ㆍAverage spending then decreased to 4.5 USD in 2023, before increasing again to 7 USD in 2024. 
ㆍThe 2024 figure is consistent with the survey finding that respondents across 28 countries reported
    spending an average of 7 USD per month on K-pop content.
ㆍThe survey was conducted across 28 countries from 2018 to 2024, targeting 12,624 respondents
    aged 15 to 59 who had experienced K-pop content.
ㆍThe data were provided by the Korean Foundation for International Cultural Exchange; KSTAT Research;
    MCST (South Korea).

Monthly spending on K-pop worldwide, 2018-2024 Spending in U.S. dollars
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Amount of money spent per month on K-Pop worldwide, by country (2024)
ㆍAccording to the survey, the United Arab Emirates showed the highest monthly spending on K-pop
    in 2024 at 23.7 USD, followed by Saudi Arabia at 17.6 USD and the United States at 11.8 USD. 
ㆍSeveral other countries, including the United Kingdom (9.8 USD) and Hong Kong (9.5 USD), also reported
    above-average spending. 
ㆍThe global average for monthly K-pop expenditure that year was 7 USD.
ㆍThe survey was conducted across 28 countries from November 29 to December 27, 2024, targeting
    12,624 respondents aged 15 to 59 who experienced K-pop content.
ㆍThe data were provided by the Korean Foundation for International Cultural Exchange; KSTAT Research;
    MCST (South Korea).
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Global K-pop Time Engagement Analysis

Amount of time spent per month on K-Pop worldwide (2017-2024)
ㆍAccording to the survey, global monthly time spent on K-pop content rose from 12.1 hours in 2017 to
    a peak of 17.4 hours in 2021, before gradually decreasing in the following years.
ㆍIn 2023, average consumption dropped to 11.4 hours, but increased again to 12.8 hours in 2024.
ㆍOverall, the chart shows fluctuating engagement levels over the 2017–2024 period.
ㆍThe survey was conducted across 28 countries from 2017 to 2024, targeting 12,624 respondents
    aged 15 to 59 who experienced K-pop content.
ㆍThe data were provided by the Korean Foundation for International Cultural Exchange; KSTAT Research;
    MCST (South Korea).

Monthly time spent on K-pop worldwide, 2017-2024 Time spent in hours
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Conclusion and Key Takeaways

Original Source

Statista. (Apr 22, 2025). K-pop and the Big 4 entertainment agencies in South Korea.

https://www.statista.com/topics/5688/k-pop-and-big-4-entertainment-agencies-in-south-korea/?srsltid=AfmBOoruU5R5TitUE1wnA

Vt9UIajlcJ8ofkiTwedoFv0tk_xigey63kU

K-pop consumption varies significantly by region
ㆍCountries like the UAE (23.7 USD spending) and the Philippines (24 hours) show levels far
    above the global average, indicating strong regional concentration.

1

Year 2021 marked the peak of global K-pop consumption
ㆍBoth monthly spending (10.8 USD) and time spent (17.4 hours) reached their highest
    levels in 2021, followed by a decline and a recovery in 2024.

2

K-pop consumption rebounded clearly in 2024
ㆍAverage spending rose from 4.5 USD to 7 USD, and average time spent increased
    from 11.4 to 12.8 hours compared with the previous year.

3

High-spending and high-engagement markets do not always overlap
ㆍThe Philippines and Thailand lead in time spent but not in spending,
    while the UAE ranks first in spending but only mid-range in time spent.

4

YouTube remains the dominant platform for accessing K-pop
ㆍWith a usage rate of 72%, YouTube/YouTube Music far surpasses other platforms
    such as Spotify (52.8%) and those below 20%.
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